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}n  shelf.  Take  a  look  at  our  new  packs  before  they  disappear  off  your  shelves 

® 

With  our  £5  million  support  programme, 


they're  sure  to  move  fast.  So,  be  prepared  and 
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Barely  16  days  after  the  demise  of  their  major  wholesale 
member  Medicopharma,  Numark  have  moved  to  fill  part  of  the 
resultant  void  for  their  pharmacy  customers  by  announcing 
two  new  independent  wholesale  members,  East  Anglian 
Pharmaceuticals  and  Graham  Tatford.  And  in  a  parallel  move 
to  return  to  the  "independent  wholesaler  roots"  of  their 
founding  some  17  years  ago,  Numark  have  announced  that 
two  former  independents  since  acquired  by  A  AH,  Ferryman 
of  Southampton  and  Haydock  of  Belfast,  will  "amicably" 
relinquish  membership  by  April  next  year. 

Wholesaler  members  of  Numark  pay  the  same 
membership  fee  and  have  the  same  rights  within  the 
organisation,  but  it  is  likely  that  those  members  with  the  more 
significant  "private"  trading  muscle  have  tried  to  exercise  it 
within  the  VTO  fold.  Also,  it  must  have  been  difficult  for  all 
members  to  operate  as  openly  as  they  wished  with  what 
amounted  to  an  AAH  "fifth  column"  in  the  camp  —  not  that 
there  are  any  doubts  about  the  integrity  of  Ferryman  or 
Haydock  staff.  Such  problems  would  have  been  exacerbated 
if  AAH  had  bought  the  three  ex-Medicopharma  depots  — 
Butler's,  Weedon  and  Cambridge  —  as  going  concerns  and 
had  tried  to  keep  the  Numark  franchise.  If  Numark  are  saying 
"no"  now  to  existing  AAH  Numark  wholesale  franchisees, 


presumably  they  would  have  said  it  earlier  and  louder  had  the 
question  been  asked. 

Over  the  years  C&D  has  championed  choice  of  supply  for 
pharmacists  and  for  their  patients  and  customers: 
"Pharmacists  can  only  benefit  from  being  able  to  choose  from 
a  number  of  vigorous  and  viable  major  wholesale  groups.  Nor 
must  regional  wholesalers  be  discounted;  their  more  personal 
and  more  modest  range  of  services  have  a  definite  place  in  the 
pharmaceutical  repertoire"  —  August  17,  p267.  "But  it  is 
pharmacists  and  their  customers  who  will  suffer  the  most 
significant  fall-out  from  Medicopharma's  sudden  demise... 
Pharmacists  have  less  choice...  With  choice  comes  a  balance 
of  supply,  service,  systems,  and  price"  —  November  9,  p777. 

Numark's  resurgence  will  take  in  further  independent 
wholesalers  if  talks  in  progress  with  three  others  bear  fruit. 
The  only  danger  in  this  is  that  only  one  or  two  full-line 
independent  wholesalers  will  remain  outside  the  Numark  fold, 
so  that  the  local  variety  now  present  in  the  market  will  be 
further  eroded.  Franchisees  have  always  retained  a  degree  of 
"independence",  much  to  the  chagrin  of  Numark  head  office. 
This  is  healthy.  Providing  Numark  maintain  and  expand  their 
range  of  services,  the  independent  wholesale  members  will 
adopt  an  increasing  proportion  of  them. 
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Doctors  set  up  company  to 
fight  rural  application 


A  dispensing  doctors'  practice  in 
Humberside  has  set  up  its  own 
company  to  apply  for  a  pharmacy 
contract,  in  opposition  to  an 
application  from  a  local  pharmacy 
chain. 

Foster  &  Plumpton  applied  for 
outline  consent  in  the  village  of 
Winterton  in  September  last  year. 
Humberside  Family  Health  Services 
Authority's  ruling  that  the  area  was 
urban  was  overturned  on  appeal.  A 
second  application,  from  a  company 
called  Sedgemill  Ltd,  has  also  been 
received. 

Mr  G.  Barnett,  superintendent 
pharmacist  for  Foster  &  Plumpton, 
told  C&D  that  Sedgemill  Ltd,  as  a 
company,  had  been  purchased  by 
the  local  doctors  and  was  totally 
owned  and  directed  by  the  practice. 

Meeting  on  November  14, 
Humberside  FHSA  ruled  that 
granting  one  or  either  of  the 
applications  would  not  prejudice  the 
proper  provision  of  general  medical 
or  pharmaceutical  services  in 
Winterton. 

However,  the  decision  on 
whether  it  is  necessary  or  desirable 
to  grant  one  or  both  of  the 
applications  will  not  be  publicised 
until  the  outcome  of  any  possible 
appeal  is  determined  regarding  the 
question  of  prejudice. 

Mr  Barnett  said  that  if  the 
"necessary  and  desirable"  decision 
goes  against  Foster  &  Plumpton 
then  the  company  will  appeal.  Mr 
Barnett  said  he  made  it  clear  at  the 
hearing  that  if  both  pharmacies 
were  given  the  go  ahead,  the  Foster 
&  Plumpton  pharmacy  would  not  be 
viable.  As  he  understands  it,  the 


PSNC  submit 
pay  claim 

The  Pharmaceutical  Services 
Negotiating  Committee  has 
submitted  a  claim  on  behalf  of 
contractors  for  remuneration  for 
1992-93  to  the  Department  of 
Health.  The  first  plenary  meeting  to 
discuss  the  submission  will  be  at  the 
beginning  of  Decembr. 

The  submission  comes  in 
advance  of  the  anticipated 
publication  of  the  report  of  the 
working  party  looking  at  the  future 
role  of  community  pharmacy.  This 
is  now  not  expected  until  early  next 
year.  However,  members  of  the 
working  party  have  given  some 
broad  hints  as  to  some  of  the 
content  over  the  past  few  months. 

As  is  its  custom,  PSNC  is  not 
giving  any  details  of  its  submission 
at  this  stage.  PSNC  secretary  Steve 
Axon  would  not  confirm  that  some 
of  the  areas  expected  to  be 
highlighted  in  the  working  party 
report  had  been  anticipated  in  the 
Committee's  submission. 
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current  site  of  the  doctors' 
dispensary,  inside  the  surgery, 
would  continue  to  be  used  should 
Sedgemill  get  permission  to 
dispense. 

Meanwhile  in  Dorset,  the  long 
standing  application  for  a  pharmacy 
in  the  village  of  Colehill  has  gone  in 
favour  of  the  pharmacist.  The 
original  application  was  rejected  but 
an  appeal  to  the  Secretary  of  State 

Lucozade 
back  on-shelf 
after  scare 

The  Animal  Liberation  Front  has 
admitted  responsibility  for  last 
week's  plot  to  contaminate  bottles 
of  Lucozade.  Meanwhile  Smithkline 
Beecham,  after  consultation  with 
the  police,  are  advising  stockists 
they  can  safely  refill  their  shelves 
with  bottles  from  unopened  cases. 

The  company  is  still  asking 
stockists  to  return  all  loose 
Lucozade  bottles  previously 
removed  from  the  shelves  following 
last  week's  alert.  Retailers  should 
return  bottles  to  their  normal 
supplier  who  will  be  advised  of 
arrangements  for  their  collection 
prior  to  destruction  under 
supervision. 

None  of  the  stock  returned  so 
far  has  been  found  to  have  been 
tampered  with.  It  is  estimated  some 
five  million  bottles  of  Lucozade  will 
have  to  be  destroyed.  There  have 
been  reports  in  the  Financial  Times 
that  SB  have  a  product 
contamination  policy  to  insure  them 
against  losses  of  up  to  $5  million. 

Police  arrested  ten  people  in 
locations  from  Hastings  to 
Manchester  last  week,  most  of 
whom  have  been  released  on  bail. 


meant  the  application  was  referred 
back  to  the  FHSA  for 
reconsideration. 

A  spokeswoman  for  the  FHSA 
told  C&D  that  the  Authority  took 
the  decision  to  grant  the 
application,  from  Bournemouth 
pharmacist  Mr  H.S.  Tan,  at  their 
meeting  on  November  5. 

Cambridge  FHSA  has  decided 
to  reject  an  application  for  a 


A  suggestion  by  the  British  Medical 
Association's  General  Medical 
Services  Committee  that  dispensing 
by  GPs  should  be  made  obligatory 
has  been  described  as  "clearly 
madness"  by  one  GP. 

Writing  in  Mims  Magazine 
(November  15),  Laurence  Knott 
says  that  the  proposal,  in  the 
GMSC's  document  "Building  your 


pharmacy  in  the  village  of 
Willingham.  Norwich-based 
company  Tammill  had  applied  to 
open  the  shop  in  the  High  Street 
but  the  Authority  ruled  it  would 
prejudice  the  provision  of  medical 
services. 

An  FHSA  spokeswoman  said 
she  did  not  know  whether  the 
FHSA  had  received  any  appeals 
against  the  decision. 


own  future",  would  benefit  no  one. 

"In  addition,  pharmacists  would 
be  antagonised  by  what  they  would 
surely  see  as  unfair  competition  by 
GPs  and  would  probably  retaliate  by 
providing  services  that  GPs  might 
consider  inappropriate,  such  as 
monitoring  hypertension  and 
hyper-cholesterolaemia,"  he  says. 
"GPs  have  enough  to  deal  with." 


Survey  shows  dissatisfaction 
with  analgesics 


Only  one  third  of  people  taking 
analgesics  achieve  adequate  pain 
relief  and  one  in  five  admit  to 
exceeding  the  recommended 
dosage,  according  to  a  Gallup  poll. 

The  survey  of  over  6,000  people 
was  carried  out  for  Fisons 
Consumer  Health.  It  found  that  one 
in  four  people  have  taken  analgesics 
—  two  thirds  of  which  have  been 
prescribed  by  GPs  —  within  the  past 
three  months. 

It  also  revealed  that  one  third  of 
sufferers  took  more  than  one  type  of 
compound  in  an  attempt  to 
overcome  the  problem  and  that 
almost  two  thirds  said  that  pain 
reduced  their  quality  of  life. 

Contrary  to  popular  opinion, 


pain  is  not  a  problem  restricted  to 
the  elderly  —  two  out  of  five  of  those 
who  had  recently  taken  analgesics 
were  between  16  and  35. 
•  A  MORI  survey  has  shown  that 
over  half  the  people  who  suffer  from 
aches  and  pains  refuse  to  buy  pills 
for  the  condition,  possible  because 
of  fears  over  side  effects. 

The  survey  commissioned  by 
DDD  Ltd,  manufacturers  of  Ibuleve 
gel,  showed  that  over  36  million 
adults  in  Great  Britain  suffered 
aches  and  pains  at  some  time  and 
over  half  of  those  were  affected  in 
the  past  week.  Anti-pill  pain 
sufferers  tended  to  opt  for  self-help 
solutions  with  one  in  three  resorting 
to  a  hot  shower  or  bath. 


pSTAND  WE  PO^'T  WANT  hKY  LEAK'S  THIS  TlK^) 
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Sheffield  LPC  discusses 
health  promotion 


The  role  of  community  pharmacists 
in  health  promotion  was  the  subject 
of  a  special  meeting  of  Sheffield 
Local  Pharmaceutical  Committee 
on  November  11.  Speakers 
included  representatives  of  the 
LPC,  Family  Health  Services 
Authority  and  Community  Health 
Council. 

Martin  Bennett,  LPC  secretary, 
described  the  contents  of  the  LPC's 
"Way  forward"  document  and 
reported  that  a  meeting  with  the 
FHSA  had  resulted  in  support  for 
14  "local  issues".  However,  the  only 
real  progress  to  date  was  in  the  area 
of  distribution  of  welfare  foods. 

While  Mr  Bennett  accepted  that 
Sheffield  FHSA  has  a  "unique 
financial  problem  caused  by  historic 
underfunding",  he  felt  it  was 
essential  that  this  problem  was  not 
used  as  an  excuse  not  to  develop  the 
potential  of  pharmacy  in  Sheffield. 

Lee  Adams,  director  of  health 
promotion  at  Sheffield  Health 
Authority,  told  the  meeting  how  the 
Authority's  Health  Promotion  Unit 
was  very  supportive  of  health 
promotion  via  pharmacies  and 
wanted  the  two  parties  to  work 
together. 

The  Unit  sees  the  role  of 
pharmacists  in  three  main  areas: 

•  Health  education  —  including 
advice,  information,  referrals  and 
reassurance 

•  Prevention  of  ill  health  — 
including  screening  and  syringe 
needle  schemes 

•  Promotion  of  good  health. 

It  was  hoped  that  pharmacists 
would  become  involved  in  local 
initiatives  such  as  "Our  city,  our 
health"  and  the  "Heart  of  our  City" 
project  which  was  concerned  with 
the  incidence  of  heart  disease.  The 
Health  Promotion  Unit  was  hoping 
to  train  250  facilitators  to 


encourage  debate  leading  to  a  City 
Health  Plan.  Funds  were  available 
for  training  pharmacists  in  this  role. 

Mike  Newton,  assistant  manager 
(service  development)  at  Sheffield 
FHSA,  said  that  the  Authority  was 
"enthusiastic  in  building  on  the 
pharmacist's  role".  The  two  main 
health  promotion  priorities  were 
coronary  heart  disease  and  deprived 
areas.  It  may  be  possible  to  put 
forward  some  pharmacy-based 
projects  including  these  priorities. 

The  FHSA  plans  to  employ  a 
health  promotion  advisor  in  January 
who  may  be  able  to  help  in  devising 
appropriate  projects  that  could  be 
put  forward  for  funding. 

Currently  Sheffield  FHSA 
spends  around  £2  million  on  health 
promotion  via  CPs  although  it  could 
be  argued  that  this  may  not  be  the 
best  way  of  spending  this  money, 
said  Mr  Newton.  Unfortunately,  the 


FHSA  is  unable  to  divert  this  money 
although  the  situation  may  change 
in  the  future.  Mr  Newton  posed  the 
question  as  to  whether  CPs  may  like 
to  co-operate  with  pharmacists  to 
provide  funds  for  pharmacy  health 
promotion,  an  idea  which  was 
received  with  scepticism. 

Amanda  Forrest,  secretary  of 
Sheffield  CHC,  suspected  that  the 
public  did  not  really  understand  the 
pharmacists'  role  and  consequently 
underused  them.  The  CHC  had 
been  involved  with  pharmacy  over  a 
number  of  matters  including  lack  of 
confidentiality  in  hospital  pharmacy 
outpatient  departments,  DUMP 
campaigns,  rural  disputes  and 
customer  surveys,  she  said. 
Outstanding  issues  revolved  around 
the  expense  of  the  prescription  tax 
and  cost  to  the  patient  of  limiting 
supply  to  28  days. 

Ms  Forrest  went  on  to  tell  the 
meeting  about  a  survey  which 
showed  that  most  people  were 
pleased  with  their  pharmacy 
services  and  felt  it  would  be  a 


Professors  Bob  Davies  (left)  and  Barry  Bycroft  (right)  with  the  vice- 
chancellor  of  Nottingham  University  and  Boots  personal  director  Alan 
Hawks  worth  (second  right)  last  week  in  the  Department  of  Pharmacy's 
recently  refurbished  dispensing  laboratory.  The  Boots  Co  donated 
£25,000  towards  the  project 


Seven  Seas  'very  annoyed' 
about  Guardian  criticism 


Seven  Seas  are  "very  annoyed" 
about  criticism  in  an  article  in  The 
Guardian  (November  14),  which 
alleges  that  they  "exaggerated 
medical  claims  for  cod  liver  oil  in  a 
sponsoring  appeal". 

The  article  states  that  the 
literature  which  launched  the  Seven 
Seas  sponsored  Force  Against 
Arthritis  charity  appeal  in 
September  distorts  scientific 
evidence  about  the  proven  value  of 
CLO.  It  features  Dr  Trevor 
Stammers,  a  researcher  at  St 
George's  Hospital,  London,  who 
was  funded  by  Seven  Seas  to 
conduct  a  trial  on  CLO  in  people 
with  osteoarthritis.  Although  the 
results  of  his  pilot  study  appeared 
favourable,  his  final  results  show 
CLO  to  have  no  value;  these  are 
omitted  from  the  launch  literature, 


says  The  Guardian. 

In  a  statement  issued  to  the 
Press,  Seven  Seas  say  that  the 
results  of  Dr  Stammer's  pilot  study 
on  CLO,  as  an  adjunct  therapy  to 
NSAIDs  in  osteoarthritis,  published 
in  The  Lancet  in  1989,  were  very 
encouraging.  Further  work, 
completed  in  1990  and  not  yet 
published,  found  no  statistical 
improvement  between  CLO  and 
placebo  after  24  weeks  of  treatment. 

Dr  Stammers  explained  the 
variation  in  these  results  by  saying 
that  he  believed  high  EPA  fish  oil 
had  been  used  in  at  least  part  of  the 
trial.  But  Seven  Seas  say  he  was 
supplied  with  CLO  from  the  same 
batch  for  of  all  his  work. 

The  company  says:  "We  are  very 
annoyed  at  Dr  Stammer's 
unfounded  criticisms  of  our 


company  and  have  taken  these  up 
with  him."  The  company  believes  it 
has  been  blamed  unfairly  for  a 
misunderstanding  between  Dr 
Stammers  and  St  George's  Hospital. 
Dr  Stammers  has  since  indicated 
that  there  had  been  a 
misunderstanding  at  the  hospital 
rather  than  a  deception  by  Seven 
Seas. 

The  Guardian  article  also 
uncovers  ill  feeling  between  the 
Seven  Seas  sponsored  Force 
Against  Arthritis  charity  and  an 
established  group  Arthritis  Care. 
Force  Against  Arthritis  was 
launched  in  the  week  that  Arthritis 
Care  had  its  annual  appeal.  The 
Guardian  article  states:  "Etiquette 
in  the  charity  world  obliges 
organisations  in  the  same  field  to 
respect  each  other's  territory". 


convenient  place  for  health 
promotion  and  screening  services. 

Mr  Bennett  told  C&D  that  the 
meeting  had  resulted  in  a  number  of 
FHSA  members  going  away  quite 
enthusiastic  about  pharmacy.  "They 
are  seeing  it  as  an  area  worth  getting 
involved  with,"  he  said. 

On  the  distribution  of  welfare 
foods,  Mr  Bennett  estimated  that 
pharmacies  had  taken  over 
distribution  from  clinics  in  about 
two  thirds  of  the  city.  However, 
because  Boots  were  currently  not 
participating  in  the  scheme  it  was 
likely  that  the  central  area  of  the  city 
would  keep  some  clinic  distribution. 


Sunday 
rumour 

A  spokesman  for  the  Home  Office 
categorically  denied  that  the  Home 
Secretary  has  the  power  to  waive  the 
Sunday  trading  laws  over 
Christmas. 

Responding  to  an  article  in  the 
Sunday  Times  which  claimed  that 
an  option  open  to  Kenneth  Baker 
was  to  suspend  the  1950  Act  until 
the  European  Court  rules  next  year 
on  whether  the  Act  breaches 
Community  Law,  the  spokesman 
told  C&D:  "It  is  a  misunderstanding 
of  the  Home  Secretary's  powers.  He 
does  have  the  power  to  waive  late 
opening  restrictions  but  cannot 
alter  the  restriction  on  which  goods 
can  be  legally  sold". 

The  Sunday  Times  claimed  that 
Mr  Baker  has  written  to  Attorney 
General  Patrick  Mayhew  seeking 
legal  advice  on  how  the 
Government  could  legally  waive  the 
Shops  Act  on  two  of  the  three 
Sundays  before  Christmas.  The 
Home  Office  refuses  to  comment  on 
correspondence  between  ministers. 


Government 
bends  on 
patent  life 

Virginia  Bottomley,  the  Health 
Minister,  has  given  a  further 
indication  that  the  Government  is 
preparing  to  modify  its  opposition 
to  the  proposal  by  the  European 
Commission  that  the  effective 
patent  life  for  new  drugs  should  be 
extended  to  16  years. 

Initially  the  Government  argued 
strongly  that  the  protection  period 
should  not  exceed  13  years, 
emphasising  that  British 
pharmaceutical  companies  would 
gain  £30m  a  year  if  the  16  year 
period  were  to  be  adopted. 
However,  Mrs  Bottomley  made  it 
clear  the  Government  was  prepared 
to  be  more  flexible,  in  a  written 
answer  in  the  Commons  last  week. 

She  told  Sir  Michael  McNair- 
Wilson  (Con):  "The  UK,  along  with 
some  other  member  states, 
considers  the  present  proposals  to 
be  over-generous,  but  is  committed 
to  working  towards  a  satisfactory 
outcome." 
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Chairman  of  the  Welsh  Executive  of  the  Royal  Pharmaceutical  Society 
Carwen  Wynne  Howells  pictured  with  her  guests  at  a  dinner  attended  by 
120  people  in  Cardiff  Castle  last  Saturday  to  mark  the  150th  anniversary  of 
the  Society.  Viscount  Tonypandy  (left)  proposed  the  toast  to  the  Society,  its 
Executive  and  "its  Welsh  chairman".  The  Lord  Mayor  of  Cardiff, 
Councillor  J. P.  Sainsbury,  welcomed  the  guests  to  the  capital 


Karvol  —  alarm  in  the  House 


Boots  say  there  is  no  evidence  of  a 
cause  or  link  between  the  use  of 
Karvol  and  infant  deaths. 

This  statement  comes  after  a 
report  in  The  Guardian  this  week 
which  said  the  product  "may 
interrupt  infants'  breathing"  yet  is 
"freely  on  sale  to  parents  without 
warning". 

It  featured  a  mother  who  used 
the  product  to  relieve  her  three 
week  old  baby's  blocked  nose.  The 
baby  died  at  nine  weeks  old. 
Although  this  was  not  attributed  to 
Karvol,  the  mother  was  angry  that  a 
warning  about  Karvol  causing 
apnoea  in  infants,  which  has  been  in 
the  British  National  Formulary 
since  March  1988,  was  not  passed 
on  to  her. 

The  BNF  warning  states  that 
strong  vapours  from  decongestants 


Doctors  are  pharmacist- 
dependent  says  Tonypandy 


Viscount  Tonypandy  says  the 
medical  profession  has  never  been 
as  dependent  on  a  profession  as  it 
now  is  on  pharmacy. 

He  said  close  co-operation 
between  the  professions  was  vital  in 
an  NHS  which  is  the  "pride  and 
glory  of  our  land",  when  proposing 
a  toast  to  the  Royal  Pharmaceutical 
Society  at  a  dinner  in  Cardiff,  hosted 
by  the  Welsh  Executive,  to  mark  the 
Society's  sesquicentenary. 

Viscount  Tonypandy  said  he 
had  always  found  his  local  chemist 
worked  together  with  the 
neighbouring  CP.  "When  I  ask  my 
pharmacist  for  advice  I  get  it  and 
know  it  is  the  advice  of  a  qualified 
person."  He  said  he  knew  he  would 
be  referred  to  the  GP  if  it  was 
necessary. 

"You  have  come  a  long  way  to 
reach  these  standards.  You've 
rendered  the  nation  a  very  great 
service  by  your  fight  to  ensure  that 
inexperience  is  not  going  to  damage 
the  life  of  any  individual,"  he  said. 

In  tomorrow's  world,  much  as  it 
would  change  as  new  drugs  were 
discovered  to  conquer  diseases, 
there  would  still  be  a  need  for 
properly  qualified  people  of 
integrity  with  a  sense  of  service.  "To 


be  a  true  pharmacist  you  must  have 
an  outgoing  spirit.  It  is  because  you 
have  it  that  I  count  it  a  very  great 
honour  to  propose  a  toast." 

In  response,  Welsh  Executive 
chairman  Carwen  Wynne  Howells 
said  she  believed  the  profession 
would  pick  up  the  challenge  thrown 
down  in  the  Citizen's  Charter,  to 
develop  pharmaceutical  care 
programmes  and  standards  of 
quality  and  accountability  to  meet 
the  needs  of  the  community.  She 
awaited  the  working  party  report  on 
community  pharmacy  which  she 
hoped  would  recognise  the 
pharmacist's  potential. 

"Community  pharmacists  are  an 
under-valued  and  under-utilised 
resource;  one  which  is  uniquely 
placed  to  provide  effective 
healthcare  to  the  public."  However, 
she  said  the  very  provision  of  that 
unique  service  is  being  undermined 
in  several  areas  of  Wales.  There 
were  those  who,  while  acting  in  what 
they  considered  to  be  the  best 
interests  of  the  patient,  might 
jeopardise  the  provision  of  full 
pharmaceutical  care  and  deny 
patients  freedom  of  choice. 

Miss  Howells  said  the  quality 
service  envisaged  in  the  NHS  and 


NPA  has  lucky  escape  in  St 
Albans  bombing 


The  St  Albans-based  National 
Pharmaceutical  Association 
escaped  damage  when  an  IRA 
bomb  exploded  less  than  100  yards 
from  their  offices  on  November  15. 

NPA  director  Tim  Astill,  who 
lives  70-80  yards  from  the  site  of  the 
explosion,  said  that  because  the 
bomb  was  placed  in  a  porch  that 
faced  the  opposite  direction,  most 
of  the  blast  was  directed  away  from 
both  the  NPA  offices  and  his  home. 
As  a  result,  neither  had  sustained 
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any  structural  damage. 

"There  was  a  big  bang,"  he  told 
C&D,  "but  we  are  pleased  to  report 
that  no  one  was  hurt."  If  the 
explosion  had  occurred  half  an  hour 
later  the  story  may  have  been 
different  as  that  was  his  usual  time 
for  walking  his  dog  in  the  area. 

The  whole  area  was  subjected  to 
"saturation  policing"  over  the 
weekend,  said  Mr  Astill,  with  both 
the  grounds  of  the  NPA  and  his 
back  garden  being  searched. 


Community  Care  Bill  could  only  be 
achieved  when  all  healthcare 
professionals  collaborated. 

In  the  hospital  service  there  was 
genuine  concern  that  the 
effectiveness  of  pharmacists' 
contribution  to  the  clinical  team 
could  be  compromised  by  lack  of 
investment  in  information 
technology,  education  and  training. 

She  called  on  the  Society  to 
make  sure  that  the  "financial 
arrangements  (at  universities), 
where  students  were  viewed  as 
income  generators",  did  not 
compromise  the  quality  of 
pharmacy  courses. 

GIRP  to  draft 
EC  code  of 
wholesale 
practice 

The  European  Commission  has 
contacted  GIRP,  the  European 
association  of  full-line  wholesalers, 
with  the  intention  of  producing  a 
European  code  of  wholesale 
practice  in  the  next  nine  to  ten 
months. 

GIRP's  aim  will  be  to  blend  the 
new  code  with  the  EC  Distribution 
Directive  and  other  Commission 
requirements,  Michael  Watts, 
director  of  the  British  Association  of 
Pharmaceutical  Wholesalers,  told 
C&D.  Mr  Watts  is  a  member  of 
GIRP's  executive  committee. 

GIRP's  current  code  of  practice 
was  is  based  on  the  National 
Association  of  Pharmaceutical 
Distributors  (now  BAPW)  code. 

Mr  Watts  said  he  was  delighted 
by  the  Commission's  move  .  "We 
will  be  able  to  include  everything 
that  we  know  is  essential,  but  at  the 
same  time  will  be  expected  to  justify 
our  position,"  he  said. 


may  cause  apnoea  in  infants  under 
one  month.  However  the  licence  for 
Karvol  requires  no  age  warning  and 
none  has  been  given. 

New  packaging  for  Karvol, 
featuring  a  three  months  age  limit, 
will  be  phased  in  over  the  next  few 
months.  A  Boots  spokeswoman  said 
the  company  decided  to  include  a 
warning  that  Karvol  should  be 
avoided  in  infants  under  three 
months  based  on  their  belief  that 
medicines  should  be  given  to  this 
age  group  only  on  medical  advice. 

Mr  J  Cummings  (Labour)  has 
tabled  a  parliamentary  motion  in 
the  Commons  expressing  concern 
and  alarm  over  the  action  of  Boots 
in  not  placing  warnings  on  the  pack 
to  draw  to  the  attention  of  parents 
that  its  use  can  cause  apnoea  in  very 
young  babies.  The  motion  also  calls 
for  the  product's  licence  to  be 
amended  to  ensure  appropriate 
warnings  appear  on  packs. 


Scottish  NHS  figures 

Scottish  statistics  for  July  1991 
show  a  total  of  3,746,930 
prescriptions  were  dispensed  of 
which  3,864  were  dispensed  by 
appliance  contractors.  The  total 
net  cost  was  £26,559,578.34 
giving  an  average  net  cost  per 
prescription  of  703. 66p  for 
chemists  alone  (708. 84p  for 
chemist  and  appliance  suppliers). 

Generic  survey 

The  results  of  an  independent 
generic  drug  survey  carried  out 
by  CIT  are  now  available.  The 
survey,  which  includes  how  the 
Drug  Tariff  price  reflects  real 
generic  drug  prices,  can  be 
obtained  by  calling  Amit  Matalla 
on  0203  416970. 

GP  compensation 

A  new  compensation  scheme  to 
protect  dispensing  doctors  from 
the  opening  of  pharmacies  was 
on  the  agenda  at  the  Dispensing 
Doctors'  Association's  conference 
last  weekend.  According  to  a 
report  in  GP  (November  15), 
doctors  were  due  to  discuss  a 
replacement  for  the  joint 
GP/pharmacists  compensation 
fund  which  was  discontinued  in 
April. 

Back  on  the  Register 

A  woman  pharmacist  who  gave 
out  extra  medication  to  a  known 
drug  addict  against  doctors 
orders  was  successfully  restored 
to  the  Register  on  Tuesday,  after 
being  struck  off  over  four  years 
ago.  The  Statutory  Committee  of 
the  Royal  Pharmaceutical  Society 
heard  how  Zahida  Kadri  of 
Meadow  Street,  Preston,  Lanes 
gave  extra  supplies  of  Valoid 
tablets  to  a  patient  known  to  be 
addicted  to  the  drug  when  she 
visited  the  pharmacy  owned  by 
Mrs  Kadri  and  her  husband. 

Toiletries  warning 

Lewisham  Council  is  warning 
local  shopkeepers  to  steer  clear  of 
several  brands  of  soaps  and 
cosmetics  containg  mercury  and 
dangerous  levels  of 
hydroquinone,  which  black 
people  use  to  lighten  their  skin. 
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Legislation 
leads  to  new 
roles  in  USA 

Updated  pharmacy  practice 
legislation  in  two  American  states  is 
giving  pharmacists  new 
responsibilities  and  emphasising 
their  professional  role,  according  to 
American  Pharmacy  (November 
1991). 

In  Nevada,  pharmacists 
practising  in  certain  medical 
facilities  are  being  allowed  to 
prescribe  prescription  drugs  with  a 
physician  under  protocol.  In  North 
Dakota,  pharmacists  are  permitted 
to  conduct  investigational  studies. 

Several  other  states  are 
considering  a  revision  of  their 
practice  acts  and  are  waiting  for  the 
National  Association  of  Boards  of 
Pharmacy  to  release  its  "model" 
practice  act,  expected  in  May  1992. 
This  will  provide  a  framework  that 
will  broaden  practice  acts  and  give 
boards  of  pharmacy  greater 
discretionary  power  in  regulating 
the  profession,  says  the  article.  The 
last  time  the  "model"  act  was 
revised  was  1979. 


ADROIT 

system  to 
catch  ADRs 

The  Medicines  Control  Agency's 
new  computer  system,  which  has 
been  running  since  June,  was 
launched  officially  last  week  by 
junior  Health  Minister  Stephen 
Dorrell. 

Called  ADROIT  -  Adverse 
Drug  Reaction  On-line  Information 
Tracking  —  the  £2m  system  has 
been  hailed  as  the  world's  most 
sophisticated  system  for  monitoring 
adverse  drug  reactions.  Using  image 
processing  technology,  ADRs 
received  through  the  Yellow  Card 
scheme  are  processed  in  days 
instead  of  weeks. 

With  the  development  of 
ADROIT,  the  MCA  and  the  CSM 
will  he  seeking  to  publicise  the 
Yellow  Card  scheme  —  currently 
used  by  only  about  10  per  cent  of 
doctors  —  and  to  further  encourage 
the  reporting  of  ADRs.  This  will  be 
achieved  by  educational  means  and 
circulation  of  a  CSM  video;  a  mail 
shot  to  doctors  is  also  being 
considered,  said  CSM  member 
Professor  Alisdair  Breckenridge. 
•  Dr  Susan  Wood,  head  of  the 
MCA's  Pharmacovigilance  Business 
told  C&D  that  pharmacists  could 
become  involved  in  reporting  ADRs 
through  the  Yellow  Card  scheme  if 
a  pilot  study  in  Newcastle  is 
successful.  Initially  only  hospital 
pharmacists  are  likeiy  to  be 
involved,  as  they  are  more  likely  to 
come  across  the  more  serious  types 
of  adverse  reactions  that  would 
need  reporting,  said  Dr  Wood.  But 
she  said  that  all  pharmacists  should 
encourage  doctors  to  report  ADRs 
through  the  Yellow  Card  schemes. 


Paying  the 
price  for  an 
exclusive 
smell 

I  was  surprised  a  few  weeks  ago  to 
see  cut  price  fine  fragrances  on 
sale  in  a  Littlewoods  store  and 
wondered  how  long  it  would  be 
before  discounted  perfumes 
became  just  another  stock  line  on 
every  drugstore's  shelves.  That 
time  has  now  arrived  with 
Superdrug  stocking  a  range  of  the 
best  selling  perfumes  in  some  of 
their  stores  this  Christmas  (C&D 
last  week). 

When  the  "swag  men"  first 
started  selling  limited  ranges  of 
agency  perfumes,  the  agencies 
dismissed  their  interference  as 
irrelevant  and  maintained  that 
they  would  quickly  dry  up  these 
unauthorised  sources.  That  they 
have  been  unable  to  stem  the  flow 
is  self-evident  and  with  "1992", 
the  trickle  will  quickly  become  a 
flood  with  supplies  being  provided 
by  wholesalers  from  the  cheapest 
European  source.  I  have  little 
sympathy  for  the  agency 
companies  who  have  encouraged 
the  market  by  their  restrictive 
policies  and  arrogance  towards 
the  problems  of  their  smaller 
distributors,  but  I  empathise  with 
those  pharmacies  who  have 
developed  a  successful  perfumery 
trade  and  are  now  seeing  that 
investment  undermined  by  the 
creaming  techniques  so  expertly 
practiced  by  non-specialist 
traders. 

The  eventual  results  must  be 
further  dilution  of  the  available 
market,  with  perfume  inexorably 
losng  its  luxury  lable.  It  also 
marks  one  more  break  with  the 
traditions  of  the  past.  When  I  first 
entered  retail  pharmacy  I  was 
trained  to  understand  perfume, 
the  weight  of  the  fragrance,  its 
composition  type  and  to  sell  by 
matching  the  fragrance  to  the 


needs  of  the  customer.  It  was  as 
important  to  understand  the 
client's  requirements  as  it  was  to 
know  the  properties  of  the 
available  fragrances,  and  when  a 
sale  had  been  satisfactorily 
completed  I  was  always  left  on 
that  small  "high"  of  knowing  that 
a  sale  had  been  made  from 
genuine  knowledge.  That  market 
has,  regretably,  left  pharmacy  for 
ever,  initially  destroyed  by  the 
mass  market  treadmill  of 
television  advertising  and  now  by 
its  inevitable  consequence,  the 
cut  price  exploitation  of  best 
sellers  on  the  supermarket 
shelves. 

Pondering 
the  costs  and 
timing  on 
EPOS 

I  remember  in  the  early  days  of 
computerisation  all  those 
promises  offering  sophisticated 
miracles  guaranteed  to 
revolutionise  our  dispensaries, 
offices  and  eventually  our  shops 
as  well.  The  speed  of  change, 
however,  has  been  even  faster 
than  the  predictions  of  those  early 
pioneers,  with  today's  mammoth 
machines  capable  of  granting  the 
wishes  of  the  most  ambitious 
programmer.  Dispensary  systems 
which  maintain  thousands  of 
patient  medication  records 
automatically  check  for  drug 
interactions  and  accurately 
control  stock  levels  are  now 
accepted  as  commonplace.  In  the 
office  I  am  now  on  to  my  second 
generation  system,  with  ledgers  a 
nightmare  of  the  past  and  the 
terrors  of  the  typewriter  relegated 
to  the  dusty  shelves  of  my 
storeroom. 

Such  sophistication...  yet 
Utopia  is  still  not  complete  with 
the  shop  still  tantalisingly 
resisting  these  technological 
changes.  Certainly  electronic 


point  of  sale  systems  have  arrived 
with  a  vengeance  and  are  being 
heavily  promoted,  but  compared 
with  business  computer 
equipment  I  find  them  ponderous, 
old  fashioned  and  very  expensive. 
A  stand-alone  system  suitable  for 
my  small  shop  costs  at  least 
£5,000  with  maintenance  and 
back  up  adding  about  £1,000  per 
annum  to  that  capital  cost.  I  agree 
that  the  management  benefits  to 
the  shop  are  immense,  but  when  I 
look  at  this  marriage  of 
sophisticated  computer  hardware, 
standard  data  base  software  and 
crude  peripherals  I  wonder  when 
competition  will  cause  prices  to 
fall  to  the  levels  I  am  now  enjoying 
in  the  rest  of  my  business. 

I  suspect  that  the  systems 
presently  offered  are  being  sold  at 
premium  prices  bolstered  by  that 
ci  immon  salesman's  ploy  of  "You 
will  pay  it  off  in  two  years  with  the 
savings  you  make,  and  with  tax 
relief...!"  I  am  convinced  by  the 
technology  but  I  am  not  convinced 
that  the  time  is  yet  ripe  for  me  to 
buy.  For  me  their  cost 
effectiveness  must  be  marginal 
and  I  believe  that,  like  yesterdays 
computers,  todays  EPoS  systems 
will  be  quickly  and  dramatically 
superceded.  I  will  eventually  take 
the  plunge  but  only  when  the  time 
is  right  and  I  am  confident  that  I 
am  not  purchasing  a  highly 
expensive  museum  exhibit. 


Topical 

REFLECTIONS 


C&D  Price  Service 

Some  Cupal  Pharmaceutical  products  have  not  been 
listed  in  recent  C&D  Monthly  Price  Lists  due  to  a 
computer  error.  We  would  like  to  point  out  that  they 
have  not  been  discontinued,  and  the  details  with  the 
retail  price  are  listed  right. 

VITATHONE  appears  in  this  week's  Supplement. 
We  apologise  for  any  inconvenience  caused. 


BRONAL  balsam 

100ml  (036-129) 

1.89 

P 

CUTINEA  powder 

70g 

(369-322) 

1.89 

GSL 

GLUCO-LYTE 

6 

(194-290) 

2.20 

P 

20 

(325-027) 

7.31 

P 

NOVASIL  PLUS 

140ml  (260-752) 

1.69 

GSL 

REGULETTS 

30 

(236-133) 

1.10 

GSL 

ULCAID  gel 

15g 

(051-003) 

1.38 

GSL 

tablets 

20 

(039-214) 

1.38 

P 
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Scriptspecials 


Pfizer  launch  Unasyn  Oral, 
a  new  antibiotic. . . 


Licence  for 
Kytril 

The  Department  of  Health  has 
granted  Smithkline  Beecham  a 
licence  for  the  marketing  of  Kytril 
(granisetron)  in  the  UK. 

Kytril  is  the  second  5HT3 
antagonist  in  the  UK  licensed  for 
the  prevention  or  treatment  of 
nausea  and  vomiting  induced  by 
cytostatic  therapy.  Kytril  will  be 
available  to  the  medical  profession 
shortly,  say  Smithkline  Beecham 
pic.  Tel:  081-847  0830. 


Navidrex  K 
reminder 

Ciba-Geigy  are  reminding 
pharmacists  that  Navidrex  K  is  to  be 
discontinued  on  November  30. 

It  is  being  withdrawn  in  line  with 
current  medical  opinion  that 
potassium  supplements  in 
combination  tablets  do  not 
effectively  prevent  hypokalaemia. 

For  patients  at  risk  from  diuretic- 
induced  hypokalaemia,  Navispare  is 
an  appropriate  alternative,  say  Ciba- 
Geigy.  This  contains  the  same 
amount  of  cyciopenthiazide  as  in 
Navidrex  K,  plus  amiloride,  a 
potassium  sparing  agent.  Doctors 
should  switch  patients  from 
Navidrex  K  to  Navispare  on  a  one 
tablet  for  one  tablet  basis. 

Patient  information  leaflets  on 
Navispare  are  available  on  request. 
Ciba-Geigy  Pharmaceuticals. 
Tel:  0403  50101. 


Sultamicillin  is  the  active  ingredient 
in  Pfizer's  new  antibiotic  Unasyn 
Oral. 

It  is  present  as  the  tosylate  salt 
equivalent  to  375mg  sultamicillin, 
which  is  a  mutual  prodrug  of 
sulbactam  and  ampicillin  and  yields 
the  equivalent  of  1 47mg  sulbactam 
and  220mg  ampicillin. 

The  bactericidal  component  is 
ampicillin.  Sulbactam  is  an 
irreversible  inhibitor  of  several 
important  beta-lactamases  that 
occur  in  resistant  organisms, 
although  it  possesses  no  useful 
antibacterial  activity  itself. 

When  given  in  combination  with 
ampicillin,  sulbactam  displays 
marked  synergistic  effects  against 
resistant  bacteria,  but  has  little  or 
no  effect  on  the  activity  of  ampicillin 
against  susceptible  organisms,  say 
Pfizer. 

Following  oral  administration, 
sultamicillin  is  hydrolysed  during 
absorption  to  provide  salbactam 
and  ampicillin  into  the  systemic- 
circulation.  The  bioavailability  of  an 
oral  dose  is  80  per  cent  of  an  equal 
intravenous  dose  of  sulbactam  and 
ampicillin;  this  is  not  affected  by  the 
presence  of  food. 

Unasyn  Oral  is  indicated  for 
infections  caused  by  susceptible 
micro-organisms,  including  upper 
and  lower  respiratory  tract,  urinary 
tract,  skin,  soft  tissue,  and 
gonococcal  infections,  as  well  as  for 
continuation  treatment  following 
initial  treatment  with  parenteral 
sulbactam/ampicillin. 

The  dosage  for  adults  and  the 
elderly  is  375-750mg  twice  daily. 
For  URTI,  UTI  and  other  mild 
bacterial  infections  the 
recommended  dose  is  375mg  twice 
daily.  These  doses  can  also  be  given 
to  children  weighing  30kg  or  more. 
Treatment  is  normally  given  for 
5-14  days,  but  may  be  extended  if 
necessary.  Some  specific  doses 
apply  for  certain  infections  (see  Data 
Sheet). 

Contra-indications  and 
warnings  are  as  for  other  penicillins. 
Side-effects  —  most  frequently 
diarrhoea  and  loose  stools  —  are  of 
mild  or  moderate  severity  and  are 
normally  tolerated  with  continued 
treatment. 

Concurrent  use  of  probenecid 
with  sultamicillin  results  in 
increased  and  prolonged  blood 
levels  of  ampicillin  and  sulbactam. 
The  concurrent  administration  of 
allopurinol  and  ampicillin  increased 
the  incidence  of  rashes  in  patients, 


but  there  is  no  data  concerning  co- 
administration of  sultamicillin  and 
allopurinol. 

Unasyn  Oral  are  white  to  off- 
white,  uncoated,  capsular  shaped 
tablets  with  no  marking.  The 
inactive  excipients  include  lactose. 


Pfizer  have  introduced  a  powder  for 
oral  suspension  into  the  Diflucan 
range  in  two  strengths  —  50mg/5ml 
(£16.61)  and  200mg/5ml  (£66.42, 
both  prices  trade). 

It  is  a  dry  white  to  off-white 
powder  which  yields,  on 
reconstitution  with  24ml  water,  an 
orange  flavoured  suspension 
containing  the  equivalent  of  50mg 
or  200mg  fluconazole  per  5ml 


The  first  of  a  new  class  of  antibiotic- 
agents  for  ophthalmic  use  has  been 
introduced  in  the  UK  by  Merck 
Sharp  &  Dohme. 

Noroxin  ophthalmic  solution  is 
indicated  for  the  treatment  of 
common  superficial  eye  infections, 
such  as  conjunctivitis  and 
blepharitis,  in  both  adults  and 
children.  It  contains  norfloxacin,  a 
member  of  the  fluoroquinolone 
class  of  antibacterial  agents. 

Noroxin  has  a  rapid  onset  of 
action  and  is  active  against  the 
majority  of  organisms  responsible 
for  superficial  infections  of  the  eye. 
It  acts  by  impairing  DNA  replication 
of  the  bacteria. 

It  has  demonstrated  a  broader 
spectrum  of  activity  in  vitro  against 
ocular  pathogens  than  currently 
available  topical  anti-infectives,  say 
MSD.  And  in  clincal  studies,  97 
patients  using  Noroxin  were 
clinically  cured  or  improved  and  up 
to  85  per  cent  of  pathogens  were 
eradicated  or  suppressed. 

There  is  generally  no  cross- 
resistance  between  Noroxin  and 
structurally  unrelated  antibacterial 
agents  such  as  penicillin, 
cephalosporins  and  tetracyclines, 


and  the  tablets  are  free  of  other 
sugars,  gluten  and  dyes. 

The  POM  is  available  in  bottles 
of  14  tablets  (£6.30  trade).  The 
product  licence  number  is 
0057/0262.  Pfizer  Ltd.  Tel:  0304 
616161. 


which  is  stable  for  14  days.  Both 
formulations,  which  contain 
sucrose,  make  up  to  35ml  and  are 
presented  in  a  60ml  bottle  with  a 
5ml  spoon.  Dilution  is  not 
appropriate. 

Indications,  dosage,  contra- 
indications and  side-effects  are  as 
for  Diflucan  capsules  (see  Data 
Sheet).  Pfizer  Ltd.  Tel:  0304 
616221. 


say  MSD 

Manufacturer  Merck  Sharp  & 
Dohme  Ltd,  Hertford  Road, 
Hoddesdon,  Herts,  EN11  9BU 
Description  0.3  per  cent  sterile 
solution  of  norfloxacin  for  topical 
use  in  the  eye.  Benzalkonium 
chloride  is  present  as  a  preservative 
Uses  Treatment  of  superficial 
infections  of  the  eye  and  its  adnexae 
Dosage  One  to  two  drops  in  the 
affected  eye(s)  four  times  a  day. 
Depending  on  the  severity  of  the 
infection,  the  dosage  for  the  first  day 
of  therapy  may  be  one  or  two  drops 
every  two  hours  during  the  waking 
hours 

Contra-indications,  warnings, 

etc  Hypersensitivity  to  quinolone 
antibacterials.    Due    to  the 
benzalkonium  chloride  content,  it 
should  not  be  used  in  patients  who 
continue  to  wear  soft  contact  lenses 
Side-effects    Generally  well 
tolerated.  Most  frequently  reported: 
local  burning  or  smarting.  Rarely: 
conjunctival  hyperaemia,  chemosis, 
photophobia,  bitter  taste  after  use 
Supply  restrictions  POM 
Packs  5ml  vials  £1 .97  (trade) 
Licence  number  0025/0255 
Issued  November  1991 


C&G'sNutrison 

Cow  &  Gate  announce  a  change  of 
name  for  their  nasogastric  feed 
Fortison.  It  is  now  being  marketed  as 
Nutrison,  the  brand  name  used  by 
C&G's  parent  company  Nutricia 
throughout  the  rest  of  Europe.  While 
basic  product  formulation  is 
unchanged,  the  company  has  taken 
the  opportunity  to  add  the  trace 
elements  selenium,  chromium, 
molybdenum  and  fluoride,  in  line  with 
the  latest  ACBS  requirements.  An 
information  campaign  to 
communicate  the  new  name  to  users 
runs  till  December  31.  Cow  &  Gate 
Clinical  Care.  Tel:  0225  768381. 

Histoacryl  delay 

Histoacryl  blue  tissue  adhesive,  due  to 
be  launched  this  month,  will  not  be 
available  until  January  1992  as  some 
manufacturing  issues  need  to  be 
resolved,  sav  Davis  &  Geek.  Tel: 
0329  224000. 

Phoning  Bayer 

The  phone  number  given  for  Bayer 
Diagnostics  (Script  Specials  last 
week)  was  incorrect.  The  correct 
number  follows.  Bayer  Diagnostics 
UK  Ltd.  Tel:  0256  29181. 


. . .  and  add  to 
Diflucan 


Noroxin  for  eye 
infections 
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It  couldn't  be 
easier  to  take. 


So  we  ve 
made  it  easier 
to  ask  for  v 


We  knew  we  couldn't  improve  worth  of  new  advertising,  PR,  liter-  We've  even  put  a  hyphen 

Dulco  Lax's  effectiveness.  ature  and  a  special  bonus  deal  for  between  Dulco  and  Lax  to  help  the 

But  we  did  know  that  we  could  your  stockists.  name  trip  more  easily  off  the  tongue, 
improve  its  packaging  design,  shop            The  new  packaging  features  For  more  details  of  our  special 

displays  and  overall  image.  an  8-tablet  trial  pack  which  bonus  offers  contact  your  Windsor 

Consequently,  we're  relaunching  your  customers  can  select  for  Healthcare  territory  manager  or 

Dulco  Lax  this  year  with  £300,000  themselves.  telephone  0344  484448. 


%  WINDSOR  HEALTHCARE  LTD 


Didronel  PMO  for  osteoporosis 


Etidronate  disodium  has  been 
licensed  for  the  treatment  of 
established  vertebral  osteoporosis. 

It  will  be  available  mid- 
December  as  Didronel  PMO,  a 
three-month  treatment  kit  designed 
to  aid  patient  compliance. 
Etidronate  is  taken  for  the  first  two 
weeks  of  the  cycle  and  a  calcium 
supplement  for  the  remainder. 
Etidronate  has  been  shown  to 
reduce  the  incidence  of  new 
vertebral  fractures  by  preventing 
bone  resorption  and  increasing 
bone  mass. 

It  can  be  used  by  women  10-15 
years  after  the  menopause  and 
others  for  whom  hormone 
replacement  therapy  may  not  be 
suitable,  and  by  men. 

At  present,  the  drug  is  licensed 
only  for  treatment  of  established 
osteoporosis,  but  studies  are  being 
carried  out  into  its  use  as  a 
preventative  measure  around  the 
time  of  the  menopause. 
Manufacturer  Norwich  Eaton  Ltd, 
New  Sandgate  House,  PO  Box 
1YD,  City  Road,  Newcastle  upon 
TyneNE99  1YD 

Description  14  white,  capsule- 
shaped  Didronel  tablets  each 
containing  etidronate  disodium 
400mg  and  marked  NE  one  side, 
406  on  the  other.  76  Cacit  500mg 
effervescent  tablets  containing 
calcium   carbonate  l,250mg 


providing  500mg  elemental  calcium 
as  the  citrate  when  dispersed  in 
water;  these  are  round,  flat,  white 
with  pink  speckles  and  an  orange 
flavour 

Uses  Treatment  of  established 
vertebral  osteoporosis 
Dosage  Administered  in  90-day 
cycles  for  recommended  three  years 
—  Didronel  400mg  daily  for  the  first 
14  days,  then  Cacit  500mg  for  the 
remaining  76  days.  Didronel  should 
be  taken  with  water  at  least  two 
hours  before  or  after  a  meal 


Contra-indications,  warnings  etc 

Hypersensitivity  to  etidronate. 
Patients  with  severe  renal 
impairment,  hypercalcaemia  or 
hypercalcuria,  enterocolitis. 
Pregnancy  and  lactation.  Care  in 
impaired  renal  function  or  history  of 
kidney  stones.  Hyperphosphate- 
mia has  been  seen  in  patients 
receiving  etidronate,  usually  on 
10-20mg/kg/day,  but  no  adverse 
effects  have  been  attributed  to  this 
and  serum  phosphate  usually 
returns  to  normal  two  to  four  weeks 


Extended  shelf  life  for 
Nutricia  bread 


A  new  process  developed  by 
Nutricia  Dietary  Products  means 
that  their  Glutafin,  Loprofin  and 
Rite-diet  loaves  now  have  an 
extended  shelf  life  of  six  months. 

The  bread  is  being  produced  at 
the  newly  opened  factory  in 
Stockport,  Cheshire,  a  fully- 
automated  bakery  that  produces 
more  than  one  thousand  loaves 
every  hour.  An  innovative  process 
ensures  that  all  bacteria  and  yeasts 
are  destroyed  and,  once  packaged, 
the  loaves  retain  their  freshness  and 
flavour  for  an  extended  period  of 
time. 

This  offers  great  advantages  to 


wholesalers,  pharmacists  and  their 
customers,  say  Nutricia.  They 
expect  the  extended  shelf  life  to 
result  in  improved  stock  levels, 
distribution  and  availability  of  the 
breads,  making  it  easier  for  both 
retailers  and  consumers. 

The  market  for  gluten-free  and 
low  protein  foods  grew  16  per  cent 
last  year. 

The  Glutafin  and  Loprofin 
loaves  launched  earlier  this  year 
have  already  proved  winners  with 
consumers  because  of  their 
improved  taste  and  texture,  say 
Nutricia  Dietary  Products  Ltd. 
Tel:  061-480  7886. 


post-therapy 

Side-effects  Mild  gastro-intestinal 
eg  diarrhoea,  nausea,  flatulence, 
dyspepsia,  abdominal  pain, 
constipation  and  vomiting, 
comparable  in  incidence  with 
placebo.  Rarely  leucopenia, 
agranulocytosis  and  pancytopaenia 
(although  casual  relationship  not 
established),  hypersensitivity  eg 
rash,  and  occasional  leg  cramps 
Drug  interactions  Food, 
particularly  that  with  a  high  calcium 
content,  may  reduce  absorption  of 
etidronate.  Vitamins  with  mineral 
supplements  such  as  iron,  calcium 
supplements,  laxatives  containing 
magnesium  or  antacids  containing 
calcium  or  aluminium  should  not  be 
taken  within  two  hours  of 
etidronate.  Cacit  may  interfere  with 
the  absorption  of  some  drugs  eg 
tetracyclines,  so  should  be  given  at 
least  three  hours  apart.  Care  in 
concomitant  administration  of  Cacit 
and  vitamin  D  as  the  latter  causes 
increased  plasma  calcium  levels 
Storage  At  room  temperature  in  a 
dry  place 

Supply  restrictions  POM 
Packs  Blister  pack  of  14  Didronel 
tablets  plus  four  tubes  of  19  Cacit, 
presented  in  a  compliance  kit 
(around  £35-40  trade,  price  not  yet 
established) 

Licence  number  0364/0051 
Availability  mid-December  1991 


The  Biggest 
Name  in 
Medicated 
Li  pea  re 

Wintry  weather 
means  customers 
with  lip  problems. 
Regular  use  of 
Blisteze,  with  its 
unique  emollient 
formula  will  protect, 
condition  and 
moisturise  to  keep 
lips  supple  and 
healthy. 
And  when  cold 
sores  strike,  brand 
leading*  Blisteze  will 
relieve  the  pain, 
fight  infection  and 
promote  rapid 
healing. 

FOR  COLD  SORES. 
DRY  LIPS.  SORE  LIPS, 
CHAPPED  LIPS. 


'Independent  market  research  showed 
Blisteze  to  be  the  most  used  treatment 
for  cold  sores 


DENDRON  LTD,  94  RICKMANSWORTH  ROAD,  WATFORD,  HERTS  WD1  7JJ. 


Analgesics  may  cause 
headaches 


People  who  take  analgesics  every 
day  can  give  themselves  a  chronic- 
headache,  speakers  told  a  migraine 
conference  in  London  this  week. 

While  it  is  well-known  that 
overuse  of  ergotamine  can  cause 
headache  in  migraine  sufferers,  the 
daily  use  of  simple  OTC  analgesics 
such  as  aspirin  and  paracetamol 
may  have  the  same  effect. 

Dr  V.  Pfaffenrath,  a  consultant 
neurologist  from  Munich,  said  that 
analgesic-induced  headache  occurs 
mainly  in  patients  who  suffer  from 
migraine,  tension  headache  or  a 
combination  of  the  two.  They  tend 
to  take  analgesics  at  the  first  sign  of 
pain,  often  because  they  are  afraid 
of  it  getting  worse  or  developing 
into  a  migraine. 

If  they  stop  taking  the  analgesics 
they  experience  rebound 
headaches,  said  Dr  Pfaffenrath. 
Many  patients  need  to  be 
hospitalised  for  the  drugs  to  be 
withdrawn,  particularly  those  who 
also  abuse  tranquillisers. 

When  the  drugs  are  stopped 
about  80  per  cent  of  patients 
experience  withdrawal  headache 
lasting  between  three  to  ten  days  — 
sometimes  as  long  as  three  weeks. 
This  can  be  controlled  by  naproxen 
500mg  twice  daily.  Migraine 
sufferers  are  also  given  beta- 
blockers  for  prophylaxis  while 
patients  with  tension  headache  are 


given  a  tricyclic  antidepressant.  In 
combination  headache,  prophylaxis 
for  both  migraine  and  tension 
headache  is  given. 

Dr  Pfaffenrath  said  that  drug- 
induced  headache  seemed  to  occur 
only  in  people  treating  themselves 
for  headache  and  not  in  patients 
taking  regular  analgesics  for  other 
reasons  such  as  rheumatoid 
arthritis. 

Dr  Anne  MacGregor,  registrar, 
City  of  London  Migraine  Clinic,  said 
that  patients  who  wake  every 
morning  with  a  headache  may  be 
suffering  from  analgesic  withdrawal. 
They  then  take  more  analgesic  and 
get  caught  in  a  viscious  circle  in 
which  occasional  headaches 
become  chronic  and  previously 
effective  migraine  treatment  fails  to 
work.  The  only  way  to  break  the 
cycle  is  to  wean  patients  off  the 
analgesic. 

Dr  MacGregor  concluded  that 
drug-associated  headache  should 
be  considered  in  any  patient  with 
daily  headache  who  is  taking 
analgesics  or  ergotamine  at  least 
three  days  a  week  and  who  fails  to 
respond  to  other  symptomatic  or 
prophylactic  treatment. 
"The  latest  developments  in 
headache  and  migraine 
management. "  conference  was 
organised  by  IIR  Scientific  and 
Technical. 


Misoprostol  and 
mifepristone  in  abortion 


The  antiprogestagen  mifepristone, 
combined  with  an  exogenous 
prostaglandin  given  by 
intramuscular  injection  or 
intravaginal  pessary,  induces 
abortion  in  early  pregnancy  in  95 
per  cent  of  women. 

However,  neither  route  of 
administration  of  prostaglandin  is 
ideal,  and  both  have  been 
implicated  as  a  cause  of  cardiac 
complications.  So  the  search  has 
been  on  for  an  orally  active 
prostaglandin  preparation. 

A  study  published  in  The  Lancet 
(vol  338  Nov  16,  1991)  reports  on 
the  effects  of  misoprostol  (used  to 
treat  peptic  ulcer  and  misused  as  an 
abortifacient  in  some  countries 
including  Brazil)  on  uterine  tone 
and  contractility,  alone  and  in 
women       pretreated  with 


mifepristone  200mg. 

A  total  of  33  women  took  part  in 
the  study.  After  administration  of 
misoprostol  in  doses  ranging  from 
200-600mcg,  there  was  a  significant 
increase  in  uterine  pressure.  In 
women  given  200-1,  OOOmcg 
misoprostol  48  hours  after  the 
mifepristone,  there  was  a  significant 
increase  in  the  amplitude  and 
frequency  of  uterine  contractions. 
Complete  abortion  took  place  in  18 
of  the  21  women  who  received 
misoprostol  after  mifepristone,  but 
in  only  two  of  40  women  given 
misoprostol  alone. 

The  authors  say  misoprostol 
increases  uterine  activity  in  early 
pregnancy  and  suggest  that, 
combined  with  mifepristone,  it  may 
be  a  highly  effective  method  of 
inducing  therapeutic  abortion. 


US  approves  nicotine  patch 


The  application  for  a  licence  for 
Nicoderm,  the  first  nicotine 
transdermal  patch  for  smoking 
cessation  therapy,  has  been 
approved  in  the  US. 

Nicoderm  was  developed  by  the 
California-based  Alza  Corporation, 
who  will  make  the  product  while 
Marion  Merrell  Dow  will  market  it. 
Nicoderm  will  join  Nicorette  gum  in 
this  company's  line  of  prescription 


smoking  cessation  aids. 

The  Nicoderm  system  delivers 
nicotine  over  24  hours,  thus 
reducing  the  nicotine  craving  many 
smokers  experience.  It  features 
advanced  technology  that 
incorporates  a  rate-controlling 
membrane.  Thus  the  rate  of  drug 
delivery  to  the  body  is  controlled 
primarily  by  the  rate  of  release  of 
nicotine  from  the  system. 


Counterpoints 


Hydro  Gel  for  blisters 
from  Scholl 


Scholl  are  launching  Hydro 
Gel  blister  treatment 
(£3.29),  to  cool,  soothe  and 
relieve  the  burning 
sensation  caused  by  blisters 
and  allow  the  healing 
process  to  continue  even  if 
the  sufferer  remains  active. 

The  treatment  consists  of 
three  pads  and  three  strips 
of  super  thin  adhesive 
covering  material. 

The  pads  mould  to  the 
skin  acting  as  a  cushion  over 
the  blister.  By  absorbing  and 
deflecting  pressure,  they 
protect  the  blister  from 
further  friction  and  rubbing, 
thereby  providing  optimum 
healing  conditions. 

The  adhesive  covering 
does  not  come  into  contact 
with  the  blister  and  the 
affected  area  is  not  damaged 
when  the  pads  are  removed. 
The  individual  gels  can  be 
left  on  the  blister  for  at  least 
24  hours. 

The  slimness  of  both  the 
gels  and  the  adhesive 
material  means  they  can  be 
worn  comfortably  in  all 
forms  of  footwear,  says  the 


company. 

Extensive  testing  at  a 
sports  institute  in  Paris  has 
shown  Hydro  Gel  to  be 
highly  effective,  and  the 


product  has  been  subjected 
to  testing  by  trekkers  in  the 
Himalayas,  say  Scholl 
Consumer  Products  Ltd. 
Tel:  0582  482929. 


Ibis 

Medical 
products 
in  UK 

Ibis  Medical  Products,  the 
American  manufacturer  of 
the  Ibis  Pill  Crusher,  have 
found  a  UK  distributor  for 
the  product. 

The  Pill  Crusher  {C&D 
May  12,  1990)  is  being 
promoted  for  people  who 
have  difficulty  swallowing 
tablets  but  it  also  has  uses  in 
veterinary  medicines  and 
even  culinary  use,  say  the 
company. 

The  Pill  Crusher, 
originally  available  in 
individual  box  packaging,  is 
now  supplied  on  a  peg  card 
which  also  acts  as  an 
individual,  self-supporting 
counter  or  window  display 
unit. 

The  recommended  retail 
price  is  £3.95.  ( )rders  can  be 
placed  with  the  company  at 
PO  Box  1326,  Castle  Gary, 
Somerset  BA7  7YN.  Ibis 
Medical  Products.  Tel: 
0963  51817. 

870 


Arden  launch  time 
complex  for  eyes 


Elizabeth  Arden  have 
developed  Ceramide  Eyes 
Time  Complex  capsules, 
which  claim  to  reduce  fine 
lines,  puffiness  and  shadows 
around  the  eye  area. 

The  capsules  hold  a  clear 
liquid  which  contains 
vitamins  E  and  K,  "ceramide 
1"  to  firm  skin  and  optimise 
hydration,  and  botanical 


extracts. 

Elizabeth  Arden 
recommend  once  daily  use, 
morning  or  evening.  The 
capsules  are 

ophthalmologically  tested, 
and  preservative  and 
fragrance-free.  They  retail  at 
£27.50  for  a  pack  of  60. 
Elizabeth  Arden.  Tel: 
071-224  1213. 


Fuji's  Christmas 
crackers 


Fuji  are  giving  away  £1 
vouchers  with  pictures 
processed  by  their  Swindon 
photoprocessing  labs  during 
December  and  January.  The 
company  is  also  continuing 
its  softball  promotion. 

The  "cold  snap"  voucher 
offer  applies  to  Fuji's 
Fujichrome  range  of  35mm 
process  paid  ISO  50,  100 
and  400  speed  films. 
Vouchers  issued  in 
December  can  be  redeemed 
in  January  and  tnose 


distributed  in  January  will 
allow  a  pound  off  processing 
in  February. 

Fuji's  softballs  have 
proved  so  popular,  says  the 
company,  that  there  are  only 
enough  left  to  last  a  few 
weeks.  They  are  being 
distributed  to  customers 
buying  any  two  rolls  of  ISO 
100,200,400  and  1600 
Fujicolor  Super  HC  films 
and  Fujicolor  Reala.  Fuji 
Photo  Film  UK.  Tel: 
071-586  5900. 


Milupajoinup 
with  Spadel 


On  January  1,  1992,  Milupa 
are  establishing  a 
partnership  with  Spadel, 
taking  over  the  distribution 
of  their  Spa  range  of  natural 
mineral  waters  and  sparkling 
fruit  drinks  through 
pharmacies,  health  food 
shops  and  hospitals. 

The  supply  of  Spa  waters 
by  Milupa  is  to  help  mothers 
who  are  concerned  by  the 
quality  of  tap  water  they  give 
their  babies,  says  the 
company.  This  may  be 
because  they  are  preparing 
to  travel  abroad,  or  are 
worried  about  possible 
contamination  of  tapwater 
during  a  drought  or  they  live 
in  an  area  affected  by  a 
short-term  water  scare. 

Milupa  say  that  as  a 
babyfood  manufacturer 
committed  to  using  only 
high  quality,  wholesome 
ingredients,  they  are  keen 
that  only  the  best  available 
water  is  used. 

Spa  Reine  Still  claims  to 
have  the  lowest  mineral 
content  of  any  natural 
mineral  water  currently 
available  in  the  UK.  Milupa 
will  be  recommending  that 
mothers  use  this  as  an 
alternative  to  boiled  tap 
water  if  they  are  concerned. 
As  with  all  waters,  Spa  Reine 
Still  should  be  boiled  first 
for  babies  under  six  months. 

Spa  waters  and  sparkling 
fruit  drinks  are  also  an  ideal 
alternative  to  other  drinks 
for  use  in  pregnancy  and 
during  breast  feeding, 
because  freedom  from 
contamination  and 
unwanted  additives  is 


assured,  say  Milupa. 

The  partnership  extends 
an  existing  relationship 
between  the  two  companies 
in  Belgium  and  will  enable 
them  to  capitalise  on  their 
interests  in  the  babycare 
sector.  To  promote  this, 
Milupa  and  Spadel  are 
planning  a  joint  Press 
campaign  called  "Partners 
in  purity",  which  will  run 
from  January.  Milupa  Ltd. 
Tel:  08 1-573  9966. 


Sanatogen 

support 

CLO 

Sanatogen  are  supporting 
their  cod  liver  oil  range  with 
a  series  of  targeted 
advertorial  features  in 
consumer  titles  such  as 
Reader's  Digest.  Saga, 
Yours  and  People  s  Friend, 
to  reach  over  2.6  million 
readers  through  the  Winter. 

This  is  additional  to  their 
other  support:  an  on-pack 
TV  licence  stamp 
promotion,  live  radio 
interviews,  and 
competitions. 

Further  Winter  sampling 
offers  for  cod  liver  oil 
capsules  and  Sanatogen 
Flexercise  tapes  —  an  audio 
programme  of  gentle 
exercises  designed  by  the 
Keep  Fit  Association  —  will 
promote  a  health  active 
lifestyle  for  the  older  person. 
Fisons  Consumer  Health. 
Tel:  0509  61 1001. 


"Put  a  smile  on  your  mug"  is  the  theme  of  a  new  £1.8 
million  television  advertising  campaign  for  Smithkline 
Beecham's  Hot  Remedies.  The  advertisement,  which  focuses 
on  a  mug  with  a  face,  will  run  from  now  until  February  next 
year.  Smithkline  Beecham  Health  Care.  Tel:  08 1  -560  5 1 5 1 . 
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Almay  take  cue  from 
Ballet  Russe 


Outdoor  Girl  put  focus 
on  Velvet  eyes 


The  Ballet  Russe  is  the 
name  and  inspiration  of 
Almay's  new  collection  of 
colour  cosmetics  for 
Spring/Summer  1992. 

The  drama  and 
innovation  of  the  ballet  is 
mirrored  in  the  new 
eyeshadow  range.  Colour 
Performance  matte  silk  trios 
(£7.95),  containing  silk 
protein,  vitamins  A,  C  and  E 
and  jojoba  oil.  There  are 
four  colour  combinations: 
mahogany,  teak  and  ash; 


Silk  cover 

from 

Sensiq 

Sensiq  have  developed 
Matte  Silk  foundation  —  a 
smooth  and  creamy 
formulation  which  is  long 
lasting  and  has  a  natural 
looking  matte  finish,  says 
the  company. 

The  foundation  includes 
a  moisturiser  and  sunscreen 
and  is  suitable  for  all  skin 
types.  It  comes  in  five 
shades:  matte  oyster,  barley, 
bisque,  blush  and  almond. 
Matte  Silk  foundation  comes 
in  a  40ml  glass  jar  and  retails 
at  £4.99.  Sensiq 
Cosmetics.  Tel:  071-409 
1413. 

Lasting 
Colour 
packs 

Cutex  are  putting  three 
complementary  Lasting 
Colour  nail  polishes 
together  in  one  pack,  giving 
a  saving  to  the  consumer  of 
£0.80. 

Lasting  Colour  Options 
are  available  in  three 
colourways,  each  including  a 
colourless  nail  polish.  And 
each  pack  also  contains  a 
50p-off  voucher  redeemable 
against  any  Lasting  Colour 
nail  polish.  Rimmel 
International  Ltd.  Tel: 
071-637  1621. 


Strong  on 
Neutrals 

Cutex  have  introduced  a 
new  collection  of  nail 
colours,  called  Strong  on 
Neutrals.  It  comprises  four 
shades  of  Strong  Nail  polish; 
pink  ivory,  sand  stone, 
peach  marble  and  red  brick. 
The  four  colours  come 
packed  with  a  colourless 
Strong  Nail  polish,  retailing 
at  £4.79.  Rimmel 
International  Ltd.  Tel: 
071-637  1621. 


rosewood,  honey  and 
almond;  thistle,  bramble  and 
storm;  forest,  sycamore  and 
pine. 

To  complement  the  new 
eye  shades  is  Colour 
Performance  matte  blush 
(£7.95),  containing 
wheatgerm,  silk  protein  and 
vitamins.  The  new  shades 
are  chestnut,  carnation, 
apricot  and  mulberry.  Sara 
Lee  Household  and 
Personal  Care.  Tel:  0753 
523971. 


( )utdoor  Girl  have 
reformulated  their  matte 
eyeshadows  and  launched 
High  Performance 
waterproof  mascara. 

Colour  Velvet  matte 
eyeshadows  (£1 .58)  now 
contain  mallow  extract  and 
powdered  silk  for  smoother 
application  and  a  sunscreen. 
They  are  water  resistant  and 
fragrance-free.  They  come  in 
six  shades  —  sea  green, 
caramel  brown,  sky  blue, 
chocolate  brown,  pink  and 


beige. 

New  High  Performance 
mascara  (£1.99)  is  marketed 
as  a  gentle  waterproof 
mascara. 

It  contains  patchouli 
extract  to  keep  lashes  soft 
and  in  good  condition.  It  is 
also  easily  removeable,  says 
the  company.  And  is 
fragrance-free.  It  comes  in 
four  shades  —  black, 
browny/black,  cobalt  blue 
and  navy.  Max  Factor  Ltd. 
Tel:  0202  524141. 


Little 

lemon 

offer 

Alka  Seltzer  is  sponsoring  a 
special  edition  of  The  Little 
Lemon  Book,  containing 
recipes  and  facts,  to 
promote  the  lemon  variant 
of  the  brand. 

A  series  of  reader  offers 
for  the  book  will  be  running 
in  national  magazines  and 
regional  newspapers. 
Distributors  Warner- 
Lambert  Health  Care.  Tel: 
0703  620500. 


Rehydration 
for  all  the  family 


20  Sachets  oa  4-0  tabs 

Diora!*  ce 


Glucose  BP  Sodium 


Chloride  BP 


Potassium  Chloride  BP  Disodium        Hydrogen  Citrate  BP* 


TO  REPLACE  FLUID  &  ELECTROLYTE  LOSS 

•Sachets  only.  Tablets  contain  Anhydrous  Glucose  BR  Sodium  Chloride  BR  Potassium  Chloride  BR  Sodium  Bicarbonate  BP  and  Citric  Acid  Anhydrous  BP 
Full  prescribing  information  is  available  from  Rorer  Pharmaceuticals  Ltd,  St  Leonards  House,  St  Leonards  Road,  Eastbourne,  East  Sussex  BN21  3yg 
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Gloxpen  Ltd  are  launching  a  range  of  alternative  female 
fragrances  called  Similar.  The  range  comprises  six  variants  of 
50ml  eau  de  toilette  (£3.99)  and  75ml  bodyspray  (£1.25). 
There  are  plans  to  extend  the  range  next  year  to  include  shower 
gel,  APDs,  soap  and  body  lotion.  The  range  is  being  launched 
into  the  pharmacy  sector  in  a  composite  pack  with  an  offer  of  a 
free  bodyspray  on  purchase  of  an  eau  de  toilette.  Gloxpen 
estimate  the  alternative  fragrance  market  is  worth  about  £14.5 
million.  Gloxpen  International  Ltd.  Tel:  071-377  5000 


Snappy  Christmas! 


Polaroid  are  investing  £3 
million  in  a  television 
campaign  this  Christmas, 
running  from  November  21 
to  December  13. 

The  commercial  uses  the 


"What  will  Polaroid  do  for 
you  today"  theme, 
demonstrating  various  uses 
of  Polaroid  photographic 
equipment.  Polaroid  Ltd. 
Tel:  0727  59191. 


Konica's 
gets  a 


Konica  have  introduced  the 
Bigmini  zoom  in  time  for 
Christmas  sales.  They  claim 
it  is  the  "smallest,  flattest 
zoom  on  the  market".  It 
retails  at  £159.99. 

Fully  automatic,  the 
camera's  features  include 
red-eye  reduction,  a  macro 
mode  enabling  you  to  shoot 
pictures  as  close  as  60cm 
and  a  built-in  flash  with  four 
settings. 

The  2  x  zoom  lens 


Bigmini 
zoom 

operates  at  any  point 
between  35mm  wide  angle 
and  70mm  telephoto.  The 
shutter  locks  automatically  if 
the  subject  is  too  close. 

Other  features  include 
continuous  shooting  mode 
and  an  infinity  mode  for 
distant  views  and  when 
shooting  through  glass; 
electronic  self-timer,  focus 
and  flash  recharge 
indications.  Konica.  Tel: 
081-751  6121. 


Seasonal 
back  up 
for  Alka 
Seltzer 

Warner  Lambert  are 
encouraging  pharmacists  to 
cash  in  on  the  over 
indulging  associated  with 
the  festive  season. 

They  have  produced  a 
new  range  of  point  of  sale 
material  for  Alka-Seltzer. 
The  range,  which  ties  in  with 
television  advertising, 
includes  giant  packs,  shelf 
edgers  and  an  open/closed 
sign.  All  are  free  from 
Warner  Lambert  Health 
Care.  Tel:  0495  762468. 


Win  a 
swim  with 
an  Irish 
dolphin! 

Ever  fancied  swimming  with 
a  wild  dolphin?  Plenty  of 
Scents  are  offering 
consumers  the  chance  to  do 
just  than  in  a  competition 
called  "Talk  with  the 
Dolphins",  designed  to  raise 
awareness  of  the  company's 
links  with  the  Whale  and 
Dolphin  Conservation 
Society. 

Starting  in  February,  the 
competition  is  open  to  both 
consumers  and  stockists  of 
bath  and  body  care  products 


Almay 
promotion 
for  dry 
skin 
season 

Almay  are  offering  £1  off 
four  of  their  leading 
moisturisers  in  a  Winter 
promotion  which  runs  from 
the  end  of  December,  while 
stocks  last. 

One  moisturiser  has 
been  chosen  from  each 
skincare  category:  Ultra 
Rich  Moisture  cream 
(£7.45);  Extra  Moisture 
Guard  (£7.45);  Moisture 
Protection  cream  (£7.45) 
Clarifying  Moisture  cream 
(£6.50).  A  £1  off  card  will  be 
fixed  to  each  product  to 
highlight  the  promotion. 
Sara  Lee  Household  and 
Personal  Care.  Tel:  0753 
523971. 

from  the  company's  City  Sun 
range. 

Entrants  have  to  answer 
four  questions  and  a  tie- 
breaker and  they  could  win  a 
drip  to  Dingle,  Southern 
Ireland,  to  meet  a  wild 
dolphin. 

Point  of  sale  material  will 
support  the  competition. 
Plenty  of  Scents.  Tel: 
0905  57477. 


SHELVES 
QUICKLY 


With  the  natural  remedies 
market  growing  fast,  Olbas  Oil 
and  Pastilles  are  the  natural 
way  to  combat  catarrh  and 
congestion. 

Sales  figures  prove  it;  last 
year  Olbas  products  cleared  the 
shelves  again. 

Supported  by  our  biggest 
advertising  expenditure  ever, 
more  and  more  people  will  turn 
to  Olbas  this  year. 

So  clear  away  brands  that 
congest  your  shelves  and 
increase  your  sales  with  Olbas. 


mm  mm  NATURAL 

PastUUs 

EXTRA  STRONG 
AND  PENETRATING 


Clears  the  heac 
soothes  the  I* 


(3D 


—  Leaders   in   natural   health  care 


Distributed  to  the  Pharmacy  trade  by  Ernest  Jackson  &  Co.  Limited  Tel:  0363  772251 
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Oral-B  toughen  up 
dental  floss 


Oral-B  Laboratories  have 
improved  their  dental  floss. 
The  new  floss  is  said  to  be 
stronger  and  less  likely  to 
fray. 

The  texture  of  the  floss 
has  been  improved  —  it  is 
flatter  and  has  an  easy-glide 
coating. 

The  flavour  of  the  mint 
waxed  variant  has  also  been 
improved,  says  the  company. 

Oral-B  say  their  dental 
floss  is  currently  the  number 
one  seller  in  pharmacies, 
where  it  has  a  42  per  cent 
value  share.  It  is  also  the 
brand  most  recommended 
by  dental  professionals,  say 
Oral-B  Laboratories.  Tel: 
0296  432601. 


QMSD 


Dental  Floss 

Unwaxed 


Dental  Floss 

Mini  Wixed 


GS3ZD 


■ 


Hard  as 
diamonds 

Max  Factor  have  introduced 
Diamond  Hard  nail  enamel 
(£2.65).  which  claims  to 
condition  nails  as  well  as 
give  a  long  lasting  finish. 

Ingredients  include 
keratin  to  condition  nails, 
acrylic  resin  and  silicone  for 
durability  and  easy 
application. 

Available  in  creme  and 
pearlised  shades,  there  are 
30  colours  to  choose  from, 
replacing  the  existing  Max 
Factor  nail  enamels.  Max 
Factor.  Tel:  0202 
524141. 


Unichem  offers 


Unichem  are  offering 
pharmacists  a  profit  on 
return  of  32  per  cent  on 
Farley's  Mealtimers 
throughout  December.  The 
whole  range  is  offered  in 
packs  of  12  for  £10.99. 

Radox  bath  products  are 
also  on  offer,  with  Radox 
Moments  creme  soap 
available  in  packs  of  six  for 
£5.26,  giving  a  POR  of  24 
per  cent.  Showerfresh  is 
available  at  £5.48  for  a  pack 
of  six,  retailing  at  £1 .39  for 
215ml  plus  20  per  cent  extra 
free. 

Timotei  skincare 
products  are  on  offer,  giving 


On  TV  Next  Week 


GTV  Grampian  C4  Channel  4 

B  Border  U  Ulster 

BSB  British  Sky  G  Granada 

Broadcasting  A  Anglia 

C  Central  TSW  South  West 

CTV  Channel  Islands  TTV  Thames  Television  TVS  South 
LWT  London  Weekend  TT  Tyne  Tees 


TV-am  Breakfast 
Television 

STV  Scotland  (central) 
Y  Yorkshire 
HTV  Wales  &  West 


Actifed: 

All  areas  except  U 

Askitt  Powders: 

STV 

Beecham  Hot  Remedies: 

All  areas 

Brylcreem  Sensus: 

C.TTV 

Colgate,  Actibrush: 

All  areas 

Colgate,  Great  Regular  Flavour: 

All  areas 

Cream  Silk: 

All  areas  except  TV-am 

Dimension: 

All  areas 

Halls  Mentholyptus:        All  areas  except  TVS.LWT  &  TTV 

Hero  aftershave: 

All  areas  except  TV-am 

Kyomi 

All  areas  except  TV-am 

Minadex: 

TV-am 

Nurofen  and  Nurofen  Soluble: 

All  areas 

Seven  Seas  Pure  Cod  Liver  Oil: 

All  areas 

Slim  Fast: 

GTV,G,C,LWT,TTVciTT 

a  POR  of  32  per  cent.  A 
pack  of  six  Facial  Wash  is 
offered  at  £7.09.  Other 
products  in  the  range  are  all 
available  in  packs  of  six  at 
£7.80. 

Unichem  are  offering  55 
per  cent  off  the  Limara  body 
spray  range.  The  price  for 
packs  of  six  is  £3.16.  giving 
a  POR  of  61  percent. 

Simplicity  towels  and 
Simplicity  Freedom  are  on 
offer,  with  regular  10s  in 
packs  of  24  offered  at 
£15.40,  Freedom  (20s)  come 
in  packs  of  12  at  £12.47. 

Also  on  offer  is  Head  and 
Shoulders.  All  variants  are 
offered  in  packs  of  sixes  at 
£10.75,  giving  a  POR  of  23 
per  cent.  The  two  in  one 
variant  is  offered  at  £12.47 
for  six.  All  300ml  variants 
contain  10  per  cent  extra. 
Unichem.  Tel:  081-391 
2323. 


Montana  agents 

Phoenix  Nutrition  have  been 
appointed  to  handle  the  UK 
distribution  of  Montana  Big 
Sky  natural  products, 
including  bee  pollen,  royal 
jelly  and  propolis.  They  will  be 
launching  the  brand  to  the 
retail  trade  through  an 
intensive  media  advertising 
campaign,  supported  by  in- 
store  promotional  material. 
Phoenix  Nutrition.  Tel: 
0295  271311. 

Numark  offers 

Among  the  products  on 
special  offer  in  January  from 
Numark  are  Imperial  Leather 
foam  bath  (300ml  £1.55), 
Johnson's  baby  powder  (400g 
£1.39),  Kleenex  for  Men  twin 
pack  (£1.99),  Tampax  regular 
40s  (£2.89)  and  super  40s 
(£3.15).  Numark.  Tel:  0827 
69269. 

Sole  agency 

Unichem  would  like  to  point 
out  that  they  are  Ever  Ready's 
sole  agency  in  the  pharmacy 
sector  and  all  orders  should  be 
placed  through  them,  and  not 
Ever  Ready.  Unichem.  Tel: 
081-391  2323. 

Velvet  finish 

Helena  Rubinstein  have 
introduced  Luminescent 
Finish  compact  foundation, 
giving  a  velvet  smooth  finish, 
says  the  company.  It  contains 
vitamin  E  and  UV  filters.  It 
can  be  applied  with  either  a 
dry  or  damp  sponge.  It  comes 
in  six  shades  (£22).  Helena 
Rubinstein.  Tel:  081-979 
7744. 

New  Year  lips 

Rimmel  are  promoting  their 
lipsticks  in  the  New  Year, 
offering  12  Colour  Plus  shades 
at  £0.99  (RRP  £1.65).  The 
offer  is  available  from  January. 
Rimmel  International  Ltd. 
Tel:  071-637  1621. 

Agfa  offer 

Agfa  are  running  a  promotion 
on  their  one-hour  developing 


AAH  Pharmaceuticals  have  introduced  extra  thick  baby 
wipes  to  their  Vantage  range  of  babycare  products.  The  new 
wipes  (£2.75)  come  in  84  fill  packs  in  either  fragranced  or 
fragrance-free  variants.  AAH  Pharmaceuticals.  Tel:  0928 
717070. 


service,  offering  customers  a 
free  enlargement  when  they 
collect  their  film.  Point  of  sale- 
material  including  a  showcard 
and  poster  is  available.  Agfa 
GevaertLtd.  Tel:  081-560 
2131. 

Discontinued 

The  Maxi  cosmetics  and 
Swedish  Formula  cosmetics 
and  skincare  ranges  are  to  be 
discontinued  in  the  UK.  The 
two  ranges  will  be  phased  out 
over  the  next  four  months,  say 
Max  Factor.  Tel:  0202 
524141. 

Puppies  galore 

Scott  have  produced  a  1992 
calendar  for  their  Andrex 
brand.  Supported  by  a 
£250.000  national  Press 
campaign,  the  calendar 
features  six  photos  of  the 
famous  Andrex  puppy.  The 
calendars  retail  at  £2.99  each 
or  £1 .99  with  proof  of 
purchase.  Scott  Ltd.  Tel: 
0342 327191. 

ScholladdSF12 

Scholl  have  added  a  support 
factor  12  tight  to  their 
recently  relaunched  Lite  Legs 
range  of  support  hosiery. 
There  are  also  two  new  shades 
available  in  the  range  —  soft 
black  and  sable.  Lite  Legs 
SF12  retails  at  £9.95.  Scholl. 
Tel:  0582  482929. 

Stocking  fillers 

Couture  Designer  Hosiery 
have  some  festive  tights  for 
Christmas.  Samarkand  is  an 
opaque  black  tight  with  a  gold 
design  (£6.25).  Santa  Claus  or 
holly  motifs  adorn  black  tights 
or  stockings  (£2.99;  £2.75). 
Couture  Marketing  Ltd.  Tel: 
0788 823169. 

New  Andrex  ad 

Scott  have  a  new  television 
advertisement  for  their 
Andrex  brand,  depicting  a 
little  boy  with  the  Andrex 
puppy.  The  £1.75  million 
campaign  will  run  until  the 
end  of  December.  Scott  Ltd. 
Tel:  0342  327191. 


Scottish 

promotion 

from 

Lofthouse 

Lofthouse  are  promoting 
their  Fisherman's  Friend 
brand  in  conjunction  with 
the  Glasgow  Evening  Times, 
giving  away  25,000  packets 
of  lozenges. 

Throughout  the 
promotion  (which  runs  from 
now  until  November  27)  a 
roadshow  will  visit  key 
locations  throughout  the 
Glasgow  region,  giving  away 
two  packets  of  original  extra 
strong  lozenges  with  every 
copy  of  the  newspaper  sold. 
The  promotion  is  being 
advertised  on  Radio  Clyde. 
Lofthouse  of  Fleetwood. 
Tel:  0253  872435. 
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Primary  and  secondary  care 
—  pharmacy  a  'unique'  link 


"Community  pharmacists  are 
uniquely  placed  to  act  at  the 
interface  between  primary  and 
secondary  care,  as  well  as  being 
involved  in  integrating 
services,"  Mrs  Roberts  said.  "In  a 
people-centred  NHS  it  will  be 
essential  for  all  professionals 
and  others  involved  to  work 
collectively  to  the  benefit  of  the 
patient." 

Mrs  Roberts  explained  that 
within  the  Welsh  Office  the 
Pharmacy  Division  was  within 
the  Health  Professionals  Group 
which  incorporated  medicine, 
science,  and  environmental 
health,  as  well  aspharmacy. 
There  were  separate  nursing, 
social  care  and  social  services 
divisions.  "There  is  close  co- 
operation between 
professionals  from  all  divisions 
and  groups  on  matters  of 
common  interest,"  she  said. 

Mrs  Roberts  said  the  NHS 
directorate  in  Wales  was 
presently  exploring  the 
implications  of  the  "English 
document"  on  integrating 
primary  and  secondary 
healthcare  published  in 
February,  but  noted  that  Wales 
had  led  the  way  in  publishing 
"Health  gain  Wales"  —  the 
Welsh  equivalent  of  "Health  of 
the  Nation"  —  back  in  July  1990. 
This  had  identified  10  areas  in 
which  advances  could  be  made 
so  that,  through  "working  with 
others,  the  NHS  aimsto  take  the 
people  of  Wales  into  the  21st 
century  with  a  level  of  health  on 
course  to  compare  with  the  best 
in  Europe." 

The  commitment  was  to  be 
health  gain  focused  (adding 
years  to  life  and  life  to  years),  to 
be  people  centred  (managing 
the  service  to  value  the 
individual),  and  to  be  resource 
effective  (through  the  cost- 
effective  balancing  of  available 
resources).  This  plan  is  the 
Strategic  Intent  and  Direction 
(SID),  and  will  first  look  at 
extending  life  expectancy, 
which  currently  places  Wales 
well  down  on  the  European 
scale,  by  concentrating  on  the 
ten  areas  of  concern  or  "health 
gain":  cancer;  cardiovascular 
disease;  maternal  and  child 
health;  respiratory  illness; 
physical  disability;  a  healthy 
environment;  mental  illness; 
emotional  health  and 
relationships;  injuries,  and 
mental  handicap. 

Mrs  Roberts  said  that,  in 
setting  agendas  for  health 
improvement,  managers  had  to 
assess  healthcare  needs  and 
convert  them  into  an  explicit 
portfolio  of  contracting 
requirements.  "Vision,  values 
and  strategy  were  needed  to 
'kick  start'  the  process,  as  were 
competency,  a  flexible 
organisational  framework,  a 
concern  to  please  the  customer, 
and  a  'can  do'  culture." 

Mrs  Roberts  referred  to  a 
recent  statement  that  "...while 
Wales  may  no  longer  be  pre- 
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Some  of  the  steps  being  taken  in  Wales  to 
integrate  primary  and  secondary  health  care 
were  outlined  by  pharmacist  Kay  Roberts, 
deputy  chief  pharmaceutical  adviser  to  the 
Welsh  Office,  giving  the  opening  address  at 
the  "Putting  the  patient  first"  conference  in 
Cardiff  last  weekend,  which  also  explored  the 
need  for  professional  partnership  throughout 
the  health  service 


which  have  arisen  out  of  the 
NHS  and  Community  Care  Act 
1990.  In  England  the  district 
pharmaceutical  officer  only 
operates  in  the  provider  role." 

Dental 

collaboration 

Dental  colleagues  want  to  enlist 
the  help  of  pharmacists  in 
dental  care,  Mrs  Roberts  said. 
Pharmacists  were  visited  for  a 
variety  of  reasons,  without 
appointment,  and  were  not 
seen  as  threatening  or  people 
who  may  cause  pain.  At  the 
same  time  they  were  a 
respected  source  of  health 
information. 


Less  than  50  per  cent  of  the 
population  had  registered  with 
a  dental  practice  for  capitation 
and  continuing  care  after  the 
first  year  of  the  new  dental 
contract.  "There  is  a  great 
opportunity  for  pharmacists  to 
collaborate  with  dental 
practices  to  improve  dental 
health." 

Pharmacists  can  increase  the 
impact  of  sales  of  fluoride 
toothpastes,  rinses  and  tablets 
by  stressing  the  importance  of 
fluoridation  to  the  development 
of  teeth  and  the  prevention  of 
caries.  And  pharmacists  could 
stress  that  dosage  should 
continue  well  beyond  the  age  of 
14,  and  should  encourage 
parents  to  check  on  fluoride 
levels  of  their  tap  water  so  that 
the  correct  supplement  level 
could  be  given.  In  Wales  the 
fluoride  level  was  usually  much 
lower  than  the  0.7  part  per 
million  level  the  body  needed. 
"Research  has  demonstrated 
that  fluoridation  can  reduce  the 
incidence  of  dental  caries  by  as 
much  as  50  per  cent,"  said  Mrs 
Roberts. 

Pharmacists  should  recognise 
that  the  mottling  of  teeth  due 
to  excess  fluoride  only  occurs 
following  systemic  use,  and  that 
the  ingestion  of  fluoride 


eminent  in  rugby,  it  could  yet 
have  a  few  lessons  to  teach 
England  in  developing 
healthcare  services".  But  she 
pointed  both  to  the  differences 
of  scale,  and  the  various  bodies 
in  the  Welsh  Office  not  found  at 
equivalent  regional  level  in 
England. 

So  far  there  had  been  only 
one  pharmacy  adviser 
appointed  to  a  family  health 
services  authority  in  Wales,  she 
said,  and  that  had  been  in  Mid- 
Glamorgan.  "This  is  for  a  three- 
year  period  fixed  term  contract 
and  is  to  advise  theFHSAand 
GPs  on  the  application  of  PACT 
and  PIMSdatatothe 
enhancement  of  quality  and 
effectiveness  within  Mid- 
Glamorgan."  Aformulary 
development  programme  was 
being  supported  jointly  by  Mid- 
Glamorgan  FHSA  and  the  Health 
Authority. 

Another  joint  appointment 
of  a  formulary  pharmacist  had 
been  made  by  Dyfed  FHSA  and 
Pembrokeshire  HA. 

And  Mrs  Roberts  pointed  out 
that  in  Wales  one  of  the  five 
main  roles  of  chief 
administrative  pharmaceutical 
officers  (CAPOs)  was  the 
provision  of  independent 
pharmaceutical  advice  to  FHSAs 
as  well  asgiving  pharmaceutical 
input  into  district  procurement 
plans  and  service  agreements. 
"The  CAPO,  therefore,  is  a 
purchaser  in  the 

purchaser/provider  relationships 


Co-operating  to 
get  best  result 
for  the  patient 


Ian  Cripwell,  the 
community  services 
manager,  Pembroke 
Health  Authority, 
advocated  the  holistic 
approach  to  health- 
care within  the 
community  with  all 
professions  in  close 
co-operation  to  get 
the  very  best  result 
for  the  patient 

Within  the  health  service  there 
was  a  need  for  real  multi- 
disciplinary  collaboration  to 
avoid  duplication  of  existing 
roles  and  to  get  the  best  out  of 
everyone's  skills,  particularly  in 
the  community.  "We've  been 
pretty  good  in  the  past  at 
sharing  accommodation  and 
materials,  but  not  where  we  go 
together." 

Forexample  health  visitors 
and  nurses  attached  to  practices 


could  be  regarded  as  "own 
staff"  and  be  directed  where  the 
GP  wanted  rather  than  where  it 
was  best  for  the  patient.  In 
Pembroke  they  had  gone 
further,  Mr  Cripwell  said,  and 
now  had  "attached"  chiropody 
staff  in  the  primary  health  care 
setting,  as  well  as 
physiotherapists,  speech 
therapists,  and  dieticians. 
"We're  trying  to  get  them  to 
work  closely  together". 

Mr  Cripwell  said  they  were 
trying  to  get  GPs  to  develop  GP 
charters  to  get  the  best  out  of 
our  resources  so  that  the  client 
gets  the  best  deal.  "I  emphasise 
the  word  'ours'  and  not  'yours'. 
And  he  said  Pembroke  were 
considering  howto  produce  a 
master  patient  index  fed  by  GP, 
social  service  and  local  authority 
systems. 

Pembrokeshire  was  an  area 
of  700  square  miles  with 
1 10-120,000  population.  He  had 
now  reorganised  it  into  five  care 
community  groups  for  health 
and  social  services,  which  tried 
to  address  the  needs  of 
individuals  on  a  local  basis.  "By 
focusing  on  local  needs  we  can 
use  our  resources  to  the  full." 
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toothpastes  by  small  children, 
with  fluoride  levels  as  high  as 
1 : 1 ,000,  should  be  discouraged. 
"I  understand  that  the  inclusion 
of  fluoride  tablets  and  drops  in 
the  Dental  Practitioners 
Formulary,  is  under  active 
consideration." 

Customers  with  mouth  ulcers 
or  sore  mouths  which  persisted 
for  more  than  a  week  to  ten 
days  should  be  referred  to  a 
dental  practitioner,  not  the  GP. 
"Severe,  long-standing  or 
recurrent  ulceration  could  be 
systemic  in  origin,  or  evidence 
of  malignancy  or  pre- 
malignancy.  It  would  not  be 
appropriate  for  over  the 
counter  sales  of  oral 
preparations  to  be  made 
without  a  clear  clinical 
diagnosis." 

Mrs  Roberts  said  lip  cancer 
could  be  confused  with  Herpes 
Simplex:  signs  to  be  aware  of 
were  age,  smoking  and  tooth 
wear  adjacent  to  the  sore. 

And  Mrs  Roberts  registered  a 
final  plea  from  her  Welsh  Office 
dental  colleagues.  "Please 
encourage  mothers  to  register 
children  with  a  dentist  at  the 
same  time  as  they  register  them 
with  a  doctor.  Regular  oral  care 
is  important  before  as  well  as 
after  the  eruption  of  teeth." 
•  The  conference  was 
organised  by  the  Department  of 
Postgraduate  Pharmaceutical 
Studies  at  the  Welsh  School  of 
Pharmacy  in  conjunction  with 
the  Welsh  Executive  of  the 
Royal  Pharmaceutical  Society, 
whose  150th  anniversary 
banquet  was  held  in  Cardiff 
Castle  that  weekend  (see  p863) 


Reviewing  research  ethics 
with  LERCs 


Ethical  issues  arising 
from  caring  for 
patients  in  the  new 
NHS  regime  could 
benefit  from  the 
multi-disciplinary 
approach,  Alan 
Davies,  CAPO  West 
Wales  Districts,  told 
the  conference 

Local  Ethical  Research 
Committees  (LERCs)  now  had  to 
be  set  up  to  review  all  local  and 
national  research,  making 
annual  reports  to  both  family 
health  services  authorities  and 
health  authorities.  Their  job  was 
to  advise  NHS  bodies  on  the 
ethics  of  research  programmes 
involving  humans.  In  West 
Glamorgan  this  was  a 
1 3-member  body  with  two 
convenors  (one  himself  and  the 
other  a  consultant),  and  a  lay 
chairman.  There  were  12 
meetings  a  year  when  research 
protocols  were  reviewed,  and 
two  separate  business  meetings 
for  peer  review.  Mr  Davies  said 
his  LERC  also  had  links  with 
Swansea  University  to  scrutinise 


Each  primary  health  care 
team  was  based  on  a  GP  practice 
and  had  a  generic  nurse 
manager.  Each  community  care 
area  had  a  general  manager 
managing  all  the  resources  in 
their  locality  but  operating 
under  managers  for  the  North 
and  South  of  the  county.  "It's  a 
nice  framework  for 
contracting,"  Mr  Cripwell  said. 
"I  now  want  to  move  forward 
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and  produce  five  business 
plans". 

The  patient  care  managers 
hold  informal  monthly  meetings 
attended  by  GPs,  local  authority 
and  social  service  personnel.  This 
helps  with  the  formal  decision 
making  process.  There  is  also  an 
interface  with  the  community 
pharmacist  and  support  for 
peripheral  hospitals. 

Mr  Cripwell  said  that  with 
the  demise  of  Crown  immunity 
they  were  trying  to  find  the 
sensible  line  between  what  the 
regulations  allowed  and  what 
was  appropriate  for  local 
community  care. 

In  question  time  MrCripwell 
referred  to  one  such  scheme  in 
Saundersfoot  where  he  had 
negotiated  fora  pharmacy  to 
take  over  the  distribution  of 
welfare  foods  from  the  "blue 
rinse  and  pearl  brigade".  He 
said  he  had  probably  twisted  the 
regulations  a  little  to  set  up  the 
scheme,  but  it  was  far  more 
sensible  to  have  welfare  foods 
available  throughout  the  six 
days  a  week  the  pharmacy  was 
open  than  just  on  one  afternoon 
at  mother  and  baby  clinic. 

Examples  of  the  multi- 
disciplinary  approach  were  area 
mental  health  teams  where 
individual  care  planscould  be 
established  for  patients  at 
home,  and  where  the  key 
worker  in  the  team  could  be  the 
"meals-on-wheels  lady"  rather 
than  the  GP,  nurse,  or  social 
worker.  The  key  was  to  set  up 
services  that  were  led  by  patient 
needs  rather  than  professional 
aspiration. 


protocols  where  students  were 
used  as  "human"  guinea  pigs. 

Welsh  Office  circulars 
covered  LERCs'  establishment, 
membership,  working 
procedures  and  reporting,  and 
required  research  protocols  for 
NHS  patients,  foetal  material, 
and  the  recently  deceased.  If  the 
research  was  perceived  as 
having  no  scientific  merit  then  it 
would  be  prohibited.  The 
benefits  to  participating 
individuals  or  groups  would  also 
be  assessed,  as  would  financial 
gains  and  any  "coercion" 
applied,  along  with  supervision 
levels. 

Groups  or  individuals 
wanting  to  proceed  with  human 
research  had  to  complete  an 
application  form  for  LERC 
approval.  If  LERC  advice  was 
ignored  there  was  no  recourse 
to  law,  Mr  Davies  said,  but  the 
health  authority  would  be 
informed  along  with  the 
professional  body  of  the 
offenders. 

■  Dr  Keith  Harding,  consultant 
in  wound  management, 
University  Hospital  of  Wales,  in 


his  paper  said  that  his  discipline 
was  one  where  the  multi- 
disciplinary  approach  could  pay 
special  dividends.  Dr  Harding 
said  pharmacists  could  play  a 
more  important  role  in  wound 
healing  in  thecommunity  health 
team:  he  also  advocated  the  GP 
prescription  of  some  modern 
dressings  presently  only 
available  to  the  NHS  patient 
when  in  hospital. 


Eleven  pharmacies  in  Clywd 
needle  exchange  scheme 


Clwyd  chief  ad- 
ministrative phar- 
maceutical officer 
David  Morgan  re- 
ported on  a  syringe 
and  needle  exchange 
scheme  launched  on 
July  1  and  operating 
in  1 1  out  of  the  coun- 
ty's 88  pharmacies 

The  pharmacists  are  backing  up 
the  work  of  two  full-time  AIDS 
counsellors  who  operate  out  of 
three  centres  across  the  county. 
The  prime  purpose  of  the 
pharmacists  is  to  supply  drug 


users  with  kits  and  to  collect 
used  injecting  materials,  in 
order  to  reduce  the  spread  of 
the  HIV,  hepatitis  B  and  other 
viruses. 

Additionally  there  isan 
option  to  act  as  an  information 
resource  on  AIDS  issues  and  on 
safer  drug  taking.  Mr  Morgan 
said  the  scheme  would  be 
reviewed  after  six  months  and 
pharmacists  would  be  given  any 
additional  training  required. 

Participating  pharmacists 
provide  free,  pre-packed 
injecting  equipment,  condoms 
and  sharps  containers.  They 
collect  used  sharps  containers 
and  store  them  in  their  own  21 
litre  container  ready  for 
collection  and  disposal  by  the 
health  authority. 

The  local  Press  publicised  the 
times  when  the  service  was 
available  in  each  pharmacy 
when  the  scheme  was  launched 
—  word  of  mouth  was  then 
relied  upon.  Scheme  users  are 
identified  by  the  pharmacy  code 
initial,  plus  two  initialsof  their 
own  —  fictitious  or  real. 

Training  is  given  on  handling 
used  equipmentand  on  howto 
deal  with  exposure  to  body 
fluidsand  blood.  Pharmacists 
can  train  staff  to  act  in  their 
absence  but  the  onus  to  do  so, 
and  whether  to  do  so,  rests  with 
them. 

Mr  Morgan  said  National 
Pharmaceutical  Association 
advice  was  that  pharmacists 
participating  in  approved 
exchange  schemes  would  be 
covered  by  their  normal 
insurance  if  claims  for 
negligence  were  made  against 
them. 
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ADVERTISEMENT  FEATURE 


Build  your  coldcare 


Winter  is  upon  us  and  the  days 
are  getting  shorter  and  colder. 
Although  colds  and  sore  throats 
are  not  actually  caused  by  these 
wintery  conditions,  most  adults 
will  suffer  from  infections  like 
sore  throats  and  colds  at  least 
once  and  even  twice  during  the 
Winter  months,  while  younger 
members  of  the  family  are  likely 
to  suffer  from  twice  as  many.  It 
is  vital,  therefore,  that 
pharmacy  staff  are  equipped  to 
handle  the  flood  of  consumer 
questions  in  the  months  ahead, 
and  you  should  also  make  sure 
that  the  product  range  you  have 
in-store  reflects  their 
preferences  and  the  increased 
weight  of  demand  that  will 
inevitably  occur  as  a  result  of 
the  national  television 
advertising,  literature  and 
sampling  campaigns  which  are 
now  taking  place. 

The  consumer's  view 

But  consumers  need  advice  and 
have  many  myths  and 
misconceptions  about  dealing 
with  colds  —  like  mixing  alcohol 
and  aspirin  or  taking  mustard 
and  whisky  each  morning. 
While  most  of  the  myths  are 
relatively  harmless,  others  are 
dangerous  and  advice  is  very 
much  needed  from  all  relevant 
healthcare  specialists.  The  Cold 
Care  Forum,  sponsored  by 
Crookes  Healthcare,  does 
exactly  that  and  is  committed  to 
imparting  advice  and 
information  to  consumers  about 
coldcare  for  all  members  of  the 
family. 

It  is  particularly  busy  in  the 
Winter  months  and  the  Forum, 
headed  up  on  the  medical  side 
by  Farine  Clarke,  is  busy  with 
consumer  letters  and  requests 
round  the  clock.  "Having  a  sore 
throat  is  miserable  and 
uncomfortable,  but  family 
members  have  to  keep  going, 
whether  it's  mum  at  home  with 
the  kids,  children  at  school  or 
adults  having  to  cope  at  work," 
says  Farine.  "The  aim  of  our 
Cold  Care  Forum  is  to  make  sure 
that  your  customers  get  the 
information  they  need  in  order 
to  look  after  themselves  and 
their  families  by  taking  sensible 
precautions  and  encouraging 
them  to  consult  their 
community  pharmacist  and  the 
pharmacy  assistants  for 
information  about  the  right 
kind  of  products  to  take. 

Pharmac)  coldcare 

In  a  recent  national  survey, 
Crookes  Healthcare  found  that 
as  prescription  charges  rise,  so 
more  sections  of  the  community 
resort  to  buying  over  the 
counter  medicines.  At  the  onset 
of  cold-like  symptoms,  over  half 
the  consumers  polled 
nationwide  would  seek  the 
pharmacist's  advice  —  unless  a 
child  or  elderley  relative  was  ill, 
in  which  case  a  visit  to  the 
doctor  would  be  more  likely. 
Only  one  in  eight  people  would 


Cold  and  flu  symptoms  can  be  distressing 


consumers  with  a  bewildering 
choice.  This  is  an  area  where  the 
pharmacist  and  counter  staff 
have  an  enormous  influence  on 
consumers  as  over  65  per  cent 
seek  advice  on  coughs,  colds 
and  sore  throat  remedies  from 
you.  This  advice  is  clearly  on  line 
as  95  per  cent  will  then  go  on 
and  take  up  your 
recommendation. 


Maximise  sales  and 
profit 

Your  Winter  coldcare  selling 
"window"  is  open  from  the 


beginning  of  November, 
although  the  peak  in  your  sales 
will  occur  from  mid-December 
onwards.  Advertising  and 
consumer  education  also  begin 
in  the  early  Autumn,  to  prime 
consumers  and  remind  them  of 
the  brands  available  to  them  for 
different  cold  and  sore  throat 
needs.  You  can  reap  the 
benefits  of  this  massive  support 
programme  —  but  only  if  you 
have  the  right  product  mix  at 
point  of  sale. 

For  a  start,  you  will  certainly 
reap  the  benefits  of  having  an 
impactful  display  unit  or  range 
of  units  on  show  so  that  you  can 


Coldcare  specialist 

head  straight  for  the  doctor  on 
average,  whereas  over  six 
million  people  will  visit  the 
community  pharmacist  each 
day. 

Once  in  the  pharmacy,  the 
range  of  OTC  products  is 
considerable,  and  will  present 


I 


business  this  Winter 


Get  stocked  up  for  Winter  Coldcare 

take  advantage  of  the  kind  of 
advertising  support  which 
Crookes  Healthcare  will  be 
putting  behind  their  coldcare 
brands  this  season.  Then  of 
course,  make  sure  you  don't  run 
out  of  stock!  Sounds  unlikely? 
Three  brands  alone  account  for 
over  90  per  cent  of  all  paediatric 
decongestant  sales,  which  is 
why  it  makes  sense  to  double 
check  your  orders  and  make 
sure  you  really  have  stocked  up 
for  the  weeks  ahead. 

£55.000  cash 
bonanza! 

Crookes  Healthcare 
manufacture  three  of  the  top 
selling  coldcare  brands  — 
Karvol,  Strepsils  and  the  Dequa 
range.  Their  commitment  to 
supporting  your  business  begins 
this  season  with  a  major  cash 
prize  scheme  which  will  run 
during  this  year's  coldcare 
season. 

The  1992  Crookes  £55,000 
cash  bonanza  starts  on  Monday, 
January  13.  That  morning  the 
names  of  the  first  50 
pharmacists  around  the  country 
who  have  requested  their 
Crookes  Healthcare  display  units 
will  be  drawn.  All  50  will  then 
be  visited  by  a  Crookes  "mystery 
shopper"  during  that  week.  In 
short,  £5,000  can  be  won  every 
week  for  up  to  10  weeks. 
Therefore,  the  more  units  for 
Strepsils,  Karvol  and  Dequa  that 
you  order,  and  the  longer  you 
display  them  automatically 
increases  your  odds  of  winning  a 
cash  prize  —  and  just  for 


increasing  your  Winter 
healthcare  sales. 

In  addition,  every  winner 
who  has  all  four  display  units 
will  be  given  a  special  leaflet  by 
the  mystery  shopper  with  the 
chance  to  win  the  grand 
coldcare  cash  prize  of  £5,000. 

All  you  have  to  do  is  request 
free  Crookes  Healthcare  display 
units  from  your  representative 
and  then  fill  them  with  Karvol, 
Strepsils  and  Dequa  as 
appropriate  when  they  are 
delivered  to  you  in  January. 
Finally,  make  sure  they  are 
displayed  in  readiness  for  the 
mystery  shopper! 

"This  presents  a  major 
investment  for  Crookes 
Healthcare  behind  our  range  of 
coldcare  products,"  comments 
Andrew  Portsmouth,  senior 
group  product  manager  for 
coldcare  at  Crookes  Healthcare. 
"We  are  fully  aware  of  the  vital 
role  which  the  Pharmacist  has  to 
play  not  only  in  supporting  our 
brands  but  also  helping  the 
consumer  make  an  educated 
choice  at  point  of  sale,"  he 
adds. 

"Our  winter  healthcare 
promotion  is  designed  to 
reward  the  pharmacist  and  help 
the  consumer  make  the  right 
choice  as  it  is  often  difficult  to 
keep  point  of  sale  tidy  and 
impactful.  An  effective  point  of 
sale  display  is  front  faced  and 
classified  to  product  type.  This 
way  your  customers  will 
remember  where  a  regularly 
purchased  product  is  stocked 
and  confusion  and  disarray  are 
kept  to  a  minimum." 


Strepsils  actively  work  on  the  germs  which  cause  a  sore  throat 


Stop  press...! 

Look  out  for  the  Crookes 
Healthcare  mystery  shopper  — 
he  could  be  calling  any  time  for 
ten  weeks  from  January  1 3  next 
year. 


In  an  active  year  for  the  digestive  remedies  market,  and  the  indigestion  sector  in  particular, 

C&D  talks  to  four  of  the  major  players 


SB  put  their  faith  in 
Diocalm. .  .for  now 

Smithkline  Beecham  are  the  only 
company  represented  in  each 
sector  of  the  digestive  remedies 
market.  Indigestion  products 
lead  their  portfolio  and  it  isan 
area  where  volume  growth  has 
been  static  over  the  past  two  to 
three  years,  says  SB  marketing 
manager  David  Crow. 

There  has  been  limited 
growth  in  the  fruit-flavoured 
5*  sector  from  Setlers  Turns,  fuelled 
J  by  the  launch  of  Rap-eze.  That 
growth  has  been  across  all  sales 
locations,  but  the  grocery 
market  is  nearly  at  maturity  in 
the  major  multiples,  he  says, 
unless  any  major  brands  move 
out  of  the  chemist  sector  in 
search  of  wider  distribution. 

While  tablet  products  are 
dominant  in  the  OTC  sector, 
there  has  been  significant 
activity  during  the  year  with 
liquid  indigestion  products.  This 
is  an  area  of  particular  interest 
to  pharmacies  since  they 
account  for  around  86  per  cent 
of  sales.  However,  in  spite  of 
some  heavy  advertising  there 
has  not  been  a  lot  of  volume 
growth,  says  Mr  Crow.  There  is 
what  he  describes  as  a  grey  area 
between  prescription  products 
and  GSL  through  which  leading 
liquid  brands  —  such  as  Gaviscon 
and  Asilone  —  are  making  the 
move  into  becoming  consumer- 
led  products. 

The  big  moves  for  SB  this  year 
have  been  on  the  Diocalm 
brand.  Loperamide  came  off 
patent  earlier  in  the  year 
allowing  the  launch  of  Diocalm 
Ultra.  "It  needsquite  a  large 
investment  to  develop  such  a 
product.  Diocalm  has  a  high 
level  of  brand  awareness  with 
consumers  and  gives  us  the 
impetus  to  make  such  a  product 
work,"  says  Mr  Crow.  "I  am 
surprised  there  has  been  no 
activity  from  other  competitors, 
although  Janssen  have  a  pretty 
formidable  presence  which  has 
perhaps  frightened  peopleoff." 
He  says  the  product  achieved  80 
percent  distribution  in 
pharmacy  within  two  months  of 
launch. 

The  other  Diocalm  range 
extension,  the  oral  rehydration 
Junior  product,  has  also  settled 
in  well  with  "sales  above 
expectations".  It  maintains  the 
company's  presence  in  this  area 
since  the  withdrawal  of  Diocare 
due  the  disappointing  sales. 
Oral  rehydration  products 
account  for  35  per  cent  of  the 
OTC  antidiarrhoeals  market.  The 
Diocalm  range  will  continue  to 
be  advertised  above  the  line 
next  year.  SB  believes  that  this  is 
the  best  way  to  get  the 
consumer  through  the  door  to 
ask  the  pharmacist,  says  Mr 
Crow. 

Advertising  exerts  a  strong 
influence  on  sales  of  digestive 
remedies,  says  Mr  Crow.  There  is 
a  direct  link  between  advertising 
and  consumer  offtake  for 
indigestion  remedies.  The 
Setlers  "mowing  pains" 
commercial  has  been  aired  three 
times  so  far.  The  first  burst  in 


Rumbles  in  the 
indigestion 
market 


September  1990  produced 
incremental  salesof  40  percent: 
a  repeat  in  April/May  saw  sales 
up  36  percent.  "Advertising 
does  add  new  users  to  the 
market.  A  major  problem  in  the 
UK  is  that  the  public  in  general 
do  not  use  OTC  remedies,"  says 
Mr  Crow. 

Indigestion  remedy  sales 


peaks  therefore  tend  to  be 
advertising  driven.  There  is  a 
solid  increase  in  such  products 
around  Christmas.  Effervescent 
stomach  upset  remedies  such  as 
Enos  and  Resolve  are  very 
responsive  to  the  Christmas 
period.  In  the  antidiarrhoeals 
market  the  situation  is  slightly 
different.  It  is  essentially  a 


Nicholas'  Rap-eze  is  fuelling  growth  in  the  "fruit"  sector 


Summer  market.  Advertising  at 
the  start  of  the  period  is 
designed  to  condition 
consumers  to  purchase  before 
travel. 

Mr  Crow  sees  the  market  in  a 
competitive  phase  at  the 
moment.  "Idonotthinkthe 
market  can  handle  much  more  in 
terms  of  new  brands.  Next  year 
will  be  a  battle  for  consumer 
share,"  he  predicts. 

Rapeze  sets 
the  pace 

Nicholas  —  or  rather  Roche 
Nicholas  Consumer  Healthcare 
as  the  operation  is  now  called  — 
can  be  pleased  with  the  year  to 
date.  Rennie  Rap-eze  was,  in 
February,  the  first  major 
product  to  enter  the  indigestion 
sector  for  some  time.  It  will 
reach  its  double  figure  target 
share  of  the  market  within  a 
year  of  launch,  says  antacids 
product  manager  Annette  Ross 
Guy. 

In  the  total  market  for 
indigestion  tablets  Rennie  takes 
nearly  a  third  of  all  sales,  some 
three  times  more  than  its 
nearest  rival.  Just  over  1  billion 
tablets  are  consumed  annually 
in  a  market  which  has  been 
growing  in  sterling  terms  by  1 3 
per  cent  —  not  exactly  fast 
growth,  says  Ms  Ross  Guy. 

There  are  other  products  in 
the  market  —  notably  Andrews 
Answer  —  that  might  impinge 
on  further  growth  in  sales  of 
Rap-eze,  which  is  now 
effectively  a  brand  in  its  own 
right.  "We  may  face 
competition  for  share  of  voice 
on  television,"  says  Ms  Ross 
Guy.  "We  had  not  anticipated 
their  (Sterling's)  presence, 
although  they  are  aiming  at  a 
different  target  market.  ' 

Pharmacists  should  be  alert 
to  the  support  being  put  behind 
brands,  she  says.  The  semi- 
ethical  brands  —  Maalox, 
Asilone  and  Gaviscon  —  have  all 
been  talking  direct  to  the 
consumer  which  has  helped  to 
stimulate  sales  in  pharmacy 
generally. 

A  £2  million  advertising 
budget  is  supporting  Rap-eze  in 
its  first  year.  The  brand  will  be 
back  on  television  in  January, 
which  is  "the  right  time  of  year 
for  this  type  of  indigestion 
remedy".  The  parent  Rennie 
range  will  also  be  on  screen  in 
February  with  the  second  half  of 
a  £1  m  Winter  campaign,  the 
first  part  of  which  ran  in 
September. 

One  of  the  attractions  of 
Rennie  —  along  with  the  other 
Nicholas  brand,  Aspro  —  is  its 
European  potential.  Both  lines 
are  in  the  top  five  OTC  brands  in 
five  EC  countries.  With  Sara  Lee 
becoming  more  personal  care 
orientated,  the  brands  were  not 
getting  the  investment  they 
needed,  says  Ms  Ross  Guy,  while 
they  fit  perfectly  into  Roche's 
OTC  portfolio.  But  with  the 
consolidation  phase  still 
underway,  there  are  no 
immediate  product 
development  proposals  in  the 
pipeline. 
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Sterling  move  into 
the  middle  ground 

Sterling  Health  want  to  mirror 
their  successes  with  analgesics  in 
the  digestive  remedies  area.  The 
company  has  reached  its  current 
position  by  focussing  on  a  few 
key  brands,  says  marketing 
director  Graham  Read,  and  at 
the  moment  the  focus  of 
attention  is  Andrews  Antacid. 

Trade  acceptance  has  been 
excellent,  he  says,  and  national 
television  advertising  will  start 
on  December  1 1  and  run 
through  to  next  year.  A  £2.5 
million  budget  is  being  put 
behind  the  product  at  rate  card 
in  its  first  year.  The  advertising 
emphasises  the  product  benefits 
of  relief  from  heartburn, 
indigestion  and  trapped  wind, 
the  proposition  of  efficacy 
coming  first  by  a  long  way  over 
taste  and  flavour. 

With  this  positioning  Sterling 
are  trying  to  steal  the  middle 
ground.  The  indigestion 
remedies  market  does  have  a 
strong  degree  of  polarisation, 
between  what  Mr  Read 
describes  as  the  "on  the  go" 
sector  led  by  Rennie,  and  the 
semi-ethicals  such  as  Gaviscon 
and  Asilone.  This  is  not  so  much 
because  of  formulation  but 
because  of  brand  image,  he 
says. 


Usual  course  of  action  when  suffering  from  an  ailment:  one  of  the  'problems  r, 
( >TC  industry  is  persuading  the  large  percentage  of  consumers  who  "use  nothing"  when  suffering  a  minor 
ailment  to  treat  themselves 


Upset  Stomach  Indigestion 

%  % 

Heartburn 

% 

Constipation 

% 

Used  an  Rx  medicine  from  the  doctor 

18 

18 

20 

26 

Used  an  OTC  medicine 

36 

54 

43 

37 

Used  "home"  remedy* 

8 

9 

9 

11 

Used  nothing 

35 

21 

28 

22 

1 

___  3 

A 

*  Home  remedies  are  treatments  made  up  in  the  home  — 
Source:  Gallup  omnibus  survey  on  G.I.  Ailments 
(Sample:  All  adults  aged  16+  years) 

eg  hot  water  hottle.  lemon  and  honey  drinks  etc. 
-June  1988 

Mr  Read  also  comments  that 
over  the  past  few  years  the 
tablet  sector  has  been  pretty 
flat,  and  so  is  encouraged  by  the 
market  response  to  Rap-eze.  "It 
has  carved  out  a  not 
insignificant  share  in  what  is 
perceived  as  a  conservative 
market.  To  all  intents  and 
purposes  it  is  a  new  brand. 
Although  it  still  has  some  way  to 
go  interms  of  distribution,  it 
now  has  around  a  4-5  per  cent 
market  share.  Andrews  Antacid 
is  positioned  in  a  slightly 
different  area,  but  we  were 
pleased  to  see  that  the  market  is 
capable  of  being  shaken  up," 
he  says. 

The  pharmacy  sector  will  see 
growth  in  the  short  term,  he 
believes.  There  is  tremendous 
potential  within  pharmacy  for 


Andrews  Antacid  looking  for  share  in  the  middle  ground 


So  far  this  year 


It  has  been  an  active  year  in  the  digestive  disorders  market,  with  a 
number  of  pointers  to  future  activity. 

•  In  February  Nicholas  launched  Rap-eze  under  the  Rennie  banner, 
and  consumer  advertising  started  in  April.  The  brand  is  generally 
perceived  to  have  had  a  good  start  in  a  conservative  market. 

•  Windsor  introduced  a  GSL  pack  of  Dulco-lax  in  March,  a  move 
emulated  by  Crookes  with  Nylax  in  July.  Charwell  introduced  a  30  tablet 
pack  of  Asilone  in  September. 

•  Fybogel  was  promoted  to  the  consumer  for  the  first  time  in  April. 

•  Rhone  Poulenc  Rorer  have  backed  Maalox  with  print  advertising, 
and  Crookes  spent  heavily  on  television  advertising  for  the  relaunched 
Asilone  range.  Pharmax  introduced  GSL  packs  of  Mucogel  in  June, 
although  distribution  remains  chemist  only.  Reckitt  &  Colman  have 
invested  £100,000  in  a  Winter  campaign  for  Gaviscon. 

•  Andrews  Antacid  tablets,  launched  in  September,  provide  the  second 
major  boost  to  the  tablet  sector  of  indigestion  remedies. 

•  Loperamide  came  off  patent  in  May:  Beecham  announced  Diocalm 
Ultra,  competing  head  on  with  Arret  from  Janssen,  in  June. 

•  Again  in  the  anti-diarrhoea  market  Beecham  and  Janssen  produced 
oral  rehydration  brands  within  weeks  of  each  other.  Beecham 
incorporated  their  Junior  product  under  the  Diocalm  name,  while 
Janssen  opted  for  a  new  brand  name,  Rapolyte. 

•  Warner-Lambert  took  over  the  sales  and  distribution  of  Alka-Seltzer 
for  Bayer  in  July. 


Gaviscon  dominates  in  the  pharmacy  market 

OTC  for  nearly  five  years.  The 
brand's  growth  has  been 
galvanised  by  the  launch  of 
Gaviscon  250  last  October  and 
consumer  Press  advertising,  says 
Mr  Skilleter.  There  has  been  an 


greater  sales  provided  products 
are  given  adequate  space  and 
support.  He,  too,  notes  the 
higher  profile  taken  by  Gaviscon 
and  Asilone  during  the  year. 

A  below  the  line  campaign 
will  support  the  original 
Andrews  brand  next  year  —  a 
combination  of  point  of  sale 
and  promotional  activity.  There 
will  also  be  some  benefit  from 
the  campaign  for  Andrews 
Antacid,  and  for  this  reason  he 
says  it  is  wrong  to  isolate  the 
below  the  line  budget  from  the 
total  package. 

Sterling's  other  major  brand 
is  Milk  of  Magnesia. 
Significantly  Mr  Read  says  it  is 
not  a  brand  the  company 
intends  to  neglect.  "It  is  a  brand 
that  is  perceived  as  traditional 
but  not  old  fashioned,  and  one 
that  is  capable  of  revival."  Is  this 
a  signal  for  future  activity? 


High  profile  for 
Gaviscon  continues 

Reckitt  &  Colman  perceive  the 
indigestion  market  rather 
differently  from  the  other  major 
players.  It  stretches  from  Zantac 
and  Losec  at  one  end  to  Rennie 
and  Turns  at  the  other,  says 
group  product  manager  Steve 
Skilleter.  It  is  worth  £125  million 
at  manufacturers  prices.  The 
NHS:OTC  split  is  86:14  by  value, 
but  very  different  in  volume 
where  it  is  about  58:42.  "As  a 
company  we  are  looking  at  the 
OTC  market  which  is  growing 
less  in  volume  but  more  in 
value,"  he  says. 

The  indigestion  sector  has 
not  had  the  advertising  support 
of  other  OTC  areas  like 
analgesics.  However,  the  semi- 
ethical  liquids  have  started  to 
come  through  as  a  sector  and 
this  is  an  area  that  needs 
pharmacy  support,  he  says. 
"GSL  products  are  starting  to 
lose  ground  in  the  pharmacy 
and  consolidate  in  grocery." 

Gaviscon  has  been  promoted 


interesting  rub-off  in  that  NHS 
sales  of  the  three  tube  500mg 
tablet  packs  had  been  in  decline, 
but  are  now  rising.  The  Gaviscon 
brand  has  shown  1 5-20  per  cent 
growth  in  the  past  1 2  months, 
with  around  50  per  cent  growth 
in  tablets. 

"There  is  absolutely  no 
intention  of  moving  the  brand 
into  the  grocery  sector,"  says  Mr 
Skilleter.  "It  is  a  potential 
minefield  for  companies.  We 
believe  pharmacists  are  in  the 
best  position  to  take  a  strong 
role  in  primary  health  care.  The 
whole  environment  is  right.  If 
companies  with  a  heritage  of 
prescription  products  desert 
pharmacy  then  they  are  going  to 
lose  out.  The  image  of  the  brand 
will  be  damaged  in  the  eyes  of 
the  consumer." 

There  will  be  upweighted 
advertising  for  Gaviscon  next 
year  —  up  from  £1.5  million  to 
£2m.  It  will  all  be  in  print  and  in 
a  similar  vein  to  the  past  1 2 
months.  A  lot  of  in-store  activity 
is  also  promised.  "We  want 
better  in-store  visibility  for 
Gaviscon  and  Fybogel,"  he  says. 

Reckitt's  have  been  looking 
closely  at  the  OTC  potential  of 
Fybogel  this  year.  The  product 
was  advertised  to  consumers  for 
the  first  time  in  July.  Consumer 
advertising  will  continue  next 
year  with  a  planned  spend  of 
over£1m.  Currently  only  10per 
cent  of  Fybogel  sales  are  OTC, 
but  bulking  agents  are  the  only 
products  in  the  laxative  market 
growing  both  in  the  NHS  and 
OTC,  whereas  stimulants  are  on 
the  decline  in  volume  terms. 

While  Senokot  is  a  £4m  brand 
OTC,  Fybogel  is  worth  £8m  (NHS 
and  OTC).  Senokot,  while  still 
attracting  loyal  users,  will  not  be 
getting  the  same  level  of 
consumer  support  that  is  going 
to  Fybogel  in  1992. 
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Launched  this  week  from  Whitehall 

New  spearmint 
'Bisodol' 

With  spearmint  flavours  now  an 
important  sector  of  the  antacid 
market  and  growing  fasterthan 
standard  indigestion  remedies, 
a  spearmint  variant  is  being 
added  to  the  Bisodol  range. 

Launched  to  coincide  with 
the  annual  Christmas  sales  peak 
for  antacid  tablets,  the  product 
comes  in  blister  packs  containing 
24  (£0.84)  and  48  tablets  (£1 .42), 
delivered  in  outers  of  six. 

Whitehall  Laboratories  say 
the  range  extension  is  in  reply  to 
consumer  demand.  The 
company's  latest  research  also 
highlights  the  volume  potential 
of  tablets  in  blister  packs 
convenient  for  pocket  or 
handbag. 

SB's  little  darling... 

UK  produced  stocks  of  Setlers 
Turns  will  be  coming  on-shelf 
towards  the  end  of  the  month, 
now  manufacture  has  moved 
from  the  USA  to  St  Helens  on 
Merseyside. 

Explaining  the  move  SB 
marketing  manager  David  Crow 
says:  "A  lot  of  companies  import 
product  when  it  is  initially 
marketed  until  it  can  be  shown 
the  market  is  mature  enough  to 
support  the  brand.  Turns  share 
has  grown  dramatically  —  it  is 
one  of  the  'little  darlings'  of  the 
industry.  Bringing  manufacture 
to  the  UK  also  offers  a 
springboard  to  Europe." 

The  Setlers  range  accounts 
for31  per  cent  of  the  marketfor 
OTC  sales  of  indigestion  tablets, 
claim  SB,  split  equally  between 
the  original  product  and  Turns. 
Single  varianttrial  packsof  the 
most  popular  flavour,  orange, 
were  introduced  in  October,  and 
are  currently  featuring  in 
television  advertising.  The 
packaging  has  been  updated  on 
the  jarsand  carton 
presentations. 

Two  bursts  of  advertising  are 
planned  next  year  to  support  the 
product  range,  with  a  spend  of 
around  £1 .8  million. 


Under  new 
management 

Crookes  Healthcare's  acquisition 
of  Nylax  at  the  turn  of  the  year 
from  Evans  Medical  gives  the 
company  a  foothold  in  the  OTC 
laxative  market,  an  area  where 
it  was  unrepresented  and  which 
it  values  at  over  £1 7m  annually. 

Sales  had  suffered  due  to  a 
lack  of  support  from  the 
previous  owners,  say  Crookes, 


Consumer  advertising  planned  for  Nylax  in  1 992 


Now  made  in  the  UK 


gate 


Maalox  *f 
plus  hjidto 


Maalox  is  currently  availahle  on  promotion 


This  Winter,  Rhone-Poulenc 
Rorer  will  support  their  Maalox 
brand  with  £250,000  of 
marketing  and  advertising 
support.  Advertisements  are 
appearing  in  national  Press  and 
womens  magazines.  The 
schedule  includes  TV  Times, 
Good  Housekeeping,  Women  & 
Home,  Family  Circle  and 
Woman 's  Realm,  and  offers 
consumers  the  chance  to  try 
Maalox  Plus  liquid  or  tablets. 

Brand  manager  Andrew 
Burgess,  says:  "The  focus  of 
activity  will  be  to  encourage 
consumertrial  of  Maalox  plus. 
Research  shows  that  many 
people  who  try  it  prefer  the 
brand  to  other  remedies".  Over 
1 0,000  requests  have  been 
received  so  far.  The  brand  is  only 
available  from  pharmacy 
outlets,  and  pharmacists 
wishing  to  take 
advantage  of  promotions 
currently  available  on  the  range 
should  contact  Mr  Burgess. 


but  since  acquisition  are  1  5  per 
cent  higherthana  year  ago. 
Nylax  is  thenumber  two  OTC 
laxative  in  pharmacy,  it  is 
claimed. 

In  August ,  a  Nylax  10spack 
was  introduced  to  act  as  a  trial 
pack  to  encourage  new  users 
and  to  allow  the  brand  to  be 
sold  on  open  display.  Next  year, 
Crookes  plan  to  return  the  brand 
to  consumer  advertising  for  the 
firsttime  in  a  number  of  years. 

In  addition,  Nylax  has 
sponsored  training  material  for 
pharmacy  assistants  aimed  at 
improving  understanding  of 
constipation.  Similar  material  is 
soon  to  be  targeted  at 
consumers  in  booklet  form. 

Dulco-lax  renamed 

Dulco-lax  from  Windsor 
Healthcare,  is  showing  a  year- 
on-year  sterling  growth  of  18 
percent  and  an  increase  in 
volume  of  nearly  1 7  per  cent  — 
despite  the  fact  that  the  laxative 
sector  is  in  overall  decline,  says 
the  company. 

The  brand  was  relaunched 
last  year,  and  a  GSL  eight-tablet 
sample  pack  introduced  in 
March,  co-inciding  with  a 
£300,000  Press  advertising 
campaign.  The  sample  pack  now 
accounts  for4  percent  of  sales. 

Windsor  have  also  settled  on 
a  "new  execution  of  the  brand 
name  to  facilitate 
pronunciation".  Formerly 
Dulcolax,  the  brand  name  is  now 
hyphenated  to  read  Dulco-lax. 

Relaunched... 

Last  month  Crookes  relaunched 
their  Asilone  OTC  range.  Asilone 
liquid  appeared  in  a  redesigned 
bottle  in  a  single  200ml  size, 
with  the  tablets  in  packsof  24 
(reduced  from  30). 

Crookes  see  this  as  a  logical 
step  in  taking  the  brand  towards 
the  top  of  the  pharmacy-based 
"serious"  indigestion  remedy 
sector.  The  rationalisation 
makes  for  reduced 
stockholding,  while  the  actual 
size  variants  are  the  sizes  of 
choice  among  consumers.  The 
range  has  lower  price  points  to 
further  boost  consumer 
acceptability,  says  the  company. 

The  OTC  lines  have  already 
shown  growth  at  five  times  the 
market  rate  this  year,  claim 
Crookes,  who  have  supported 
the  brand  through  a  £3.5  million 
television  advertising  campaign, 
POS  material  and  educational 
literature  aimed  at  both  the 
consumer  and  pharmacist/ 
pharmacy  assistant. 

Consumer  literature 
produced  recently  includes  a 
leaflet  guide  entitled 
"Combating  indigestion  and 
heartburn  in  pregnancy",  which 
is  available  for  display  at  point 
of  sale. 

Algicon  in  aniseed 

Rorer  Pharmaceuticals  have 
introduced  an  aniseed  flavour 
suspension  to  their  alginate 
antacid  Algicon.  This  is  an 
addition  to  the  existing  mint 
flavour  suspension  and 
chewable  tablets.  Algicon 
combinesa  floating  alginate 
barrier  to  protect  against  reflux 
continued  on  p882 
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BORN 

AIN 


lsogel 


Natural  Fibre  Drink 
for  Bowe!  Regularity 


rhe  origin  of  the  species  becomes 
your  natural  selection 


Yu'll  soon  discover  we've  put  new  life  in  lsogel. 

IN  w  packaging  (available  now)  is  only  the  start  of  its 
rcirth.  The  real  commitment  comes  from  full  marketing 
snport,  promotional  activity  and  a  concerted  advertising 
cmpaign. 


Yet  remarkably  lsogel  has  had  only  one  recent  price  rise, 
the  first  for  over  a  decade  -  mamtaining  its  outstanding  value. 

This  is  only  the  beginning.  The  start  of  a  new  lease  of  life. 
Because  lsogel  is  evolving  to  ensure  it's  the  natural 
selection. 


ISGEL  ABBREVIATED  PRESCRIBING  INFORMATION  Indications:  Conditions  requiring  a  high  fibre  regimen.  Presentation:  lsogel  is  a  preparation 
of  paghula  Husk  B  P  Dosage  and  Administration:  The  required  quantity  of  lsogel  should  be  stirred  into  half  a  glass  of  water.  Adults:  Two  teaspoonfuls 
<M  or  twice  daily,  preferably  at  meal  times.  Children:  One  teaspoonful  once  or  twice  daily,  preferably  at  meal  times.  Contra  indications,  warnings  etc. 
Prautions:  lsogel  should  be  swallowed  immediately  after  mixing.  Elderly  or  debilitated  patients  should  be  supervised  whilst  taking  lsogel.  Basic  NHS  Price: 
20  £1.51  RRP:200g£2.37  PL  No:  0045/5028R. 

Pi  prescribing  information  is  available  by  post  from  distributor:  Charwell  Pharmaceuticals  Ltd.,  Charwell  House,  Wilsom  Road,  Alton,  Hants.  GU34  2TJ. 
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with  high  acid  neutralising 
capacity  and  is  very  low  in 
sodium  —  a  factor  of  particular 
importance  to  certain  groups  of 
patients,  say  Rorer. 

A  bonus  deal  on  the  new 
flavour  offers  three  free  bottles 
with  every  1 2  ordered  from 
participating  wholesalers.  The 
offer  is  available  until  January 
31, 1992. 

Enterosan  sales  up 

Ghislaine  Johnson,  brand 
development  manager  at 
Windsor  Healthcare,  sharesthe 
general  sentiment  that  sales  of 
anti-diarrhoeals  have  been 
affected  during  the  year,  with 
the  Gulf  war  and  the  recession 
reducing  travel  overseas.  It  is 
difficult  to  quantify  the  effect, 
she  says,  but  "product  is  presold 
into  the  trade  and  confidence 
was  not  there  at  the  time". 

Over  the  past  two  years 
Windsor's  antidiarrhoeal, 
Enterosan,  has  seen  average 
sales  growth  of  around  20  per 
cent,  and  has  been  growing 
faster  than  any  other  product  in 
this  sector,  the  company  claims. 
Part  of  this  reason  is  attributed 
to  the  brand's  relaunch  in  1990. 
It  has  since  benefitted  from 
£200,000  of  advertising. 

While  the  Summer  produces 
one  sales  peak  the  Christmas 
period  provides  the  second,  and 
Miss  Johnson  says  it  is  an  unwise 
pharmacist  who  takes  such 
products  off-shelf  now.  "It 
provides  an  ideal  opportunity  to 
sell  through  residual  stock." 


H2  antagonists  going  OTC 

in  1994? 


Ask  Smithkline  Beecham  what  is 
happening  about  their  H2 
antagonist  cimetidine  going  OTC 
and  all  you  will  get  is  the  corporate 
policy  statement:  "SB  is  intending 
that  cimetidine  is  to  be  moved  OTC 
in  1994,  depending  on  the 
Department  of  Health". 

Not  surprisingly  SB  consider 
OTC  H2  antagonists  are  going  to  be 
a  "big  thing",  and  marketing 
manager  David  Crow  is 
undoubtedly  right  when  he  says  the 
company  is  in  a  good  position  to 
market  such  a  line.  He  accepts  that 
given  the  recent  experience  of 
Nicorette  there  may  be  some 
slippage  in  the  timings,  but  beyond 
that  he  will  not  be  drawn. 

The  other  major  players  in  the 
market  are,  not  surprisingly, 
watching  developments  with 
interest,  and  being  equally  non- 
commital  over  whether  they  too 
have  products  in  the  pipeline.  There 
have  been,  however,  a  number  of 
problems  identified  by  the 
marketeers. 

Graham  Read,  marketing 
director  at  Sterling  Health,  sums  it 
up  succinctly:  "The$l  billion  dollar 
question  is  how  to  position 
cimetidine.  Clearly  there  are 
disadvantages  with  a  straight 


Getting  the 
terms  ri 


ight 


Much  confusion  surrounds  the  term 
"dyspepsia",  largely  because  it  can 
be  used  to  describe  such  a  wide 
variety  of  symptoms. 

Last  year,  a  group  of  gastro- 
enterologists  set  up  an  international 
Working  Party  to  decide  on  clear 
definitions  which  would  guide 
doctors  in  selecting  the  most 
appropriate  treatments. 

At  a  concensus  meeting  last 
March,  over  300  clinicians  agreed  to 
define  dyspepsia  as  episodic  or 
persistent  symptoms  which  include 
abdominal  pain  or  discomfort, 
thought  to  be  related  to  the  upper 
gastro-intestinal  tract. 

They  also  agreed  that  it  was 
important  to  distinguish  between 
organic  dyspepsia,  in  which  an 
underlying  disease  such  as  ulcer  has 
been  identified,  and  functional 
dyspepsia  in  which  there  was  no 
underlying  disease  process  to 
explain  the  symptoms.  The  latter  is 
by  far  the  most  common. 

Patients  with  functional 
dyspepsia  can  be  divided  further 
into  four  groups  according  to  their 
symptoms,  the  panel  decided.  The 
recommended  terms  are:  Reflux- 
like  dyspepsia  where  heartburn  and 
regurgitation  predominate;  ulcer- 
like dyspepsia  which  is  relieved  by 
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food  and  antacids,  has  well-localised 
epigastric  pain  and  a  pattern  of 
remission  and  relapse;  and 
dysmotility-like  dyspepsia  where 
bloating,  inability  to  finish  normal 
meals  and  poorly  localised 
abdominal  discomfort  are 
characteristic  symptoms.  Dyspepsia 
which  does  not  fall  into  one  of  the 
above  three  categories  is  referred  to 
as  "non-specific".  The  term  "non- 
ulcer  dyspepsia"  is  potentially 
confusing  and  has  largely  fallen  out 
of  favour. 

The  working  party 
recommended  that  it  was  safe  to 
start  drug  treatment  in  patients  with 
functional  dyspepsia  who  had  not 
been  investigated  by  endoscopy, 
providing  they  were  under  45  and 
there  were  no  alarm  signals  for 
organic  disease.  If  the  symptoms 
were  predominantly  bloating, 
fullness  or  vague  epigastric 
discomfort,  a  prokinetic  such  as 
cisapride  was  the  treatment  of 
choice.  For  those  in  whom 
heartburn  or  pain  relief  by  antacids 
are  dominant  the  choice  is  an  H2 
receptor  antagonist  or  even  a 
prokinetic  studies  show  that  at  least 
half  the  patients  with  functional 
dyspepsia  have  motility  disorders 
such  as  delayed  gastric  emptying. 


cimetidine  offering  —  perhaps  we 
should  be  looking  at  a  combination 
product.  OTC  remedies  need  to 
provide  rapid  relief  and  cimetidine 
does  not." 

Mr  Read  also  makes  the  point 
that  OTC  markets  are  generally 
slow  to  change  —  witness  the  five 
years  it  took  Crookes  to  recoup 
their  investment  in  Nurofen. 
"Cimetidine  OTC  is  not  going  to 
turn  the  market  upside  down  very 
quickly.  It  will  be  a  slow  process,"  he 
believes. 


SB  intend  that 
cimetidine  goes 
OTC in  1994 

Steve  Skilleter,  group  product 
manager  at  Reckitt  &  Colman, 
independently  makes  exactly  the 
same  points.  Gaviscon  already 
competes  with  cimetidine  in  the 


prescription  market.  H2 
antagonists  quickly  saturated  the 
ulcer  market  and  their  use  has  now 
broadened  into  treating  hiatus 
hernia  or  —  the  latest  buzzword  — 
CORD  (gastro-oesophageal  reflux 
disease).  Mr  Skilleter  questions  the 
rationale  behind  its  use  here. 
"Patients  presenting  with  heartburn 
do  not  need  powerful  drugs  like 
cimetidine.  Alginate  products 
should  be  used  first.  If  symptom 
breakthrough  occurs,  then  move  to 
something  else,"  he  says.  "Using  H2 
antagonists  is  like  using  a 
sledgehammer  to  crack  a  nut." 

He,  too,  makes  the  point  that 
cimetidine  "tastes  foul",  but  points 
to  a  200mg  effervescent  tablet 
formulation  currently  available  in 
Italy  as  an  example  of  what  might  be 
acceptable  OTC.  Sodium 
bicarbonate  provides  an  instant 
buffering  action  and  the  solution 
can  be  flavoured  to  mask  the  bitter 
taste  of  the  drug. 


Anti-diarrhoeals  market:  interest  swings 
to  electrolytes... 


This  market  can  be  sub-divided 
into  electrolytes  and  drugs 
which  simply  relieve  the 
symptoms.  The  latter  is  still  the 
larger,  comprising  nearly  80  per 
cent  of  the  total  by  value. 

The  only  significant 
electrolyte  brand  is  Dioralyte 
from  Rorer.  The  growth  of  this 
brand,  from  2  percent  of  the 
total  market  in  1 986  to  1 8  per 
cent  last  year,  coincided  with  the 
declining  fortunes  of  Searle's 
Rehidrat. 

Of  the  non-electrolytes, 
Janssen's  Arret  and  Imodium 
have  experienced  significant 
growth  since  deregulation  and 
now  together  comprise  nearly 
one-third  of  the  total  market. 

Beecham's  Diocalm  has  seen 


its  share  decline  from  18  per  cent 
in  1986  to  just  1 1  percent  in 
1990  (IMS).  The  effect  of  the 
launch  of  a  junior  version  has  yet 
to  be  seen.  Unbranded  kaolin 
and  morphine  remainsa 
significant  force  in  the  market, 
with  an  18  per  cent  value  share 
and  a  considerably  greater 
"volume"  share. 

...  and  laxatives  to 
bulking  agents 


1990 

£m 

Electrolytes 

2.4 

%  chg  (y/y) 

19.3 

Other 

9.0 

Vo  chg  (y/y) 

7.8 

Total  mkt 

11.4 

%  chg  (y/y) 

10.1 

% 

Electrolytes 

Dioralyte 

18.2 

Electrolade 

1.4 

Other  electrolytes 

1.3 

Total  electrolytes 

20.9 

Other  types 

Arret/immodium 

30.4 

Kaolin  &  morphine 

18.0 

Diocalm 

11.2 

Collis  Browne 

7.4 

Enterosan 

3.0 

Other 

9.1 

Total 

79.1 

Total 

100.0 

Market  shares 

Fibre  laxatives 

5.2 

%  chg  (y/y) 

1.5 

Non  fibre  laxatives  , 

20.2 

%  chg  (y/y) 

10.3 

Total  mkt 

25.4 

%  chg  (y/y) 

8,4 

% 

Non  fibre 

Senokot 

21.9 

Dulco-lax 

5.2 

Nylax 

5.4 

Ex-lax 

5.2 

Duphalac 

4.7 

Milpar 

2.9 

Califig 

2.0 

Duphar  lactulose 

0.9 

Other  non  fibre 

31.6 

Total  non  fibre 

79.7 

Fibre 

Fybogel 

12.2 

Regulan 

2.7 

Normacol  + 

2.5 

Other  fibre 

2.8 

Total  fibre 

20.3 

Total 

100.0 

Notes 

These  figures  are  supplied  by  Sterling 

Health  based  on  data  from  IMS. 
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Staying  on  top  of  hyperacidity  and  reflux. 


AfetfJ  ANISEED  FLAVOUR 

ALGICON 

magnesium  alginate,  aluminium  hydroxide/magnesium  carbonate  co-gel, 
magnesium  carbonate,  potassium  bicarbonate 

LOW  SODIUM  ANTACID  WITH 
FLOATING  BARRIER  PROTECTION 


® 


Prescribing  information 

Presentation  Tablets:  White  tablet  marked  with  the  product  name  on  one  side  and  RORER  on  reverse  Each  tablet  contains  magnesium  alginate  SOOmg. 
aluminium  hydroxide/magnesium  carbonate  co-gel  360mg.  Magnesium  Carbonate  BP  320mg.  Potassium  Bicarbonate  USP  100mg  Other  ingredients  include 
sucrose  Suspensions:  A  white  suspension  with  odour  and  taste  ol  aniseed,  a  cream  suspension  with  odour  and  taste  ol  mint  Each  5ml  contains  magnesium 
alginate  250mg.  aluminium  hydroxide/magnesium  carbonate  co-gel  140mg.  Magnesium  Carbonate  BP  1 75mg  Potassium  Bicarbonate  USP  50mg  Other  ingredients  include  parabens  Uses  For  the  reliel  ot  heartburn 
associated  with  gastric  reflux,  reflux  oesophagitis  hiatus  hernia,  pregnancy  and  hyperacidity  Dosage  and  Administration  For  oral  administration  Tablets  Adult  dose:  Chew  I  or  2  tablets  tour  times  a  day  or  as  directed 
by  a  physician  Tablets  should  be  taken  alter  meals  and  al  bedtime  or  as  needed  Suspension  1 0  to  20ml  lour  times  a  day  or  as  directed  by  a  physician  The  suspension  should  be  taken  after  meals  and  at  bedtime,  or  as 
needed  The  bottle  should  be  shaken  wellbelore  use  Children:  Not  recommended  lor  children  under  12  years  Elderly:  No  special  precautions  required  Contra-indications.  Warnings,  etc  There  are  no  specific  contra- 
indications to  Algicon  but  the  product  should  not  be  administered  to  patients  who  are  severely  debilitated  or  suffering  from  kidney  disease  or  to  patients  who  are  currently  taking  an  antibiotic  drug  containing  tetracycline 
Due  to  the  high  sugar  content  of  the  tablets  care  should  be  exercised  in  the  treatment  ol  diabelic  patients  with  this  dosage  presentation  Use  in  Pregnancy:  It  is  probably  wise  to  avoid  taking  preparations  containing 
antacids  in  the  first  Irimester  ol  pregnancy  Overdosage:  In  overdose,  abdominal  distension  is  the  most  likely  occurrence  and  appropriate  conservative  measures  should  be  taken  Pharmaceutical  Precautions  Tablets: 

Store  m  a  cool  dry  place  Suspension:  Mix  well  before  use  Do  not  freeze  Legal  Category  P.  Package  Quantities  Tablets:  Cartons  containing  60  blister  packed  tablets 
Further  information  is  available  on       Suspension:  Bottles  containing  500ml  of  suspension  Basic  NHS  Cost:  60  tablets  C2  40  500ml  suspension  E2  60  Further  information  The  product  contains  an  alginate  combined 

 1    requesl  Irom  wl|h  gn  antaci(j  wriich  on  reaction  with  the  gastric  contents  ot  the  stomach,  forms  an  insoluble  gel-like  layer  above  the  stomach  contents,  which  impedes  reflux  and  provides  a  , 

borer     ^0fer  Phaimaceuticals   demulcent  action  The  product  has  a  low  sodium  content  ot  less  than  10mg  per  tablet,  and  less  than  10mg  per  10ml  of  suspension  Product  Licence  Numbers  Tablets  PL  5272/0010. 

e         EastbOUine.  Suspension  PL  5272/0009  Suspension  Aniseed  Flavour  PL  5272/0053  Date  of  Preparation:  October  1 988  Amended:  January  1991 

1—2 — I  East  Sussex.  BN21  3YG  ;  .  P3Q21 


Warner  Lambert  now  handling  the  brand 

In  new  hands 


In  a  1990  survey  undertaken  for 
Alka-Seltzer,  44  per  cent  of 
those  who  claimed  to  have 
suffered  from  indigestion 
during  the  previous  two  weeks 
had  selected  a  treatment  for 
themselves.  This  compared  with 
23  per  cent  who  sought  no 
treatment  and  28  per  cent  who 
obtained  a  prescription. 

Alka-Seltzer  is  positioned  as  a 
dual  usage  remedy  for  headache 
and  headache  with  upset 
stomach.  The  brand  enjoys  total 
distribution  in  pharmacy  and 
holds  a  34  per  cent  brand  share 
in  the  effervescent  stomach 
remedy  market  which  is  worth 
around  £17  million  perannum. 

Television  advertising  will 
run  during  Christmas  and  the 
New  Year,  to  remind  consumers 
that  Alka-Seltzer  is  an  ideal 
remedy  for  festive 
over-indulgence. 

Mucogel  now  OTC 

Mucogel,  established  as  a 
prescription  remedy,  is  now 
being  promoted  in  the  OTC 


liquid  indigestion  market, 
although  still  only  within 
pharmacies.  The  product  is  sugar 
free,  and  was  introduced  in  a 
120ml  pack  in  June.  A  national 
Press  advertising  campaign  will 
support  the  product  in  the  lead 
up  to  Christmas. 

Ortisan  promotion 

Ortisan,  a  natural  laxative  from 
Brewhurst  which  includes  dried 
figs,  fructose  and  potassium, 
molasses  and  senna,  has  been 
promoted  in  a  poster  and 
sampling  campaign  in  20 
London  hospitals  during  the 
Autumn.  Representatives  are 
offering  discounts  to  the  trade 
up  to  and  beyond  Christmas.  The 
Ortis  range  will  feature  heavily 
in  advertising  and  promotional 
plans  for  1992. 

Potters  Acidosis 

A  herbal  remedy  based  on 
meadowsweet,  Acidosis  has 
recently  been  repackaged  in 
new  livery  with  tamper  evident 
seals.  It  has  a  DoH  product 
licenceand  isaluminiumfree. 


Frequent  actacid  users  at  risk 


A  Swedish  survey  of  frequent  users 
of  antacids  bought  over  the  counter 
revealed  a  high  incidence  of 
undiagnosed  gastro-intestinal 
disease. 

All  patients  buying  antacids 
from  a  pharmacy  over  a  three  week 
period  were  asked  to  complete  a 
questionnaire  describing  their 
symptoms.  Of  the  552  replying,  69 
were  classed  as  frequent  users  who 
took  antacids  more  than  once  a  day. 
When  this  group  were  offered 
endoscopies  it  was  discovered  that 
three-quarters  had  some  underlying 
pathology  such  as  peptic  ulcers  or 
reflux  oesophagitis  and  a  few  had 
Barrett's  metaplasia,  a  pre- 
malignant  condition  due  to  long- 
standing reflux  disease. 

The  survey  was  described  by  Dr 
Olof  Nyren,  University  Hospital, 
Uppsala,  Sweden,  at  the  recent 
European  Digestive  Disease  Week 
in  Amsterdam.  Dr  Nyren  was 
making  the  point  that  patients  who 
respond  to  antacids  tend  to  be  those 
with  reflux  disease  and  ulcers.  But 


in  those  with  functional  dyspepsia 
without  reflux,  some  factors  other 
than  acid  secretion  were  more  likely 
to  be  causing  the  symptoms. 

Studies  had  shown  that  this 
latter  group  of  patients,  whose  main 
symptoms  were  epigastric  pain, 
bloating  and  early  satiety,  did  not 
suffer  from  increased  aid  secretion 
compared  with  normal  individuals. 
Their  symptoms  did  not  correlate 
with  peak  acid  output  and  they  did 
not  seem  to  be  unusually  sensitive  to 
normal  amounts  of  gastric  acid. 


Pharmacies 
corner  a  market 

Pharmacies  have  seen  a  significant  increase  in 
their  share  of  sales  in  indigestion  remedies 
and  liquids  over  the  past  year,  on  the  back  of 
marketing  activity  from  chemist  only  lines,  as 
the  latest  figures  from  A.C.  Nielsen  show 


Digestive  Market 

Total  market  size 

Based  on  Sterling  Sales  for  12  months  to  July/August  1991  (inc  NHS  sales) 
Sterling  sales  <  C  thousands) 


% 


Indigestion  tablets 


1.  Gaviscon 


2.  Rennie 


3.  Setlers 


4.  Bisodol 


5.  Milk  of  Magnesia 


J/A90 

J/A91 

CHG 

Laxatives 

N/A 

19,272 

N/A* 

Anti-diarrhoeals 

N/A 

7,449 

N/A* 

Indigestion  tablets 

37.104 

45,579 

+  22.8% 

Indigestion  liquids 

2,817 

2,674 

-5.1% 

Stomach  upset  remedies 

14,553 

15,366 

+  5.6% 

'Pharmacy  only  (Source:  Retail  Index! 

Source:  Total  market  summary  (unless  specified) 

Digestive  Market 

Share  of  trade 

des  for  12  months  to  July/August  1991  (OTC 

Indigestion  tablets 

J/A90 

J/A91 

Grocers 

26.0 

24.2 

Pharmacies 

33.0 

43.1 

Drugstores 

3.9 

3.8 

Boots 

34.9 

26.8 

Other  Sources 

2.1 

2.2 

Indigestion  liquids 

J/A90 

J/A91 

Grocers 

42.7 

42.9 

Pharmacies 

36.1 

41.1 

Drugstores 

3.8 

5.0 

Boots 

15.0 

10.8 

Other  Sources 

2.4 

0.2 

Stomach  upset  remedies 

J/A90 

J/A91 

Grocers 

50.6 

53.3 

Pharmacies 

23.5 

24.1 

Drugstores 

5.5 

4.7 

Boots 

17.6 

13.9 

Other  Sources 

2.8 

4.0 

Source:  Total  market  summary 

Digestive  Market 

Top  5  brands 
ig  Sales  for  12  months  to  July/August  1991  within  pharmacies 
(inc  NHS  sales) 

Indigestion  liquids                           Stomach  upset  remedies 

1.  Gaviscon 

1,  Andrews 

2.  Asilone 

2.  Alka  Seltzer 

3.  Maalox 

3.  Resolve 

4.  Milk  of  Magnesia 

4.  Enos 

5.  Aludrox 

5.  Jaaps 

f 
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The  oral  care  market,  defined  by 
AGB  as  toothpastes, 
mouthwashes  and 
toothbrushes,  is  currently 
valued  at  £286  million. 

Toothpastes,  including  tooth 
polishes,  make  up  the  majority 
of  the  market  with  a  60.9  per 
cent  value  share,  while 
toothbrushes  and  mouthwashes 
splitthe  remainderequally,  with 
19.7and  19.4percent 
respectively. 

Chemists  (including  Boots) 
take  a  quarter  of  the  total 
market,  while  grocers  take  over 
half  with  55.6percent.  And 
drugstores  take  twice  as  many 
sales  as  independent  chemists 
(shares  1 5.6  and  7.7  percent 
respectively).  But  despite  this, 
pharmacies  are  holding  their 
own  in  many  areas. 

Top  in  pharmacy  are  the 
premium  priced  toothpastes  for 
sensitive  teeth,  and 
mouthwashes  are  also  selling 
well,  but  AGB  believe  that 
pharmacies  could  do  better  with 
toothbrushes. 

Toothpastes,  now  worth 
£174m,  are  up  3  per  cent  year  on 
year,  although  volume  has 
remained  static  —  highlighting 
the  rising  popularity  of  premium 
priced,  specialised  pastes  for 
sensitive  teeth,  tartar 
prevention,  and  healthy  gums. 

Not  so  sensitive 

The  sensitive  toothpaste  market 
is  worth  13.5  per  cent  of  the 
total  toothpaste  market.  It  is  still 
growing  faster  than  the  rest  of 
the  market  —  good  news  for 
independent  pharmacies  where 
sensitive  brands  are  the  top 
sellers.  In  contrast,  regular 
brands  are  the  best  sellers  in 
grocers,  which  is  evident  by 
comparing  the  top  10  in  each 
outlet  (see  table). 

Sensodyne  is  the  brand 
leader  in  the  sensitive  market. 
The  relaunch  of  Macleans 
Sensitive  has  done  well, 
following  its  appearance  on 
television  for  the  first  time  since 
1984.  Meanwhile  own-label 
sensitive  brands  perform 
modestly  in  the  sensitive 
market,  say  AGB. 

The  toothpaste  market  tends 
to  expand  with  the  introduction 
of  new  variants  ratherthan  new 
brands.  An  example  is  Crest 
Ultra,  one  of  the  first  brands  to 
claim  tartar  control,  gum 
protection  and  prevention  of 
tooth  decay  in  one  formula. 

AGB  believe  this  multi- 
purpose variant  may  well  signal 
the  beginning  of  a  new  trend  for 
toothpastes,  following  in  the 
footsteps  of  the  huge  popularity 
of  combined  shampoos  and 
conditioners.  It  also  simplifies 
toothpaste  buying  forthe 
consumer,  who  may  well  have 
been  confused  by  whetherto 
buy  a  tartar  control  or  gum 
protection  formula,  for 
example. 

The  market  for  pump 
dispensers  is  stabilising  now  at 
£28. 3m,  although  value  growth 
is  16.3  per  cent  year  on  year. 
Family  type  brands  such  as 
Macleans,  Aquafresh  and 
Colgate  do  well  in  pumps, 
despite  the  fact  that  they  are 
more  expensive  than  the 
traditional  tube. 

Gel  formulations  have  not 


The  trend  in  preventative  care  may  well  be 
responsible  forthe  mini-boom  in  the  oral  care 
market,  says  AGB's  Superpanel 

Brush  up  on 
mouthcare 


really  taken  off  and  are  in  long 
term  decline,  perhaps  because 
traditional  brand  leaders  have 
always  been  pastes. 

Mouthwashes 

The  mouthwash  market  has 
doubled  in  the  last  three  years 
and  is  now  worth  over  £55m, 
with  pre-brushing  rinses  fuelling 
the  growth. 

The  launch  of  Plax  several 
years  ago  boosted  the  market 
last  year  to  around  £35-40m, 
prior  to  the  introduction  of 
Colgate's  Actibrush  in  July. 

Actibrush  is  now  the  market 
leader,  having  fulfilled  the 
promise  that  it  would  achieve 
brand  leadership  by  the  end  of 
this  year  (see  C&D,  July  6,  p11). 

Actibrush  has  helped  to  push 
up  the  value  of  the  sector,  and 
quarterly  figures  (12  w/e  Sept 
29)  show  that  the  mouthwash 
sector  is  up  55  per  cent  in  value 
on  the  last  quarter. 

Actibrush  has  worked  across 
all  sectors  of  trade,  but  is  doing 
well  in  independents  with  a 
brand  share  of  25  per  cent 
making  it  twice  as  popular  as 
Plax  through  this  outlet. 

So  Actibrush  has  attracted 
new  buyers  and  increased 
market  penetration.  Following 
Colgate's  acquisition  of  Plax  (see 
Business  News,  p888),  the 
company  now  owns  over  40  per 
cent  of  the  total  mouthwash 
market,  say  AGB. 

Besides  Colgate,  most  other 
toothpaste  manufacturers  have 
also  expanded  into 
mouthwashes  —  Macleans 
Mouthguard  and  Johnson  & 
Johnson's  Reach,  for  example. 

AGB  expect  own  label  pre- 
brush  rinses  to  be  introduced  in 
the  near  future,  but  add  that 
own  labels  are  often  not  strong 
performers  in  healthcare. 

Independent  chemists  have  a 
higher  share  (1 1 .4  per  cent)  of 
the  mouthwash  market  than 
drugstores  (1 0  per  cent), 
although  grocers  now  take  half 
the  market. 

Traditional  brands  such  as 
Listermint  and  Oraldene  have 
held  their  market  share  and  do 
well  in  pharmacies. 

So  the  future  looks  rosy  for 
mouthwashes.  AGB  predict  that 
increased  interest  may  well  also 
provide  a  spin-off  effect, 
encouraging  consumers  to  look 
at  other  aspects  of  oral  hygiene. 
Along  with  a  growing  interest  in 
the  mouthwash  sector, 
toothbrushes  and  toothpastes 
may  well  benefit  —  particularly 
as  manufacturers  are  expanding 
their  ranges  to  include  all 
product  types. 


Toothbrushes 

With  the  toothbrush  market  up 
19  per  cent  in  volume  this  year, 
more  toothbrushes  are  being 
sold  than  ever,  yet  sales  in 
independents  are  not  reflecting 
this  (their  value  share  has  fallen 
from  9.0  per  cent  to  8.3  per  cent 
over  the  six  months  to 
September).  This  could  be 
because  generally  no  technical 
expertise  or  advice  is  required, 
say  AGB. 

The  toothbrush  market  is 
worth  around  £56m,  according 
to  AGB.  The  market  is  low  on 
brands  but  high  on  variants. 

Oral  B's  patented  Indicator 
brush,  which  indicates  when  it 
needs  replacing,  has  provided 
innovation  in  the  market  and 

Outlet  shares  of  Total  Oral  Care 

Expenditure  52  w/e  Sept  91 


Total  Chemists  (mcl  Boots) 
19.0 


Top  brands  —  other 
chemists 

Mouthwashes 

1 .  Oraldene 

2.  Plax 

3.  Listerine 

4.  Listermint 

5.  Colgate  Actibrush 

Toothbrushes 

l.OralB 


2.  Wisdom 


3.  Sensodvne  Search 


4.  Reach 


5.  Addis 


Toothpastes 


1 . Sensodyne  F 


2.  Colgate  GRF 


3.  Mentadent  P 


4.  Sensodyne  Original 


5.  Sensodyne  Mint 


6.  Crest  Tartar 


7.  Colgate  Tartar 


8.  Signal 


9.  Macleans  Sensitive 


10.S.R. 


Top  toothpastes  —  grocers 

1.  Colgate  GRF  

2.  Macleans  Freshmint 


3.  Aquafresh  standard 


4.  Colgate  tartar  control 


5.  Mentadent  P 


6.  Crest  Tartar 


7.  Sensodyne  F 


8.  Macleans  Mild  Mint 


9.  Signal 


10.S.R. 


has  had  a  strong  start,  say  AGB. 
Meanwhile  other  manufacturers 
have  gone  for  designer  appeal 
like  Jordan's  Le  Brush  range. 


Total  Chemists  (incl  Boots) 
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ALPHOSYL 

SHAMPOO 


For  all  scaly 
scalp  conditions 

v  A  lightly  fragranced  formula 
with  the  strength  of  coal  tar. 
v  Does  not  stain  the  skin, 
clothes  or  hath. 
S  Leaves  the  hair  shiny  and 
easy  to  manage. 

ALPHOSYL 

SHAMPOO 
The  effective  scalp  treatment  in  a  cosmetic  shampoo. 
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Act  now  on 
advertising 
professional 
services 

The  current  situation  we  find 
ourselves  in  with  regard  to  the 
advertising  of  professional 
services  is  extremely  regrettable, 
if  not  downright  deplorable.  Many 
of  us  have  worked  vigorously  in 
recent  years  to  elevate  the  status 
of  the  profession  in  the  public  eye 
and  can  claim  with  some 
justification  a  fair  degree  of 
success.  What  a  pity  then,  having 
got  the  message  across  that 


pharmacists  are  not  merely 
"penny-pinching"  corner  shop 
traders,  that  all  this  excellent  PR 
work  should  be  jeopardised. 

As  the  authorities  are 
considering  changing  the 
advertising  regulations  it  is 
imperative  that  some  form  of 
damage  limitation  procedure  be 
drafted  now.  It  is  essential  to 
differentiate  between  advertising 
and  canvassing.  The  Oxford 
English  Dictionary  defines 
advertising  as  "To  make  publicly 
known  by  an  announcement  in  a 
journal,  by  circular,  etc",  while 
canvassing  is  defined  as  "to 
solicit,  as  support,  votes,  orders. 


Marcus  Roberts,  winner  of  the  first  £500  Merrell  pay  and  display  cash 
draw,  with  (left  to  right)  Maire  O'Reilly  and  Derek  Price  of  Merrell 
Medicines  and  fellow  manager  Nikki  Lawton 


contributions  etc". 

Should  the  Government 
condone  the  principle  of 
advertising  professional  services, 
it  is  of  the  utmost  importance  that 
the  profession  negotiate  the  terms 
of  the  revised  regulations  to 
protect  the  image  of  pharmacy 
and  prevent  an  American-style 
"free  for  all".  Regulations  must  be 
tabled  to  restrict  advertising  to  a 
clearly  defined,  narrow  set  of 
procedures,  where  interpretation 
will  not  be  a  matter  for  debate  but 
a  statement  of  fact. 

How  will  the  Government 
reconcile  its  support  for  the 
rational  distribution  of 
pharmacies  with  the  promotion  of 
advertising  of  professional 
services?  It  is  quite  conceivable 
that  should  a  large  multiple  group 
initiate  a  successful  advertising 
campaign  then  the  net  result 
could  produce  a  substantial 
turbulence  in  the  flow  of  scripts 
from  the  surgery  to  the  pharmacy, 
perhaps  resulting  in  the  demise  of 
peripheral  pharmacies. 

To  those  who  disagree,  I 
would  argue  in  that  case,  why 
advertise  anyway,  if  not  to 
increase  prescription  turnover? 

The  pharmacy  should  not 
coerce  the  patient  into  entering  it, 
but  the  patient's  right  to  choose, 
to  exercise  his  or  her  own 
discretion,  should  be  paramount. 
The  only  equitable  choice  must 
be  for  the  individual  patient  to 
decide  on  the  basis  of  the  level  of 
service  provided  by  the  individual 


pharmacy. 

Ganvassing,  on  the  other 
hand,  cannot  be  condoned  in  any 
form  whatsoever.  It  is  one  thing 
for  the  Government  to  advocate 
freedom  of  choice  in  the  "market 
place",  but  quite  another  for 
pharmacists  to  be  seen  to  pester 
GPs  and  residential  home 
administrators  "touting  for 
trade".  Many  of  us  have  spent 
years  building  up  good  working 
relationships  with  our  GPs  and 
have  no  wish  to  see  such 
relationships  threatened  by  the 
external  stresses  of  fellow 
pharmacists  looking  for 
prescription  "business". 
Certainly,  it  can  be  argued  that 
the  Government  has  already 
relaxed  regulations  with  regard  to 
other  professions,  but,  do  dentists 
stand  outside  sweet  shops,  do 
lawyers  stand  outside  estate 
agents  windows? 

If  we  wish  to  protect  our 
profession,  each  of  us  must 
demonstrate  our  commitment  to 
patient  healthcare.  Our  integrity 
must  be  beyond  reproach  —  we 
cannot  allow  any  suggestion  of 
profit  being  the  sole  motivation.  It 
is  only  by  going  about  our  duties 
in  a  professional  and  ethical 
manner  that  we  will  succeed  in 
our  long  term  aims  of  furthering 
the  profession. 


Frank  Owens 

Falkirk 


DISCOVER  HOW  MURRAYS 
CAN  GIVE  YOU  A 
BIGGER  CUT. 


Murrays 
Manicure  and 
Beauty  accessories  are 
the  first  choice  of  retailers  all 
round  the  country.  And  no  wonder:  their 
bright,  attractive  packaging  ensures  they  move 
fast  off  the  displays,  and  they're  quality  products  from  the 
most  extensive  manicure  range  available.  Best  of  all  is  the 

price,  which  leaves  plenty  of 
room  for  a  very  attractive  profit. 
All  backed  up  by  rapid  delivery, 
fast  service  and  a  name  you 
can  rely  on.  Call  the  number 
below  now  for  details 


FOR  FURTHER 
INFORMATION 
TELEPHONE  0703 
268444  NOW. 


Paul  Murray  PLC,  School  Lane,  Chandlers  Ford,  Hants,  S05  3YN 
Chandlers  Ford  (07031  268444  Fax  (07031  261946 


Weleda  is 
the  home  of 
Homoeopathy 

•  Widest  Range  of  OTC  homoeo- 
pathic remedies  in  the  UK. 

•  Free  Training. 

•  Free  Advice  always  available. 

•  Minimum  40%  RO.R.  on  all 
homoeopathic  medicines. 

Talk  to  your  Weleda  representative 
or  call  0602  309319  for  telesales. 


WGLGDA" 


arnessing  the  Power 
of  Nature  for  Health 
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Businessnews 


Numark  find  their 
counterpunch 


Terry  Norris:  David  against  Goliath 

Numark  have  come  out  fighting 
following  the  blow  dealt  them  by  the 
demise  of  Medicopharma  UK.  The 
voluntary  trading  organisation  has 
recruited  two  new  wholesale 
members  —  principals  —  and  AAH 
are  to  leave  Numark  by  mutual 
agreement. 

East  Anglian  Pharmaceuticals, 
based  in  Norwich,  and  Graham 
Tatford  &  Co  of  Portsmouth  are  to 
be  the  new  Numark  principals, 
while  the  withdrawal  of  AAH  means 
that  Numark  loses  Herbert 
Ferryman  at  Southampton  and  S. 
Haydock  &  Co  in  Northern  Ireland. 

The  changes  will  leave  Numark 
with  some  nine  wholesale  principals 
operating  out  of  12  depots. 

Numark's  managing  director 
Terry  Norris  told  C&D:  "The  end  of 
Medicopharma  UK  was  a 
desperately  unfortunte  affair  in 


many  ways  but  we  are  turning  it  into 
a  catalyst  for  change. 

"Out  of  this  will  come  a  clearer 
picture  of  the  options  open  to 
individual  pharmacists  and  to  the 
consumer." 

For  Numark,  the  exit  of  AAH 
and  recruitment  of  new  wholesale 
members  realigns  and  redefines 
them  as  a  truly  independent 
voluntary  trading  organisation  for 
the  retail  pharmacist.  Moreover,  Mr 
Norris  insists  that  discussions  are 
being  held  with  other  full-line 
wholesalers,  including  Sangers  in 
Northern  Ireland. 

Mr  Norris  said  that  Numark 
have  retained  their  presence  in 
Scotland,  the  North  West,  the 
North  East  and  the  Midlands  and 
increased  their  presence  in  East 
Anglia  and  on  the  South  coast. 
Nevertheless,  "we  are  not  as  strong 
as  we  should  be  in  London  and  we 
need  to  look  at  our  strength  in  the 
South  West  peninsular. 

"Our  task  is  to  bring  a  Numark 
option  to  Devon,  Somerset  and 
Cornwall  and  while  I  cannot  make  a 
commitment  at  this  stage  it  is 
something  we  are  trying  to  do." 

Both  Numark  and  AAH  insist 
that  the  latter's  withdrawal  from 
Numark  was  a  mutual  decision. 

AAH  Pharmaceuticals 
managing  director  David  Taylor 
told  C&D:  "We  have  been  talking  to 
Terry  Norris  for  some  time  about 
out  future  involvement,  though  we 
have  had  a  good  relationship  with 
Numark.  The  three  former 
Medicopharma  branches  at 
Weedon,  Aberdeen  and  Harold 
Hill,  Romford,  would  have  had  to 
reapply  for  licences  for  the  Numark 
franchise.  As  a  result,  we  amicably 
agreed  to  withdraw." 

The  departure  of  AAH  means 
that  the  former  Medicopharma 
depots  cease  to  act  as  Numark 


Old  wine  in  new  bottles 


The  product  division  of  Charles  F. 
Thackray,  the  nursing  services, 
surgicals  and  incontinence 
company,  is  to  take  a  new  name. 
From  January  1  next  year 
Thackraycare,  Thackray  Surgicals 
and  Pearce  Laboratories  will  be 
known  collectively  as  Depuy 
Healthcare. 

"Nothing  will  change,  the 
division  has  simply  been  rolled 
together  and  slightly  expanded," 


marketing  manager  Mike  Cooper 
told  C&D. 

Thackray  Nursing  Services  will 
continue  to  trade  under  its  current 
name,  while  the  company's 
orthopaedics  division  became  a 
Depuy  company  "some  time  ago". 

While  the  separate  Thackray 
companies  will  continue  to  trade 
from  their  current  addresses,  there 
are  plans  to  move  into  a  purpose 
built  building  around  March. 


outlets  from  January  1,  while 
Herbert  Ferryman  of  Southampton 
and  S.  Haydock  in  Northern  Ireland 
will  leave  Numark  by  the  end  of  next 
March,  a  timetable  which  gives 
Numark  breathing  space  to  recruit 
Sangers  in  Northern  Ireland  if  they 
can.  Graham  Tatford  is  expected  to 
take  on  the  South  coast  business. 

Mr  Taylor  pointed  out  that  AAH 
would  still  be  providing  a 
comprehensive  service  from  both 
Ferrymans  and  Haydocks:  "There 
will  not  really  be  a  change  of  stock 
profile;  the  only  change  will  be  our 
own  label  lines  and  replacing  a  few 
generics  supplied  by  Numark.  The 
customers  concerned  will  be  able  to 
benefit  from  a  symbol  group 
programme  from  AAH." 

Mr  Norris  is  almost  messianic  in 
his  enthusiasm  for  Numark's  new 
position  in  the  market:  "The  last 
two  weeks  have  been  David  and 
Goliath  and  David  has  won,"  he  told 
C&D.  "The  Numark  principals  met 
on  November  6  and  committed  the 
necessary  finance  to  the 
maintenance  of  the  Numark 
programme." 


Freak  storm 
hits  AAH 

A  freak  thunderstorm  bringing 
down  some  three  inches  of 
hailstones  threatened  to  cause 
havoc  at  AAH's  Bexhill  depot  on 
Wednesday,  November  13. 

"An  inordinate  amount  of  hail 
built  up  on  the  slanted  roof  and  heat 
rising  from  the  windi  >w  lights  melted 
it,"  AAH's  operations  director 
Denis  Mellstrom  told  C&D. 

"The  melting  hail  ran  down  the 
roof,  meeting  unmelted  hail  which 
forced  it  back  up  under  the  roof  tiles 
into  the  warehouse."  While  this  did 
not  cause  the  roof  to  collapse,  the 
incoming  water  did  cause  quite  a 
mess,  said  Mr  Mellstrom. 

The  storm  hit  the  warehouse  at 
10.45am  and  work  stopped  at 
1 1 .00.  However,  AAH  were  able  to 
use  their  computer  network  to 
switch  orders  to  their  Foots  Cray 
and  Romford  depots. 

"The  office  accommodation  at 
Bexhill  was  okay,"  Mr  Mellstrom 
told  C&D,  "so  we  were  able  to 
phone  our  customers  and  tell  them 
what  was  happening.  By  10.30pm 
that  evening  the  orders  had  been 
assembled  and  they  were  able  to  go 
out  as  normal  at  6.30am  the 
following  morning." 

In  fact  the  accident  at  Bexhill 
caused  minimal  stock  damage. 


Wellcome  look  recession 
proof  with  profits  up  28pc 


With  turnover  up  9  per  cent  and 
pre-tax  profits  looking  healthy  with 
a  28  per  cent  increase,  Wellcome 
are  looking  as  close  to  recession- 
proof  as  it  is  possible  to  be. 

Wellcome's  chairman,  Sir 
Alistair  Frame,  sounded 
understandably  pleased  with 
himself,  commenting:  "Firm 
commitment  to  enhancing 
shareholder  value  has  been  clearly 
demonstrated  by  a  29  per  cent 
growth  in  earnings  per  share  and, 
for  the  first  time,  shareholder  funds 
exceeding  £1  billion." 

Sales  up  9pc  to  £1 .6  billion 

Pre-tax  profit  up  28pc  to  £403m 

Earnings  per  share  up  29pc  to 
29.3p  

Final  dividend  7p 

Zovirax  sales  for  the  year  were 
strong,  rising  29  per  cent  to  £471 
million,  while  Retrovir  sales 
recorded  a  4  per  cent  increase,  up 
to£177m. 

Among  the  company's  newer 
products,  Exosurf,  used  for  the 
prophylaxis  and  treatment  of 


respiratory  stress  syndrome  in 
premature  infants,  achieved  sales  of 
£22m. 

The  company's  research  and 
development  bill  increased  some  4 
per  cent  to  £230m,  while  cash 
balances  are  up  £181m  to  £198m. 

Wellcome  have  announced  a 
final  dividend  of  7p,  up  2p  on  last 
year. 

Retail  sales 

Retail  sales  dropped  in  October  if 
the  provisional  estimate  for  retail 
sales  volumes  is  correct.  The  CSO 
has  produced  an  index  of  119.0 
(1985=100).  This  is  the  third 
month  in  a  row  retail  sales 
volumes  have  fallen.  The  RPI  for 
October  is  135.1  (Jan  1987  =  100) 
an  increase  of  0.4  per  cent  on 
September  and  3.7  per  cent  on 
October  last  year. 

Boots  in  Dockland 

Boots  are  opening  a  new  branch 
at  the  recently  opened  shopping 
centre  at  Canary  Wharf,  London. 
The  pharmacy  chain  opens  its 
new  1,700sq  ft  store  in 
December. 
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see  patchy  recovery  in  sales 


Sir  James  Blyth 


Boots  the  Chemist  have  seen  no  real 
growth  over  the  past  six  months,  but 
a  patchy  recovery  in  sales  which 
started  in  July  has  continued 
through  until  October.  Much  now 
hinges  on  the  Christmas  period 
when  the  company  expects  to  make 
more  than  half  its  trading  profits  for 
the  year. 

"The  current  trading  position  is 
good  and  although  not  up  to  budget 
is  much  improved  on  the  earlier  part 
of  the  year,"  said  chief  executive  Sir 
James  Blyth,  announcing  half  year 
results  to  September  30  last  week. 

Sales  at  Boots  the  Chemists  for 
the  first  six  months  were  up  3.7  per 
cent  (5.2  per  cent  inc  VAT)  to 
£1,135  million.  Sales  in  the  second 
quarter  increased  by  6  per  cent. 
Profits  at  £97. 2m  increased  by  10.2 
per  cent. 

Sales  in  the  health  care  sector 
are  up  14  per  cent,  which  is  largely 
attributed  to  the  open  display  of 
GSL  medicines  in  larger  stores.  This 
format  is  in  place  in  some  200  stores 
and  is  expected  to  be  extended  to 
another  50-100  before  the  potential 
in  terms  of  productivity  is  eroded  by 
the  smaller  store  size.  Health  care 
accounted  for  25  per  cent  of  sales  in 
the  last  full  year,  but  is  expected  to 
be  higher  in  this  year. 

About  15  per  cent  of  the 


Colgate  to 
acquire  Plax 

Colgate-Palmolive  are  acquiring  the 
Plax  International  anti-plaque 
mouthwash  business  from  Pfizer. 

The  transaction,  which  will  be 
for  $105  million  in  cash,  is  expected 
to  be  finalised  in  mid-December. 
Under  the  agreement,  Pfizer  will 
continue  to  market  Plax  in  the 
United  States,  Canada  and  Puerto 
Rico. 

In  a  joint  statement  on  the 
acquisition,  Reuben  Mark,  Colgate 
Palmolive's  president  and  chief 
executive  officer  said:  "This 
international  acquisition  is  totally 
consistent  with  Colgate's  growth 
strategy  in  oral  care,  in  which 
Colgate  is  already  the  world  leader 
in  toothpaste  and  toothbrushes." 

888 


company's  business  comes  from 
NHS  sales.  Boots  have  an  11.5  per 
cent  share  of  NHS  prescriptions: 
the  steady  decline  seen  for  the  past 
12  years  ended  last  year.  The  turn 
round  is  in  part  attributed  to  the 
initiative  on  residential  homes,  over 
2,800  of  which  now  make  use  of 
Boots  monitored  dosage  system. 

Gross  margins  have  continued 
to  increase  in  every  area,  said  Sir 
James,  up  1.1  per  cent  compared  to 
the  same  period  last  year  and  up 
nearly  8  per  cent  in  four  years. 

Installation  of  EPoS  throughout 
the  chain  will  be  completed  next 
year  and  the  proportion  of  own 
brand  lines,  currently  42  per  cent,  is 
targeted  to  rise  to  45  per  cent  over 
the  next  two  to  three  years.  Capital 
spending  is  projected  at  £70m 
compared  with  £59m  last  year. 

Boots  now  group  their  stores 
into  228  large  branches  and  833 
smaller  ones,  plus  15  photocentres. 
The  number  of  small  stores 
increased  by  three  over  the  last  12 
months  and  managing  director 
Gordon  Hourston  indicated  the 
company  will  be  taking  an  increased 
interest  in  this  area.  He  would  not 
be  drawn  on  any  plans  the  company 
might  have  to  diversify  into  the 
hospital  sector. 

For  the  Boots  Co  as  a  whole, 
turnover  fell  2  per  cent  to  £1.71  bn. 
Pre-tax  profits  for  the  six  months 
were  up  2.6  per  cent  at  £162.5m. 
Halfords,  suffering  severely  from 
reduced  consumer  spending, 
showed  a  trading  loss  of  £6.8m  and 
profits  and  sales  were  down  at  A.G. 
Stanley.  Children's  World  continue 
to  struggle:  although  sales  were  up 
17  per  cent  at  £26m  it  showed  a 
trading  loss  of  £2. 9m. 


Return  to 
practice 

North  West  Thames  Regional 
Pharmaceutical  Service  is 
organising  a  "Return  to  practice" 
course  early  in  the  New  Year.  Aimed 
at  both  hospital  and  community 
pharmacists,  the  programme 
commences  with  a  series  of  five 
study  days  on  Wednesday  on 
February  26,  March  4,  11,  18  and 
25  from  10am  to  4pm  at  the  Grove 
Management  Centre.  Watford. 
Details  from  Evelyn  Hurst  (tel: 
08 1  -349  3 7 1 2)  or  Claire  Anderson, 
NWT  Course  Organiser,  Oxford 
RHA,  Headington,  Oxford  OX3 
7LF  (tel:  0865  227174). 


YPG  confers 
in  Rotherham 

The  Young  Pharmacists'  Group's 
Pennines  regional  conference  is  to 
take  place  on  December  8  at  the 
Moat  House  Hotel,  Rotherham. 
Entitled  "Careers  and 
opportunities"   it  will  examine 


The  pharmaceuticals  division 
continued  to  perform  well.  Sir 
James  quoshed  any  speculation  that 
the  division  might  be  hived  off, 
saying  the  company  was  "not 
talking  to  anyone,  and  has  no  desire 
to  do  so".  Sales  at£345m  increased 
by  9.7  per  cent  and  profits  were  up 


8.2  per  cent  at  £67.2m.  Crookes 
returned  an  increase  in  sales  of  24 
per  cent.  Increased  sales  in  North 
America  made  a  significant 
contribution,  with  Synthroid  selling 
well  and  increased  licence  royalties 
coming  from  flurbiprofen  and  OTC 
ibuprofen. 


Tough  trading  for  BOC 


End  of  year  results  for  the  BOC 
Group  fell  back  in  a  "tougher 
economic  environment"  and  pre- 
tax profits  were  down  11.5  per  cent 
to  just  £310.1  million. 

Nevertheless  Patrick  Rich,  the 
group's  chief  executive, 
commented:  "Despite  the  difficult 
trading  conditions  and  adverse 
currency  movements  we  have  been 
able  to  maintain  operating  profit." 
He  said  the  results  were  reasonable 
given  a  much  tougher  economic 
environment  than  most  had 
anticipated. 

Sales  up  1 .5pc  to  £2.84  billion 

Pre-tax  profit  down  11.5pc  to 
£310m  

Earnings  per  share  down  19pcto 
41  p   

1992  dividend  22p  

For  the  group  as  a  whole, 
turnover  was  up  only  1.5  per  cent 
from  £2.80  billion  last  year  to  £2.84 
billion  in  1991.  Fully  diluted 
earnings  have  fallen  away 
substantially,  dropping  from  50.66p 
a  share  in  1990  to  a  little  under  41p 
a  share  this  year. 

However,  BOC  argue  their 
profits  were  depressed  by  two 
exceptional  items,  the£19.6m  cost 


Coming  Events 


career  structures  in  hospital  and 
community. 

For  those  arriving  on  the 
Saturday,  a  barge  trip  has  been 
organised  around  the  waterways  of 
South  Yorkshire.  Details  of  both 
events  from  Andy  Watson  (tel:  0543 
676302)  or  Garry  Myers,  Ash 
Cottage,  2  Wath  Road,  Barnsley 
ST4  8HJ  (tel:  0742  321741  - 
work). 

Tuesday,  November  26 

Joint  meeting,  Barnet  and  Slough 
Branches,  RPSGB.  Cockburn 
Postgraduate  Medical  Centre,  St  Mary's 
Hospital,  London.  6.30  for  7pm. 
Chiltern  regional  lecture. 
"Erythropoietin  —  biotechnology 
changing  the  future  of  care". 
Scottish  Department,  RPSGB. 
Evening  meeting  at  36  York  Place, 
Edinburgh,  7.45pm.  "HIV  and  AIDS," 
an  overview  with  emphasis  on 
epidemiology  and  immunology,  by  Dr 
Graham  Bird,  Senior  lecturer, 
Edinburgh  University. 
Leicestershire  Branch,  RPSGB. 
Postgraduate  Medical  Centre,  Leicester 
Royal  Infirmary,  7.30  for  8pm.  "Lung 
function  testing"  with  Lindsay  Taylor, 
Boots  teacher/practitioner  and  Dr  Iain 
Richards,  lecturer  at  the  Polytechnic 
School  of  Pharmacy. 


of  the  reorganisation's  Glasrock 
business  and  a  £5. 4m  loss  on 
disposal  of  businesses. 

BOC's  healthcare  businesses 
had  a  relatively  satisfactory  year 
showing  a  7  per  cent  increase  in 
turnover  to  £559.8  million, 
although  operating  profits  still  fell 
from  £93. lm  to  £79. 5m,  a  15  per 
cent  decline.  However,  once  again 
BOC  point  out  that  without  the  non- 
recurring extraordinary  items, 
operating  profit  is  up  10  per  cent. 

BOC  say  their  anaesthetic 
pharmaceutical  business,  Anaquest, 
"had  an  excellent  year,  with  strong 
growth  in  volumes  and  revenue." 
The  group  is  also  satisfied  with  the 
performance  of  the  medical 
equipment  businesses,  Ohmeda  and 
Viggo-Spectramed,  "given 
continued  Government  cost 
containment  pressures". 

BOC's  performance  is  harder  to 
assess  than  usual  due  to  a  change  in 
the  group's  accounting  procedures, 
although  1990  information  has 
been  recalculated  for  the  purpose  of 
comparison.  BOC  say  the  changes 
make  the  accounts  more 
informative. 

The  company  has  announced  a 
1992  dividend  of  22p,  a  7.8  per  cent 
increase. 


Wednesday,  November  27 

Scottish  Borders  Branch,  RPSGB. 

Education  Centre,  Borders  General 
Hospital,  7.30  for  8pm.  "Drug  misuse" 
by  Dr  I.H.  Harrison,  Welsh  School  of 
Pharmacy,  Cardiff. 

Thursday,  November  28 
Cardiff  and  South  Glamorgan 
Branch,  RPSGB.  Student's  Union  Park 
Place,  Cardiff  at  7pm.  General  meeting 
with  motions  for  BRM,  followed  by 
"Mouse  or  elephant."  the  background  to 
veterinary  pharmacy  and  marketing 
methods  to  ensure  sales  through 
pharmacy.  Speaker  Douglas  Davidson. 
South  Staffordshire  Branch,  RPSGB. 
Postgraduate  Medical  Centre,  Stafford  at 
7.30pm.  PACT  practical  session  with  Dr 
Barry  Strickland-Hodge. 

Friday,  November  29 

Edinburgh  Branch,  RPSGB.  The  Cafe 
Royal  Bistro  Bar  at  7.45pm.  Quiz  night. 

Advance  information 

The  Society  for  Drug  Research.  25th 
anniversary  symposium  on  December  16 
at  the  School  of  Pharmacy.  Brunswick 
Square,  London.  The  one-day 
symposium  on  case  histories  in  drug 
discovery  will  incorporate  the  1991  SDR 
Award  for  Drug  Discovery  and  Award 
Lecture.  Details  from  Barbara  Cavilla  on 
071-5818333. 
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APPOINTMENTS 


ASSISTANT 
SUPERVISOR 

The  Pharmaceutical  Services  Negotiating  Committee  s  National 
Prescription  Research  Centre  requires  a  Pharmacy  Technician  to 
train  as  Assistant  Supervisor. 

The  successful  candidate  will  hold  a  BTEC  National  Certificate  in 
Pharmaceutical  Sciences,  or  equivalent.  A  wide  knowledge  of  NHS 
prescriptions  and  community  pharmacy  is  essential. 

The  salary  is  £12,000  p. a.  plus  benefits  and  hours  of  work  are  9am 
to  4.45pm  Monday  to  Friday. 

For  further  details  telephone  Mrs  Giles  on  081-882  3888 
or  apply  in  writing  to:- 

Mrs  Corrine  Giles 
Administrator/Superintendent 
National  Prescription  Research  Centre 
Crown  House,  47  Chase  Side 
London  N14  5BP. 

Closing  date  for  applications  20th  December  1991 . 


DONCASTER  PHARMACEUTICALS 
GROUP LTD 

6  Kirk  Sandall  Ind.  Estate,  Doncaster  DN3  1QR 

Are  you  ambitious,  and  hard  working? 
Do  you  have  experience  selling  Pi's  and  Generics? 
Are  you  looking  for  a  change? 
Would  you  like  to  represent  the  country's  leading  specialist 
wholesalers? 

Owing  to  expansion,  we  have  vacancies  for  Agents  in  many 
areas. 

Interested?  Please  telephone 
Mr  John  Whitworth , 
Group  Sales  Director  on  (0302)  886031 


AGENTS 


AGENTS  WANTED 

To  sell  Britain's  Fastest  Growing  Desk-Top 

CHOLESTEROL  Screening  System 

Full  marketing  support  and  product  training  is 
provided. 

20%  commission  on  each  CHOLESTRATEST  system  supplied 

Territories  available  in  Mersey/North  West, 
Yorkshire/Northumbria,  Midlands,  Scotland  and  Wales/South 
West. 

Write  with  C.V.  to   Diagnostex  Ltd.,  Old  Bank  House, 
1  High  Street,  Arundel,  W.  Sussex  BN1 8  9AD. 


Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

Benn  Publications,  Sovereign  Way,  Tonbridge,  Kent  TN9  l  RW. 

Tel  Tonbridge  (0732)  364422.  Telex  95132.  Fax  (0732)  361534 
Ring  Julie  McCarthy  Ext  22 18  for  further  information 
Publication  date  livery  Saturday 

Headings  All  advertisements  appear  under  appropriate  headings 
Copy  date  4pm  Tuesday  prior  to  publication  date. 


LABELLING  SYSTEMS 


EPoS  systems  are  supposed  to  cut  stockholdings  by  10%  but  then  EPoS 

is  also  reckoned  to  put  10%  on  sales  as  well  as  improving  margins  by  1%  ' 

Chemist  &  Druggist  Comment  -  27th  July  1991 

..so  for  the  average  Pharmacy,  JRC-P0S  could 
increase  profit  by  at  least  £5,000  a  year! 


CAN  YOU  REALLY  AFFORD  TO  BE  WITHOUT  ITP 


The  best  investment  you 
could  possibly  make! 

11! MIIIIUIII I! II   Ask  for  »our  FREE  JRC-P0S  videotape  today! 


PRODUCTS  &  SERVICES 


WHAT'S  NEW  FROM  CHEMTEC 


IF  YOU  HAVEN'T 
GOTTHENEW 
ALCHEMIST  2000 

DISPENSARY 
MANAGEMENT 
SYSTEM 
YOU 
HAVEN'TGOT!! 


LL  FOR 


11  a  ■  *  1 1 B£ 


PRESCRIPTION  COLLECTION 
facilities  for  patient  records 
enabling  you  to  collect  repeat 
prescriptions  when  they're 
due. 

FULL  REPEAT  prescription 
facilities.  Allocate  repeats  for 
anumberoftimesorin 
months. 

CUSTOMER  ACCOUNTS. 
QUICK  INTELLIGENT 
DOSAGE  SYSTEM. 
MULTI-USER.  Only  forthe 
extremely  busy  dispensaries. 

CHEMTEC  SYSTEMS  LTD. 

Tel  (0772)  622839  or  FAX  622879 


KICK  THE  COMPETITION  INTO  TOUCH  &  GIVE  YOUR  BUSINESS  A  BOOST. 


STOCK  FOR  SALE 


891  Bristol  Rd  South,  Northfield,  Birmingham 


KNIGHTS 

FRAGRANCE 


HOTLINE 

021  477  4646 


*  Carefully  selected  Top-Selling  fragrances 

*  Easy  alphabetical  ordering  format 

*  FAST  delivery 

*  Full  line  service  —  Short  line  prices 
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SHOPFITTINGS 


EXDRUM 

— STOREFITTERS- 


0626  ■  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 

KING  CHARLES  BUSINESS  PARK,  OLD  NEWTON  ROAD, 
HEATHFIELD,  DEVON,  TQ1  2  6UT 


STOCK  FOR  SALE 


MANY  SPECIAL  OFFERS 
THIS  MONTH 
INCLUDING: 


★  CAREFULLY  SELECTED  EC  IMPORTED  PHARMACEUTICALS 

★  PRODUCT  LIABILITY  INSURANCE 

★  OUR  OWN 'EC  QUALIFIED  PERSON  TO 
SUPERVISE  QUALITY  CONTROL 

★  DISTRIBUTION  THROUGHOUT  UK  incl.  N.  IRELAND 

★  ONEOFTHE  LARGEST  PURCHASERS  OF  Pi's  IN 
EUROPE 

★  HELPFUL  ADVICE  GIVEN  TO  UPDATE  THE 
PHARMACIST 

★  COMPETITIVE  PRICES  AND  REGULAR  MONTHLY 
OFFERS 

★  MEMBER  OF  THE  ASSOCIATION  OF 
PHARMACEUTICAL  IMPORTERS 


i 


URIMPHARM  LTD 


UNIT  A6,  83  COPERS  COPE  ROAD, 
BECKENHAM,  KENT,  BR3  1  NR. 
TELEPHONE:  081  658  2255 
TELEX:  263832;  FAX:  081-658  8680 


Perfumes/Aftershaves 

All  main  brands  in  stock  including 
Estee  Lauder,  Chanel  and  many  more!! 

Free  delivery  nationwide.  For  a  pricelist 
telephone:  081-422  3269.  Fax:  081-907 
8323 

JALARAM  IMPORTS 


C&D  CLASSIFIED 
ORDER FORM 

To  place  an  advertisement,  simply 
complete  this  form  and  posttothe 

address  below,  or  alternatively 
contact  C&D  Classified  team  direct 
on  0732  364422.  On  receipt  of  the 
form  we  will  contact  you  to  arrange 
details. 


Company  Name: 
Address:  


Contact: 


Telephone: 
Section:   


_Fax/Telex: 


Copy  (Please  print): 


C&D  Classified, 
Benn  House,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1 RW. 
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Businesslink 

A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


SUPERINTENDENTS 

TAMWORTH,  STAFFORDSHIRE  - 

Superintendent  pharmacist  requir- 
ed for  modern  busy  pharmacy. 
Salary  hv  negotiation.  Five  day 
week.  Tel:  Sharon  O'Neill  0827 
280647  day  (1827  285902  evenings. 


PHARMACIST  MANAGERS 

SOUTHAMPTON,  HANTS  -  Cole- 
man's Pharmacy.  Enthusiastic 
pharmacist  required  for  new  branch 
opening  early  1992.  Please  contact 
Mr  T.  Barlow  (0703)  842131  for 
further  details. 


 LOCUMS  

ACCRINGTON  -  Pharmacist  requir- 
ed to  work  regular  Thursday  after- 
noons. Telephone  0254  871563. 

LONDON  Wl  -  Locum  required  from 
December  19  to  January,  or  any  of 
the  three  weeks  in  between.  Please 
telephone  071-723  5556. 

WEST  HENDON,  BROADWAY, 
NW9  -  Locum  required  from  9th 
December  to  6th  January.  Tele- 
phone 081-841  1585  (day)  or  081- 
845  6913  (evenings). 


PHARMACISTS  (PART-TIME) 

BRAINTREE,  ESSEX  -  Pharmacist 
required  for  some  Sunday  mornings 
on  a  regular  basis.  Telephone  (0376) 
520052  or  0763  248440  any  time. 


SITUATIONS  WANTED 

HARROW  AND  BEYOND  -  Exper- 
ienced  and  reliable  pharmacist 
available  for  locum  work,  full  or 
part  time.  Based  Harrow  but  will 
travel.  Telephone  081-864  1910. 

NEWCASTLE  /  TYNESIDE  / 
NORTHUMBERLAND  /  THE 
BORDERS  -  Locum  pharmacist 
available,  booking  now.  Full  weeks 
or  regular  one  or  two  days  a  week. 
Telephone  0661  24928. 

BOURNEMOUTH  /  POOLE  -  Ex- 
perienced locum  seeks  one  day  per 
week  (or  per  fortnight)  on  a 
regular  basis.   Please  telephone 


0425  478908. 

HARROW  AND  SURROUNDING 
AREAS  -  Experienced  and  reliable 
locum  pharmacist  available  davs  or 
weeks.  Telephone  081-907  2366 
(Answerphone). 

RELIABLE,  EXPERIENCED  locum 
unexpectedly  available  Tuesdays, 
Wednesdays,  Thursdays,  weeks  and 
longer  may  be  possible.  Reading 
based  -  Distance  no  object.  Tel: 
John  Williams,  0734  694069  (eves 
best). 

LOCUM,  EX-PROPRIETOR,  based 
London  N.W.4  available  for  days  or 
weeks.  Will  travel  reasonable  dis- 
tance N,  NE,  NW,  E,  W  London, 
Middx,  Essex,  Herts,  Beds,  Bucks. 
Tel:  Anytime  081-203  2536. 

ESSEX  /   HERTFORDSHIRE  / 

Mil  /  M25  -  Experienced  locum 
available  days  or  weeks  from  Mon- 
day 25th  November  up  to  and 
including  Saturday  7th  December. 
Tel:  081-554  2253. 

INVERNESS  /  ROSS-SHIRE  AREA 
-  Experienced,  reliable  locum  avail- 
able days  or  weeks.  Please  phone 
0349  830280. 


OTHER  STAFF 

ESSEX  LPC  -  Have  you  the  drive  and 
ability  to  become  our  secretary? 
Our  Committee  is  seeking  an 
enthusiastic  person  for  the  above 
post.  The  job  entails  2V>-3  days  a 
week  on  PSNC  scale.  Knowledge  of 
community  pharmacy  desirable. 
Essex-based  preferred.  Contact  R.L. 
Brewster  on  0255  422931  (days). 


FOR  SALE 

PACE  BETA  labelling  system  includ- 
ing PMR.  Tandon  286/12  kit. 
Excellent  working  order.  Offers. 
Telephone  0532  570298  Mr  Bur- 
gan. 

50  IMUNOVIR  TABLETS.  -  No 

reasonable  offer  refused.  Telephone 
0299  22583. 
METO  BLANK  LABELS  -  86  x  1500 
white  size  22  x  12  £85.  2  Anker 
electric  itemiser  tills  £25  each.  15 
leather  thumb  stalls,  5  finger,  24 
plastic  thumb,  22  finger  £12  lot. 


Telephone  081-203  2536. 
60  ZOFRAN  4MG  -  Expiry  May  1992. 

50%  +  VAT.  Tel:  051-260  2590. 
ORALABEL  LABELLING  SYSTEM 

-  Epson  PC,  20MB  hard  disc, 
monitor,  printer,  PMR  software. 
£650.  Tel:  0482  74346  daytime. 


 WANTED  

GOOD  tablet  counter  wanted.  Tele- 
phone 081-946  6282. 

MODERN  tablet  counting  machine 
eg.  Viscount  or  Kirby.  Contact:  L. 
Nurmahomed  on  0533  512959. 

DISPENSARY  EQUIPMENT  requir- 
ed. Class  B  balance,  tablet  counter, 
ointment  slab,  spatulas  etc  etc.  New 
pharmacv  opening  soon.  Tel:  JA 
Lucas,  029  923  371. 

NOMAD  SYSTEM  for  20-bedded 
home.  Please  telephone  0836 
344674  between  9am  and  5.30pm. 


HOLIDAY  LETS 

FLORIDA  GULF  COAST  -  Superb 


villa  to  let.  Heated  swimming  pool; 
three  bedrooms;  two  lounges;  over- 
looking lake  and  bird  sanctuary. 
Elv-drive  arranged.  Telephone  0493 
650915. 

OVERLOOK  THE  MED'  from  our 
Spanish-style  holiday  apartment 
with  pool.  Sleeps  4/6.  Near  Costa 
Brava  fishing  village.  Easy  access  to 
sandy  coves  backed  bv  pine  forests. 
0923  824185  evenings. 

APARTMENT  TO  LET  -  Costa  Del 
Sol  -  between  Fuengirola  and 
Marbella.  Sleeps  six.  Phone  091- 
413  2130  (daytime). 


PROPERTY  FOR  SALE 

SPANISH  VILLA  -  June  timeshare. 
Large  pool,  tennis,  sandy  beach, 
peaceful  location  but  life  nearby. 
Own  jacuzzi,  barbecue,  garden. 
Well  run  organisation.  Have 
enjoyed  many  holidays  but  family 
affairs  force  sale.  Tel:  0363-77- 
3919. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are 
restricted  to  community  pharmacy  subscribers  of  Chemist  & 
Druggist.  No  series,  box  numbers  or  trade  advertisements  will  be 
permitted.  Acceptance  is  at  the  discretion  of  the  publishers  and 
depends  upon  space  being  available.  Send  your  proposed  wording 
to  "Business  Link",  Chemist  &  Druggist,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW.  Include  your  name,  the  full  name 
and  address  of  your  pharmacy,  or  your  personal  registration 
number,  and  a  day-time  telephone  number.  Alternatively,  leave  the 
details  on  our  special  answering  service. 

PHONE  24  HOURS  ON  0732  359725 


FOR  YOUR  LAST  MINUTE  ADS, 
PHONE  UP  TO  9AM  WEDNESDAY 

(Publication  will  depend  upon  space  availability) 


PLEASE  MENTION  "C&D  BUSINESS  LINK" 
WHEN  RESPONDING  TO  ADVERTISEMENTS 
ON  THIS  PAGE. 


To:  Business  Link,  Chemist  &  Druggist,  Benn  House,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Surname   Proposed  advertisement  copy  (maximum  30  words) 

First  name  

Personal  RPSGB  Registration  Number  

Telephone  number  

Pharmacy  stamp   


To  be  included  under  section  heading  

Signed    Date 
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About  people 


PSNI  prize 

giving 
ceremony 

The  Pharmaceutical  Society  of 
Northern  Ireland  held  its  annual 
prizegiving  evening  on  October  30 
(see  below  for  prizewinners).  Robin 
Holliday,  PSNI  president,  made  an 
introductory  speech  and  welcomed 
Professor  Thorburn  Burns, 
professor  of  analytical  chemistry  at 
The  Queen's  University  of  Belfast, 
who  was  guest  speaker  for  the 
evening. 

The  following  students  were 
presented  their  certificates  of 
qualification  and  registration  at  the 
ceremony: 

Arlene  Allen,  Michael  Bonner, 
Mark  Cleland,  Elizabeth  Dallas, 
Elmer  Dawson,  Karen  Dolan,  Julie 
Fitzell,  Briegeen  Girvin,  Julia 
Lowry,  Peter  McGowan,  Margaret 
McGuigan,  Zita  McHenry,  Sheelin 
McKeagney,  Alan  McTurk,  Mark 
Timonev,  Patricia  O'Neill,  Sheila 
O'Neill,  Elizabeth  Ruddell,  James 
Taggart. 


Ten  young  pharmacists  took  up  the  invitation  from  the  Royal  Pharmaceutical  Society's  Scottish  Department  to 
attend  last  month's  registration  ceremony  at  York  Place,  Edinburgh.  The  chairman  of  the  Scottish  Executive  Dr 
J.E.  Bunney,  RPSGB  president  David  Coleman  and  Scottish  Department  secretary  Dr  Gordon  Jefferson  are 
pictured  with  Mrs  Jenny  Blythe,  Miss  Carole  Brown,  Miss  Lynn  Flannagan,  Miss  Nicola  Gregson,  David  Ogden, 
Miss  Claire  Scotland,  Miss  Jacqueline  Seenan,  Mrs  Beverley  Walker,  Ms  Fiona  Weir  and  Stephen  Wright.  About 
1 00  students  completed  their  preregistration  training  in  Scotland  this  year 


DONOR 
PSNI 

VALUE 
Medal 

QUALIFICATION 
Outstanding  merit  in  final  year 

WINNERS 
Karen  McKnight 

PSNI 

£50 

Distinction  in  level  3  studies 

Karen  McKnight 

PSNI 

£50 

Distinction  in  pharmaceutical  chemistry  (level  3) 

Catherine  Crory 

PSNI 

£50 

Distinction  in  pharmacology  (level  3) 

Karen  McKnight 

Pfizer  Ltd 

£75 

Best  practical  project 
final  year 

Karen  McKnight 
Louise  Kelly 

Merrell  Dow  award 

Copy  of 
Martindale 

Best  theory  project 
final  year 

Heather  MacCorkell 

UCA 

£50 

Distinction  in  pharmaceutics  (level  3) 

Martina  Sloan 

R  Boyd  Abernethy 

£50 

Distinction  in  professional  and  clinical  studies  (level  3) Brian  McFetridge 

Astra  Pharmaceuticals 
Ltd 

£30 

Distinction  in  joint  elective  subjects  (level  3) 

Catherine  Crory 

Sangers  (NI) 

£75 

Distinction  in  business  management  elective  (level  3) 

Catherine  Crory 

CPP 

£50 

Distinction  in  pharmacy  practice  (level  2  and  level  3) 

Christine  Davis 

Janssen  pharmacy 
award 

£50  and 
copy  of 
"Symptoms  in 
the  Pharmacy' 

Distinction  in  clinical  pharmacokinetics  elective 
(level  3) 

Lynn  McKinney 

The  Boots  Co  pharmacy  £100 

Distinction  in  level  2  studies 

Conor  McCrystal 

prize 

ICI  Pharmacy  award 

£50 

plus  copy  of 
Martindale 

Distinction  in  dispensing  (level  2) 

Judith  Robinson 

Parke-Davies 

£100 
Special 

Distinction  in  pharmaceutical  legislation  (level  2) 

Michael  Tunney 

anniversary 
award 

Smithkline  Beecham 

£30 

Distinction  in  pharmacology  (level  2) 

Conor  McCrystal 
Valerie  Jackson 

Smith  &  Nephew 

£50 

Distinction  in  pharmaceutics  (level  2) 

Michael  Tunney 

Galen  Ltd 

£40 

Distinction  in  pharmaceutical  chemistry  (level  2) 

David  McKee 

Ivex  Pharmaceuticals 

£100 

Distinction  in  level  1  studies 

Diane  Davidson 

NPA 

£60 

Distinction  in  pharmaceutics  (level  1) 

Diane  Davidson 
Mary  Lernihan 
James  McGovern 

APPOINTMENTS 


Evans  Medical,  part  of  Medeva  pic, 
have  appointed  Dr  Pam  Lewis 
BSc,  PhD,  MBA  as  marketing 
director.  Dr  Lewis  previously 
worked  at  Bristol-Myers  Squibb. 

The  Jenks  Group  have  appointed 
two  new  managers  to  their 
marketing  team.  Hugh  Evans 
becomes  senior  product  manager, 
taking  responsibility  for  Milupa 
babyfoods.  Fiona  Harkness  joins 
as  product  group  manager.  Her 
responsibilities  include 
management  of  the  chemist-based 
marketing  team. 


Deaths 


Greenstreet.  Mark  H.  Greenstreet, 
37  Hands  Road,  Sheffield  10,  on 
November  12. 

Mr  W.F.  Patterson  writes:  "Mr 
Greenstreet  qualified  in  1976.  He 
was  for  a  short  while  the  secretary  of 
the  Sheffield  Branch  of  the  Society 
and  also  a  member  of  the  Local 
Pharmaceutical  Committee  until 
forced  to  resign  because  of  ill- 
health.  He  was  superintendent 
pharmacist  of  a  small  private 
company  established  by  his 
grandfather.  A  soft  spoken  person, 
he  was  held  in  high  esteem  by  his 
customers  and  fellow  pharmacists. 
He  is  survived  by  his  wife  and  two 
teenage  children." 
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Registered  at  the  Post  Office  as  a  Newspaper  16/20/4s  Contents  9  Benn  Publications  Ltd  1991,  All  rights  reserved.  No  part  ol this  publication  maybe  reproduced,  stored  in  a  retrieval  system  or  transmitted  in,  any  form  or  by 
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Let  us 
up  your 

bottom 
line 

Come  and  see  how  you  will  profit  from  MEDIPhASE 

Wednesday  27th  November 
WEMBLEY,  Hilton  National  Hotel 

Wednesday  4th  December 
MANCHESTER,  Holiday  Inn 

For  more  details  call  04023  81345 


SmithKlme  Beecham 


